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FISH AND WILDLIFE ECONOMICS AND STATISTICS






IAFWA-ASA Data Mining Project

Initial IDAHO Findings 

December 1, 2005

This analysis, funded by a Sport Fish Restoration multi-state conservation grant awarded jointly to the IAFWA and American Sportfishing Association, is designed to help Idaho improve efforts to increase fishing licenses sales and revenues.  This report represents the first step, which is an initial review of Idaho’s fishing license data by Southwick Associates, Inc., the grant’s subcontractor. The results are intended to help Idaho understand basic license sales trends, and generate questions for additional investigation.  The second step will be a second round of data analysis based on directions provided by Idaho. We encourage Idaho to consider its current or potential future marketing efforts when reviewing this document. The second round of analysis will seek insights supporting those efforts.  Southwick Associates, Inc. will be available by phone or email to answer any questions (904-277-9765, rob@southwickassociates.com) and will be available should Idaho desire a conference call to review the results and the next steps.

The analysis below is based on a sample of 37,000 residents and non-resident license purchasers randomly selected from all customers who bought a license in the past five years. Observations for any single year have been weighted to fully represent only those people who bought a license in that year to exclude include any effect from people who purchased a license in other years only.  
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SECTION 1:  Basic License Sales Information

Tables 1 through 4 present initial information regarding Idaho’s 2004 license sales.  This is a basic look at Idaho’s license sales, which mirrors the examinations traditionally available prior to the advent of electronic license systems.

Table 1. 2004 Licenses Sales, By Type of Licenses Sold  

	License
	Price
	Percent

	101 - RES. ADULT COMBINATION
	30.50
	21.0%

	103 - RES. ADULT FISHING 
	23.50
	26.5%

	104 - RES. SPORTSMAN PACKAGE 
	107.00
	4.5%

	105 - RES. SENIOR COMBINATION
	4.50
	7.1%

	107 - RES. JR COMBINATION 
	16.00
	2.2%

	109 - RES. JR FISHING 
	12.50
	2.9%

	111 - RES. ADULT LIFETIME COMBO 
	1,113.00
	0.1%

	113 - RES. ADULT LIFETIME FISHING
	841.75
	0.0%

	114 - RES. JR LIFETIME COMBO
	795.50
	0.0%

	118 - RES. SENIOR FISHING
	4.50
	1.0%

	125 - RES. DISABLED COMBO CLASS D
	4.50
	1.5%

	126 - RES. DISABLED FISHING CLASS D
	4.50
	0.1%

	129 - RES. DISABLED COMBO CLASS V
	4.50
	0.4%

	130 - RES. DISABLED FISHING CLASS V
	4.50
	0.0%

	131 - RES. FURLOUGH COMBO
	16.00
	0.1%

	132 - RES. FURLOUGH FISHING
	16.00
	0.1%

	201 - NONRES COMBINATION  
	181.50
	0.5%

	203 - NONRES FISHING 
	74.50
	4.5%

	204 - DAILY FISHING 
	10.50
	24.0%

	207 - 3-DAY SALMON\STEELHEAD PERMIT
	12.75
	2.4%

	210 - NONRES JR FISHING 
	12.50
	0.9%

	217 - NONRES ADULT LIFETIME COMBO 
	30.50
	0.1%

	219 - NONRES ADULT LIFETIME FISHING 
	23.50
	0.0%

	TOTAL
	
	100.0%


Table 2. 2004 Resident and Non-Resident License Distribution

	Non-Resident
	30.0%

	Resident
	70.0%

	Total
	100.0%


Table 3. Licenses Sold by Gender, 2004 

	 
	Resident
	Non-Resident

	Female
	24.6%
	18.0%

	Male
	75.4%
	82.0%


Table 4. Age of License Buyers at Time of Purchase, 2004

	Age:
	All Buyers
	Resident
	Non Resident

	16 and under
	4.5%
	4.9%
	3.6%

	17 to 19
	4.3%
	4.7%
	3.5%

	20 to 29
	15.9%
	16.8%
	14.0%

	30 to 39
	17.1%
	17.5%
	16.1%

	40 to 49
	21.2%
	20.2%
	23.4%

	50 to 59
	18.5%
	16.9%
	21.9%

	60 to 69
	11.8%
	11.4%
	12.6%

	70 and older
	6.8%
	7.6%
	4.9%

	Total
	100.0%
	100.0%
	100.0%


Tables 1-4 above give us a general one-year picture of license sales in Idaho, but nothing very detailed, nothing new, and nothing that permits a focused marketing effort. Next, we will go into more detail by looking at multi-year trends. 

SECTION 2:  Licenses Sold, 2000-2005

By looking at multiple years of data, we can identify license sales trends.

Table 5. License Sales Trends, 2000-2004 (Y axis = the total N within the weighted sample of license buyers for the years 2000-2004; N=37,000)
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Resident and Non-Resident licenses show a gradual decline from 2000 to 2004. Resident sales show a slight up-tick from 2003 to 2004.  The longer term gradual decline is mirrored in many other states, and may reflect a shift away from fishing and towards others forms of recreation. This is speculative reasoning, and is only provided as an observation based on reviews of other state license sales trends. 

Even though overall sales show slight declines, there must be customer segments experiencing increases while others have above-average declines.  Which segments are these?  

SECTION 3: Lifestyle Analyses

People’s preferences are likely to vary based on income, age, urban/rural lifestyle, where they are in life (single, family, empty-nest, retired, etc.) and more.  This type of information is not available from the typical statistics provided by Idaho’s electronic license database. To gain a better understanding of who is more likely to buy or not buy a license, we use TAPESTRY® lifestyle data:

ESRI of Arlington, VA provides the TAPESTRY® data service.  TAPESTRY® is built from Census Bureau data and other sources. From the ESRI website: “The Community Tapestry segmentation system provides an accurate, detailed description of America’s neighborhoods. U.S. residential areas are divided into 65 segments based on demographic variables such as age, income, home value, occupation, household type, education, and other consumer behavior characteristics.” Using the ESRI service, we appended a sample of 37,000 Idaho license purchasers with TAPESTRY® data. The resulting information explains the lifestyle typical to people who live on the same block or local neighborhood as the license purchaser. The appended data allow us to learn more about the lifestyles of people who purchase fishing licenses and gain a better understanding of who does and does not buy fishing licenses. The results will allow Idaho to better understand the license buying market and to become more focused and cost-effective in its marketing and recruitment programs.  
TAPESTRY® divides the public into 12 major groupings called “Lifemodes,” each of which has sub-groupings referred herein as “segments.” In all, there are 65 segments available.  We give abbreviated descriptions of each Lifemode and segment when first presented, but encourage the reader to review the attached .pdf for more complete descriptions.

Who is Likely to Buy a Fishing License?

Let’s take an initial look at the top license-purchasing Lifemode categories in 2004.  These are ranked based on the number of licenses purchased by each in 2004. Table 6 ranks the Lifemode groups from the largest consumer of licenses to the least, and includes residents and non-residents:

Table 6. Sales by Lifemode Categories, 2004, Ranked from Largest Purchasers to Least, Residents and Non-residents

	LifeMode Groups
	% of State Pop.
	% of 2004 Licenses Sold
	Cumulative %
	Description

	American Quilt
	23.2%
	23.4%
	22.8%
	Small towns/rural, modest income, blue-collar or rural nearing retirement, modest or mobile homes

	Factories and Farms
	14.2%
	13.4%
	35.9%
	Small towns often in America’s breadbasket states, lower income, married, employed in agriculture & manufacturing.

	Upscale Avenues
	11.0%
	12.5%
	49.0%
	Above average income

	High Society
	6.5%
	12.3%
	61.5%
	Fastest growing group, highest income, married

	Family Portrait
	11.7%
	11.6%
	72.9%
	Generally younger families, homeowners

	Senior Styles
	7.9%
	7.7%
	80.6%
	Retirees, average income, depend soc sec & pensions

	Traditional Living
	8.4%
	6.8%
	87.4%
	Hard working, modest income families, older towns losing kids to newer cities and growth areas

	High Hopes
	8.2%
	5.0%
	92.5%
	Young, college educated, single or married w/out kids

	Solo Acts
	2.2%
	2.6%
	95.1%
	Young, educated, city life

	Scholars & Patriots
	2.9%
	1.8%
	96.9%
	Youthful, lower income, in college or military

	Global Roots
	2.5%
	1.6%
	98.6%
	Ethnically diverse, recent immigrants, want to improve

	Metropolis
	1.3%
	1.3%
	100.0%
	City families, row houses & public transportation



One of the best ways to interpret this table is to compare license buyers to the general state population (column #3 compared to column #2). Overall, the distribution of anglers reflects the state’s general population.  The major exception is “High Society” whose members are much more likely to purchase a fishing license than members of any other Lifemode group, and followed by ‘Upscale Avenues.’ Younger and ethnic neighborhoods are less likely to buy licenses compared to the wealthier, small town/rural, or family neighborhoods. Initially, the wealthier neighborhoods may represent initial opportunities to grow license revenues, but there are more data to review before making decisions. 

The Lifemode categories presented in Table 6 provide an initial look at Idaho’s anglers, and there are greater details still available. Let’s take a look at the top license-purchasers by TAPESTRY® segments from 2000 to 2004.  These are ranked based on the number of licenses purchased by each segment. Table 7 is long and detailed, and summary discussions follow. 

Table 7. 2000-2004 License Sales by Segment, Resident & Non-Resident (ranked by marketshare (‘% of 2000-2004 License Sales’))

	Tapestry Segment
	LifeMode Groups
	% of State Pop.
	% of 2000-2004 License Sales
	Cumulative %
	Description

	Midland Crowd
	American Quilt
	11.24%
	9.73%
	9.73%
	Avg age=36, married, ½ with kids, typical income, new housing in rural areas, blue collar, conservative, likes Fords & fishing

	Up and Coming Families
	Family Portrait
	8.44%
	7.87%
	17.60%
	Fast growing segment, avg age = 32, married with kids, affluent, own home on suburban fringe, little time, fast food.

	Green Acres
	Upscale Avenues
	5.97%
	7.11%
	24.71%
	Married w/ kids, blue collar baby boomers with college ed., Above average income, suburban fringe, do-it-yourselfers, outdoors

	Prairie Living
	Factories and Farms
	7.29%
	6.87%
	31.58%
	Midwest small farms mostly, avg age = 40, married, half have kids, typical income, pets, country music, hunt and fish 

	Rural Resort Dwellers
	American Quilt
	4.79%
	6.19%
	37.77%
	Rural non-farm, married/kids moved out, typically older, avg income, boats/fish/hunt 

	Rooted Rural
	American Quilt
	4.55%
	4.71%
	42.48%
	Slightly older, rural, empty-nesters, lower income, less likely to have college experience, trucks, do-it-yourselfers  

	Exurbanites
	High Society
	2.83%
	3.91%
	46.38%
	Affluent, likes open space on urban edge, married/empty nesters, golf, kayakers, active in volunteer groups and donate to causes

	Sophisticated Squires
	High Society
	2.16%
	3.72%
	50.10%
	Country living on urban fringe, above avg income, 35-54, SUVs, married w/ kids, golf

	Salt of the Earth
	Factories and Farms
	3.67%
	3.63%
	53.73%
	Two-thirds are married with kids, blue collar, avg income, Midwestern, often rural, own single family homes, conservative

	Milk and Cookies
	Family Portrait
	2.92%
	3.21%
	56.94%
	Young families but affluent for their age, two incomes, prefer single-family homes, focused on families & future, leisure time = kid time 

	Midlife Junction
	Traditional Living
	3.87%
	3.11%
	60.04%
	Exiting child-rearing, mix married & single, slightly below avg income, 33% live in apts, suburban, conservative, budget-conscious 

	Heartland Communities
	Senior Styles
	3.25%
	3.10%
	63.14%
	Above avg age, married, modest income, small Midwest towns, hunt/fish/bowl, country music, do-it-yourselfers 

	Great Expectations
	High Hopes
	5.37%
	2.98%
	66.12%
	Young singles & married couples, lower income & growing, many rent, music taste varies: MTV to country, like outdoor sports

	Rustbelt Traditions
	Traditional Living
	3.32%
	2.57%
	68.68%
	Older Great Lakes industrial cities, avg age = 36, mix of married or single, slightly below avg income, don’t move much, forego fads

	Crossroads
	American Quilt
	2.60%
	2.14%
	70.83%
	Married couples/single parents, 32 years, below avg income, smaller towns, mobile homes common, above avg unemployment

	Aspiring Young Families
	High Hopes
	2.83%
	2.10%
	72.93%
	Young start-up families, married or divorced, typical age=30, 22% with degrees, ½ rent, live in growing metro areas, avg income

	Cozy and Comfortable
	Upscale Avenues
	1.45%
	1.93%
	74.85%
	Older suburban areas, middle aged, married, older kids, use computers, above avg income, not really do-it-yourselfers

	In Style
	Upscale Avenues
	2.24%
	1.84%
	76.70%
	Suburb living/prefers city lifestyles, married/no kids, age=38, higher income, tech savvy, rock music, health oriented

	Prosperous Empty Nesters
	Senior Styles
	0.91%
	1.56%
	78.26%
	½ over 55, kids moved out, above avg income, still working, suburban, physically active, investors

	Southern Satellites
	Factories and Farms
	1.70%
	1.52%
	79.78%
	Primarily found in rural South, 37 yrs, most married, some with kids, below avg income, 1/3 without diploma, fishing, NASCAR 

	Boomburbs
	High Society
	0.84%
	1.43%
	81.21%
	Younger families with busy upscale lifestyle, two incomes, college ed., homeowners, into computers & tech, CNN, Discovery channel 

	Urban Chic
	Upscale Avenues
	1.08%
	1.30%
	82.51%
	Professional, urban couples, less than ½ with kids, 41 yrs, above avg income, uptown living (highrises) common, prefer city life

	Metropolitans
	Metropolis
	1.22%
	1.30%
	83.81%
	City living, older neighborhoods, single or childless couples, educated, slightly above average income, mobile, homeowners  

	Suburban Splendor
	High Society
	0.54%
	1.22%
	85.03%
	Maturing families, very affluent, dual incomes, avg age=40, younger neighborhoods (but not new), like to invest

	Main Street, USA
	Traditional Living
	1.24%
	1.16%
	86.19%
	Suburbs of smaller metro areas in older homes, avg age= 36, ½ married, slightly above avg income, service/manufacturing

	Home Town
	Factories and Farms
	1.50%
	1.04%
	87.23%
	Young, tend to remain in hometown, low avg income, some married, 1/3 without diploma, suburban but prefer country lifestyle

	Connoisseurs
	High Society
	0.16%
	0.98%
	88.21%
	Very high incomes, slightly older, slightly older & many still with kids, live in dense city centers, liberal, travel, like to spend

	Laptops and Lattes
	Solo Acts
	0.21%
	0.87%
	89.08%
	 Avg age 38, mostly single, live in urban centers, affluent, cosmopolitan, educated, rents, traveled and tech saavy

	Simple Living
	Senior Styles
	1.77%
	0.87%
	89.95%
	Older, ½ single, kids rare, low income, ¼ didn’t finish high school, community is important

	Rustbelt Retirees
	Senior Styles
	0.74%
	0.85%
	90.80%
	Married/no kids, avg income, Great Lakes & Northeast, own homes, not inclined to move, loyal to community & country, gets involved

	Top Rung
	High Society
	0.00%
	0.83%
	91.62%
	Wealthiest segment, 43 yrs, prefer major metro areas, ¾ married, self-employed, highly educated, little mention of kids

	Old and Newcomers
	Solo Acts
	1.19%
	0.79%
	92.41%
	In transition-starting careers or retiring, renters, more single person and shared households, few families, lower income

	College Towns
	Scholars & Patriots
	1.60%
	0.78%
	93.20%
	Avg age=24.3, almost ½ enrolled in college & others on staff, part-time jobs, low income, renters or some in dormitories.

	Dorms to Diplomas
	Scholars & Patriots
	0.97%
	0.74%
	93.94%
	 80% college students, over half live in dorms & rest in off-campus apts.  Younger and lower income than “College Towns”

	Industrious Urban Fringe
	Global Roots
	0.83%
	0.64%
	94.58%
	 Over half with kids, young, live on urban edge, ¼ immigrants, slightly lower income, focused on family, little outdoor interest

	Inner City Tenants
	Global Roots
	1.14%
	0.58%
	95.16%
	Ethnically diverse, urban, 27 years=avg, single, lower than average income, college is a goal, rents, not outdoorsy.

	Enterprising Professionals
	Upscale Avenues
	0.22%
	0.52%
	95.68%
	Young, highly educated, single or recently married. Above average income, rent, mobile, tech savvy, likes to travel

	Wealthy Seaboard Suburbs
	High Society
	0.00%
	0.43%
	96.10%
	 Coastal metro areas, high income, common to New England and CA, married, no kids, 40’s, homeowner, commutes

	Silver and Gold
	Senior Styles
	0.39%
	0.42%
	96.53%
	These are the wealthiest & older seniors, commonly live on the outer edge of suburbs, like to travel, active, seek sunshine 

	Young and Restless
	Solo Acts
	0.61%
	0.39%
	96.91%
	Avg age=29, most are single, educated but income < avg. Renters, women more likely to work, metro areas, tech savvy.

	Metro Renters
	Solo Acts
	0.22%
	0.36%
	97.28%
	Urban, young, educated & single, slightly above avg income & rising, internet savvy, have disposable income, ethnically diverse

	Senior Sun Seekers
	Senior Styles
	0.58%
	0.36%
	97.64%
	Older, growing segment, many are winter snow-birds & go south, education levels are below avg, over half receive social security.

	Retirement Communities
	Senior Styles
	0.09%
	0.33%
	97.97%
	Retired, ½ single, below avg income, ½ own single-family homes/others in multi-unit places, live in metro areas, health conscious  

	Pleasant-ville
	Upscale Avenues
	0.00%
	0.30%
	98.27%
	Slightly older, families w/ kids, above avg income, urban & suburban, long commutes common, moves infrequently

	Military Proximity
	Scholars & Patriots
	0.30%
	0.28%
	98.55%
	Young married, embracing parenthood, avg age 22.5, avg income, renters, move frequently, military & family oriented

	City Dimensions
	Global Roots
	0.50%
	0.28%
	98.83%
	Young, 2/3’s single, many single parents, low income, urban, lack education, renters, frequent moves, dense neighborhoods 

	Southwestern Families
	Family Portrait
	0.32%
	0.17%
	99.00%
	Young, Hispanic families, with children, most in Southwest, modest incomes, 2/3 own modest homes, prefer urban outskirts

	Trendsetters
	Solo Acts
	0.00%
	0.16%
	99.17%
	Mostly single, 35 yrs, above average income, educated, mobile, fashion conscious, 70% rent in upscale older urban areas

	Social Security Set
	Senior Styles
	0.18%
	0.12%
	99.29%
	Mostly elderly, most live alone, ethnically diverse, very low income, apartment renters in high-rise urban locations, few recreation $



The above table gives us a better picture of Idaho’s license buyers and sales trends.  People from affluent neighborhoods and family-oriented neighborhoods are more likely to purchase a license.  As the likelihood of being married decreases, so does the likelihood of buying a license. Also, even though Idaho has limited numbers of ‘urban’ neighborhoods compared with many other states, the closer one comes to urban or city life, the likelihood of buying a license decreases.  Immigrant communities are less likely to fish. Compared to the more-general LifeMode table (Table 6), income still appears to be a strong predictor of buying a license.


Looking at the “Cumulative %” column in Table 7, the top ten segments represent well over half of all licenses sold and are certainly the categories of most concern. People within these groups represent 57 percent of all licenses sold but only 54 percent of Idaho’s population. 

Where Do We Find People More or Less Likely to Buy Licenses?


Table 8 below lists all the segments recorded as having bought a license in Idaho between 2000 and 2004, for residents only.  The third column presents the larger Lifemode group each belongs to, and the fourth presents the urban-rural areas in which the segments are generally located. The fifth column presents the total market share (percentage of all fishing licenses sold to this group from 2000 through 2004) each segment holds. For example, referring to the first row, Midland Crowd’s total share of all Idaho fishing licenses sold from 2000 through 2004 is 11.87 percent.  The last column reports how much each segment’s market share has increased or decreased since 2000.  If a group shows a 3.56 percent increase, such as “Up and Coming Families”, this means by 2004 it had captured 3.56 percent more of all licenses sold compared to its share in 2000.  Column five is important as it allows the agency to decide if the trends represented by a specific segment are worth the agency’s time to focus on strategies to maintain or boost sales to this segment. The rank presented in the first column is based on the total market share reported in column six, and is used in the detailed tables that follow.

Table 8. Resident License Buyers by Segment, as a Percentage of All Licenses Sold Annually

	Rank
	Tapestry Segment
	LifeMode Groups
	Urban Group
	Net Change in Real Licenses Sold from 2000 -20004
	Percentage Marketshare from 2000-20004
	Percentage Change in Marketshare from 2000-2004

	1
	Midland Crowd
	American Quilt
	Rural I
	-1.63%
	11.87%
	4.81%

	2
	Up and Coming Families
	Family Portrait
	Suburban Periphery I
	3.56%
	9.10%
	10.35%

	3
	Prairie Living
	Factories and Farms
	Rural II
	-5.25%
	8.82%
	0.96%

	4
	Rural Resort Dwellers
	American Quilt
	Rural I
	-6.79%
	7.39%
	-0.68%

	5
	Green Acres
	Upscale Avenues
	Rural I
	-5.42%
	7.31%
	0.78%

	6
	Rooted Rural
	American Quilt
	Rural II
	-10.29%
	6.19%
	-4.41%

	7
	Salt of the Earth
	Factories and Farms
	Rural I
	-2.25%
	4.34%
	4.16%

	8
	Heartland Communities
	Senior Styles
	Small Towns
	-13.88%
	3.89%
	-8.23%

	9
	Milk and Cookies
	Family Portrait
	Metro Cities I
	-14.15%
	3.49%
	-8.52%

	10
	Great Expectations
	High Hopes
	Urban Outskirts I
	-5.53%
	3.38%
	0.67%

	11
	Midlife Junction
	Traditional Living
	Suburban Periphery II
	-8.45%
	3.21%
	-2.45%

	12
	Exurbanites
	High Society
	Suburban Periphery I
	-3.75%
	2.94%
	2.56%

	13
	Rustbelt Traditions
	Traditional Living
	Urban Outskirts I
	-11.53%
	2.87%
	-5.73%

	14
	Sophisticated Squires
	High Society
	Suburban Periphery I
	-14.50%
	2.77%
	-8.90%

	15
	Crossroads
	American Quilt
	Small Towns
	-12.37%
	2.55%
	-6.63%

	16
	Aspiring Young Families
	High Hopes
	Metro Cities II
	-6.31%
	1.95%
	-0.16%

	17
	Southern Satellites
	Factories and Farms
	Rural II
	-12.39%
	1.91%
	-6.65%

	18
	Cozy and Comfortable
	Upscale Avenues
	Suburban Periphery II
	-23.65%
	1.62%
	-18.64%

	19
	In Style
	Upscale Avenues
	Suburban Periphery I
	-7.05%
	1.36%
	-0.96%

	20
	Home Town
	Factories and Farms
	Suburban Periphery II
	-1.32%
	1.36%
	5.14%

	21
	Prosperous Empty Nesters
	Senior Styles
	Suburban Periphery I
	-18.98%
	1.13%
	-13.67%

	22
	Metropolitans
	Metropolis
	Metro Cities I
	-15.89%
	0.93%
	-10.37%

	23
	Simple Living
	Senior Styles
	Urban Outskirts II
	-11.43%
	0.87%
	-5.62%

	24
	Boomburbs
	High Society
	Urban Outskirts I
	20.24%
	0.83%
	28.12%

	25
	Dorms to Diplomas
	Scholars & Patriots
	Metro Cities II
	10.26%
	0.76%
	17.48%

	26
	Laptops and Lattes
	Solo Acts
	Principal Urban Centers I
	-31.52%
	0.71%
	-27.03%

	27
	Main Street, USA
	Traditional Living
	Urban Outskirts I
	-17.44%
	0.71%
	-12.03%

	28
	Rustbelt Retirees
	Senior Styles
	Suburban Periphery II
	8.86%
	0.69%
	16.00%

	29
	College Towns
	Scholars & Patriots
	Urban Outskirts II
	0.00%
	0.68%
	6.55%

	30
	Industrious Urban Fringe
	Global Roots
	Urban Outskirts I
	-14.29%
	0.65%
	-8.67%

	31
	Urban Chic
	Upscale Avenues
	Metro Cities I
	17.86%
	0.54%
	25.58%

	32
	Old and Newcomers
	Solo Acts
	Metro Cities II
	22.73%
	0.44%
	30.77%

	33
	Inner City Tenants
	Global Roots
	Metro Cities II
	-6.00%
	0.43%
	0.16%

	34
	Suburban Splendor
	High Society
	Suburban Periphery I
	4.76%
	0.40%
	11.63%

	35
	Military Proximity
	Scholars & Patriots
	Suburban Periphery II
	-5.00%
	0.36%
	1.23%

	36
	City Dimensions
	Global Roots
	Metro Cities II
	-9.68%
	0.28%
	-3.76%

	37
	Silver and Gold
	Senior Styles
	Suburban Periphery I
	5.26%
	0.20%
	12.16%

	38
	Young and Restless
	Solo Acts
	Metro Cities II
	-4.55%
	0.19%
	1.71%

	39
	Senior Sun Seekers
	Senior Styles
	Small Towns
	-20.83%
	0.19%
	-15.64%

	40
	Southwestern Families
	Family Portrait
	Urban Outskirts II
	6.67%
	0.15%
	13.66%

	41
	Connoisseurs
	High Society
	Metro Cities I
	6.67%
	0.13%
	13.66%

	42
	Retirement Communities
	Senior Styles
	Metro Cities II
	25.00%
	0.11%
	33.19%

	43
	Enterprising Professionals
	Upscale Avenues
	Metro Cities I
	11.11%
	0.09%
	18.39%

	44
	Social Security Set
	Senior Styles
	Principal Urban Centers II
	25.00%
	0.08%
	33.19%

	45
	Rural Bypasses
	Factories and Farms
	Rural II
	0.00%
	0.06%
	6.55%

	46
	Metro Renters
	Solo Acts
	Principal Urban Centers I
	-33.33%
	0.05%
	-28.96%

	47
	Metro City Edge
	Metropolis
	Urban Outskirts II
	50.00%
	0.04%
	59.83%

	48
	Pacific Heights
	Upscale Avenues
	Principal Urban Centers I
	0.00%
	0.00%
	0.00%

	49
	Wealthy Seaboard Suburbs
	High Society
	Metro Cities I
	0.00%
	0.00%
	0.00%


* Each urbanization group is divided into two categories, I and II.  “I” categories are typically more affluent, with higher incomes, than “II” categories. 

Overall, the trend is not good.  Nineteen of the top twenty license buying segments suffered declines in the actual number of licenses purchased from 2000 to 2004.  Not a single rural segment or small town segment showed an increase in actual licenses purchased from 2000 to 2004. Some of the rural segments show increases in marketshare (% of all licenses sold), but this is deceiving and is a result of the overall decrease in license sales. 

There are some bright spots that may provide opportunity.  Many segments are showing increases in the number of licenses purchased between 2000 and 2004.  These are from suburban and metro/urban areas.  This trend likely reflects Idaho’s population growth, which is largely occurring in suburban and metro areas, and suggests that efforts to recruit newcomers and residents of urban & suburban areas will have a greater impact on license revenues.  Idaho may want to look to these groups and encourage more of them to buy licenses, or to move up to higher-priced licenses to offset declines in the traditional rural and small town license base.  

The Up & Coming Families category merits special attention. It is the second largest buyer of resident licenses and the only top 20 segment to show an increase.  Investigations into why this segment is consuming more licenses while most are not may shed light into the trends driving fishing participation and help identify strategies to boost license sales.   Other groups showing increases tend to be from affluent categories, which may reflect general Idaho population trends. 

In Table 8 above, we added TAPESTRY® Urban Groups. These describe the level of urbanization where the segments, or neighborhoods, are found. In Table 9, we sorted the resident data to get a better idea of the rural versus urban differences. 

Table 9. License Sales Marketshare By Urbanization Group, residents only
	Category
	Market Share
	% Change in Market Share
	% of State Population

	Rural
	47.88%
	0.42%
	39.24%

	Small Towns
	6.63%
	-0.52%
	6.43%

	Suburban Periphery
	25.13%
	0.37%
	25.38%

	Urban Outskirts
	10.18%
	-0.06%
	15.42%

	Metro Cities
	9.35%
	0.01%
	12.93%

	Principal Urban Centers
	0.83%
	-0.18%
	0.61%


Table 9 shows the importance of rural areas to Idaho’s fishing license revenue base.  While only representing 39 percent of the state’s population, they generate almost half of the agency’s resident license revenues.  Unfortunately, as seen in Table 8, the actual, or real, number of licenses sold to rural residents is falling.  Table 9 shows the rural marketshare of licenses sold grew slightly, but this means that rural residents purchased a larger percentage of a smaller volume of licenses sold.  Overall, their purchases are shrinking.  The Suburban Periphery is the second largest source of license sales, and while their overall numbers are also decreasing, Table 8 showed us there are some segments showing increases that may merit further investigation.
  Table 9 shows us the importance of the rural base to Idaho’s license sales, and the lower likelihood of people from urban and metro areas buying a license. Compared to Table 8, there may be a shift occurring towards the Suburban Periphery and Metro areas.

Please note all data in this report are based on the purchaser’s home residence, not where he or she purchased their license.  If a trend exists in Idaho for urban residents to buy their licenses close to their fishing site, that trend cannot be identified in this report.  

Let us now take a look at those segments with the fastest growing marketshare. These are those groups that have increased their share of annual license sales from 2000 to 2004. Table 10 presents the top 15 segments ranked by who is buying a greater portion of Idaho’s licenses.

Table 10. Top 15 Segments Ranked by Fastest Growth in Market Share, 2000-2004

	Rank
	Tapestry Segment
	LifeMode Groups
	Urban Group
	Net Change in Real Licenses Sold from 2000 -20004
	Percentage Marketshare from 2000-20004
	Percentage Change in Marketshare from 2000-2004

	47
	Metro City Edge
	Metropolis
	Urban Outskirts II
	50.00%
	0.04%
	59.83%

	44
	Social Security Set
	Senior Styles
	Principal Urban Centers II
	25.00%
	0.08%
	33.19%

	42
	Retirement Communities
	Senior Styles
	Metro Cities II
	25.00%
	0.11%
	33.19%

	32
	Old and Newcomers
	Solo Acts
	Metro Cities II
	22.73%
	0.44%
	30.77%

	24
	Boomburbs
	High Society
	Urban Outskirts I
	20.24%
	0.83%
	28.12%

	31
	Urban Chic
	Upscale Avenues
	Metro Cities I
	17.86%
	0.54%
	25.58%

	43
	Enterprising Professionals
	Upscale Avenues
	Metro Cities I
	11.11%
	0.09%
	18.39%

	25
	Dorms to Diplomas
	Scholars & Patriots
	Metro Cities II
	10.26%
	0.76%
	17.48%

	28
	Rustbelt Retirees
	Senior Styles
	Suburban Periphery II
	8.86%
	0.69%
	16.00%

	40
	Southwestern Families
	Family Portrait
	Urban Outskirts II
	6.67%
	0.15%
	13.66%

	41
	Connoisseurs
	High Society
	Metro Cities I
	6.67%
	0.13%
	13.66%

	37
	Silver and Gold
	Senior Styles
	Suburban Periphery I
	5.26%
	0.20%
	12.16%

	34
	Suburban Splendor
	High Society
	Suburban Periphery I
	4.76%
	0.40%
	11.63%

	2
	Up and Coming Families
	Family Portrait
	Suburban Periphery I
	3.56%
	9.10%
	10.35%

	29
	College Towns
	Scholars & Patriots
	Urban Outskirts II
	0.00%
	0.68%
	6.55%


The first three segments listed in Table 10 have such a small share of the market that a change of one or two licenses from 2000 to 2004 had a major impact on its ranking.  We encourage these three groups be overlooked as it is not known if the change is related to sampling or real trends, and their overall impact is negligible. Of all the top 15 growth segments listed in Table 10, only one is ranked in the top 20 segments in terms of total licenses purchased.  This means the largest segments are mostly shrinking or stagnant, which is seen in Table 8.  New growth is coming from the segments that represent a small share of Idaho’s annual license sales. In fact, the growth represented by the top 15 segments listed in Table 10 only represent 100 new licenses sold in 2004 compared to 2000.  Using a weighted average price of $26.83 (calculated from Table 1), the new growth represented in Table 10 only contributed $2,683 in new license revenues by 2004.  Growth from these categories, even coupled with marketing strategies encouraging more people from these segments to buy licenses, may not be a significant new source of replacement revenues.  

Not a single rural segment appears in Table 10’s list of the top growing segments. Metro, urban and suburban segments are growing the best, though not all segments from these categories are growing.  There is no clear relation to income, age or families in the growth segments – they run across the full range of options. Increasing fishing education and outreach efforts in the more-developed regions of Idaho may be a partial solution to encouraging more fishing participation.  Do not focus on kids alone since many of the growth segments point toward retirees, affluent couples without kids, and college students, some or most of whom may be newcomers to the state.  This analysis is unable to determine who is a newcomer.  An effort to cross Idaho’s license database with the driver’s license database may provide more insights. 

It may be worth knowing which segments are buying smaller shares of Idaho’s annual license sales. Table 11 presents the segments suffering the worst declines.  

Table 11. Top 15 Segments Ranked By Shrinking Market Share

	Rank
	Tapestry Segment
	LifeMode Groups
	Urban Group
	Net Change in Real Licenses Sold from 2000 -20004
	Percentage Marketshare from 2000-20004
	Percentage Change in Marketshare from 2000-2004

	46
	Metro Renters
	Solo Acts
	Principal Urban Centers I
	-33.33%
	0.05%
	-28.96%

	26
	Laptops and Lattes
	Solo Acts
	Principal Urban Centers I
	-31.52%
	0.71%
	-27.03%

	18
	Cozy and Comfortable
	Upscale Avenues
	Suburban Periphery II
	-23.65%
	1.62%
	-18.64%

	39
	Senior Sun Seekers
	Senior Styles
	Small Towns
	-20.83%
	0.19%
	-15.64%

	21
	Prosperous Empty Nesters
	Senior Styles
	Suburban Periphery I
	-18.98%
	1.13%
	-13.67%

	27
	Main Street, USA
	Traditional Living
	Urban Outskirts I
	-17.44%
	0.71%
	-12.03%

	22
	Metropolitans
	Metropolis
	Metro Cities I
	-15.89%
	0.93%
	-10.37%

	14
	Sophisticated Squires
	High Society
	Suburban Periphery I
	-14.50%
	2.77%
	-8.90%

	30
	Industrious Urban Fringe
	Global Roots
	Urban Outskirts I
	-14.29%
	0.65%
	-8.67%

	9
	Milk and Cookies
	Family Portrait
	Metro Cities I
	-14.15%
	3.49%
	-8.52%

	8
	Heartland Communities
	Senior Styles
	Small Towns
	-13.88%
	3.89%
	-8.23%

	17
	Southern Satellites
	Factories and Farms
	Rural II
	-12.39%
	1.91%
	-6.65%

	15
	Crossroads
	American Quilt
	Small Towns
	-12.37%
	2.55%
	-6.63%

	13
	Rustbelt Traditions
	Traditional Living
	Urban Outskirts I
	-11.53%
	2.87%
	-5.73%

	23
	Simple Living
	Senior Styles
	Urban Outskirts II
	-11.43%
	0.87%
	-5.62%


This table shows the worst declines are not in the rural segments. While the best growing segments come from urban, metro and suburban communities, so do the worst shrinking segments.  The rural segments are “middle of the road” in terms of changes in marketshare. Please be careful when interpreting trends from segments with low marketshares (1% or less may be a good rule of thumb), as just a change of one or two licenses can cause them to be ranked at the top of the list or not ranked at all.

Segments at or nearing retirement are showing a drop in license buying.  These segments, such Cozy and Comfortable, Senior Sunseekers, Prosperous Empty Nesters, are finding something else to do with their free time.  Many of the remaining segments represent working families who are not taking the time to introduce their kids to fishing (Main Street USA, Sophisticated Squires, Milk and Cookies, Heartland Communities, Southern Satellites, Crossroads, and Rustbelt Traditions). Programs that communicate the family benefits of fishing or provide easier access to fishing may help stem these losses, but only if the benefits and costs from the whole fishing experience outshine those provided by competing activities. 

The decreases in Sophisticated Squires, Milk and Cookies, Heartland Communities, Crossroads, and Rustbelt Traditions are a concern.  These segments represent over 15% percent of Idaho’s license buyers. Many of these have the means or proximity to fishing areas. However, more of them are choosing not to, and more investigation would be needed to know why.  One option could be a survey of license buyers in these segments who purchased a license in 2000 but not in later years.   
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SECTION 4: The “Churn” Issue

Let’s look at the “churn” issue.  The “churn” issue refers to the rate of anglers entering and dropping out of the customer base. Considering all Idaho residents who purchased a license at least once over the past five years, Table 13 reports the percentage who bought a license in just one, two, three, etc, years. 

Table 12. License Purchasing Frequency

	License Purchasing Frequency
	% of all Customers, 2000-2004

	1 of 5 years:
	35.8%

	2 of 5 years:
	18.8%

	3 of 5 years:
	13.1%

	4 of 5 years:
	11.7%

	5 of 5 years:
	20.5%


Only one out of five anglers who bought a license in the past five years actually bought a license every year. It could be argued that 80 percent of license customers are not loyal customers, and find other activities to spend their free time on each year.  Encouraging existing anglers to fish more often could be a significant source of increased license revenues. The next steps are to find out which type of angler is more or less likely to purchase a license frequently or infrequently.

Tables 13 and 14 present purchasing frequencies for specific segments of resident customers.
  

Table 13. Top 15 Segments Likely to Buy Frequently, Residents Only

	Rank
	Tapestry Segment
	Urban Group
	Bought 1 or 2 years only, out of 5 years
	Bought 4 or 5 years, out of 5 years

	45
	Rural Bypasses
	Rural
	50.00%
	50.00%

	47
	Metro City Edge
	Urban
	37.50%
	50.00%

	4
	Rural Resort Dwellers
	Rural
	49.16%
	38.10%

	30
	Industrious Urban Fringe
	Urban
	53.79%
	37.12%

	5
	Green Acres
	Rural
	50.55%
	36.71%

	3
	Prairie Living
	Rural
	51.02%
	36.55%

	7
	Salt of the Earth
	Rural
	52.33%
	35.72%

	28
	Rustbelt Retirees
	Suburban
	53.52%
	35.21%

	6
	Rooted Rural
	Rural
	50.97%
	34.98%

	8
	Heartland Communities
	Small Towns
	52.95%
	33.63%

	17
	Southern Satellites
	Rural
	55.30%
	33.59%

	34
	Suburban Splendor
	Suburban
	57.14%
	33.33%

	39
	Senior Sun Seekers
	Small Towns
	51.28%
	33.33%

	27
	Main Street, USA
	Urban
	55.41%
	33.11%

	1
	Midland Crowd
	Suburban
	55.40%
	31.96%


Table 14. Top Segments Likely to Buy Licenses Only 1 or 2 of the Past 5 Years, Residents Only

	Rank
	Tapestry Segment
	Urban Group
	Bought 1 or 2 years only, out of 5 years
	Bought 4 or 5 years, out of 5 years

	48
	Pacific Heights
	Urban
	100.00%
	0.00%

	49
	Wealthy Seaboard Suburbs
	Metro Cities
	100.00%
	0.00%

	46
	Metro Renters
	Urban
	86.67%
	13.33%

	35
	Military Proximity
	Suburban
	84.87%
	5.04%

	33
	Inner City Tenants
	Metro Cities
	68.87%
	19.81%

	31
	Urban Chic
	Metro Cities
	68.70%
	22.90%

	36
	City Dimensions
	Metro Cities
	66.67%
	19.44%

	25
	Dorms to Diplomas
	Metro Cities
	66.49%
	19.68%

	29
	College Towns
	Urban
	66.28%
	19.19%

	32
	Old and Newcomers
	Metro Cities
	62.04%
	23.15%

	43
	Enterprising Professionals
	Metro Cities
	61.90%
	28.57%

	42
	Retirement Communities
	Metro Cities
	60.87%
	30.43%

	10
	Great Expectations
	Urban
	60.56%
	25.35%

	38
	Young and Restless
	Metro Cities
	60.47%
	27.91%

	40
	Southwestern Families
	Urban
	60.00%
	31.43%


The major difference that first catches attention is the ‘rural’ versus ‘urban areas’ comparisons. Generally, rural license buyers are more likely to buy a license every year, while none of the top 15 segments likely to buy a license only once or twice in the past five years are rural.  Likewise, nearly all of the least loyal buying segments are urban or metro-oriented.  Rural residents are Idaho’s most loyal anglers. Drop-out anglers from this group will have a much more severe impact on license revenues than drop-outs from metro and urban areas.  Efforts to encourage anglers to renew their license each year may have more success in boosting revenues due to the high number of rural anglers, versus trying to recruit anglers from urbanized areas who are less likely to fish (Table 9) and purchase licenses less frequently (Tables 13 and 14). 

Propensity to Buy a License

Focusing on segments with a greater “propensity” to purchase a license may yield greater returns.  “Propensity” is a person’s likelihood to purchase a license compared to the likelihood of the average angler buying a license. Table 15 uses a ratio to determine each segment’s propensity.  This ratio is the segment’s ‘market share of all licenses sold’ divided by the ‘percentage of the Idaho population’ held by that segment, and is known as the “Sales to Population” ratio:

Table 15. Segments With a Greater Propensity to Buy Licenses, Residents Only

	Tapestry Segment
	LifeMode Group
	% of 2004 License Sales
	% of State Population
	Sales/Pop Ratio

	Laptops and Lattes
	Solo Acts
	0.72%
	0.21%
	           3.39 

	Military Proximity
	Scholars & Patriots
	0.57%
	0.30%
	           1.92 

	Rural Resort Dwellers
	American Quilt
	6.83%
	4.79%
	           1.43 

	Rural Bypasses
	Factories and Farms
	0.06%
	0.04%
	           1.34 

	Rooted Rural
	American Quilt
	5.89%
	4.55%
	           1.29 

	Sophisticated Squires
	High Society
	2.80%
	2.16%
	           1.29 

	Prosperous Empty Nesters
	Senior Styles
	1.18%
	0.91%
	           1.29 

	Milk and Cookies
	Family Portrait
	3.46%
	2.92%
	           1.18 

	Heartland Communities
	Senior Styles
	3.81%
	3.25%
	           1.17 

	Retirement Communities
	Senior Styles
	0.11%
	0.09%
	           1.16 

	Green Acres
	Upscale Avenues
	6.94%
	5.97%
	           1.16 

	Cozy and Comfortable
	Upscale Avenues
	1.68%
	1.45%
	           1.16 

	Prairie Living
	Factories and Farms
	8.42%
	7.29%
	           1.16 

	Salt of the Earth
	Factories and Farms
	4.20%
	3.67%
	           1.15 

	Southern Satellites
	Factories and Farms
	1.89%
	1.70%
	           1.11 

	Up and Coming Families
	Family Portrait
	9.13%
	8.44%
	           1.08 

	Midland Crowd
	American Quilt
	11.95%
	11.24%
	           1.06 

	Exurbanites
	High Society
	2.96%
	2.83%
	           1.05 

	Boomburbs
	High Society
	0.86%
	0.84%
	           1.02 

	Crossroads
	American Quilt
	2.57%
	2.60%
	           0.99 

	Dorms to Diplomas
	Scholars & Patriots
	0.90%
	0.97%
	           0.92 

	Rustbelt Retirees
	Senior Styles
	0.68%
	0.74%
	           0.92 

	Home Town
	Factories and Farms
	1.35%
	1.50%
	           0.90 

	Rustbelt Traditions
	Traditional Living
	2.98%
	3.32%
	           0.90 

	Connoisseurs
	High Society
	0.13%
	0.16%
	           0.83 

	Midlife Junction
	Traditional Living
	3.20%
	3.87%
	           0.83 

	Metropolitans
	Metropolis
	0.98%
	1.22%
	           0.81 

	Industrious Urban Fringe
	Global Roots
	0.63%
	0.83%
	           0.76 

	Suburban Splendor
	High Society
	0.40%
	0.54%
	           0.75 

	Aspiring Young Families
	High Hopes
	2.09%
	2.83%
	           0.74 

	Great Expectations
	High Hopes
	3.73%
	5.37%
	           0.69 

	City Dimensions
	Global Roots
	0.34%
	0.50%
	           0.69 

	In Style
	Upscale Avenues
	1.41%
	2.24%
	           0.63 

	Urban Chic
	Upscale Avenues
	0.63%
	1.08%
	           0.58 

	Main Street, USA
	Traditional Living
	0.71%
	1.24%
	           0.57 

	Southwestern Families
	Family Portrait
	0.17%
	0.32%
	           0.53 

	Silver and Gold
	Senior Styles
	0.21%
	0.39%
	           0.52 

	College Towns
	Scholars & Patriots
	0.82%
	1.60%
	           0.51 

	Simple Living
	Senior Styles
	0.89%
	1.77%
	           0.50 

	Enterprising Professionals
	Upscale Avenues
	0.10%
	0.22%
	           0.46 

	Social Security Set
	Senior Styles
	0.08%
	0.18%
	           0.45 

	Inner City Tenants
	Global Roots
	0.51%
	1.14%
	           0.45 

	Old and Newcomers
	Solo Acts
	0.52%
	1.19%
	           0.43 

	Young and Restless
	Solo Acts
	0.21%
	0.61%
	           0.34 

	Metro City Edge
	Metropolis
	0.04%
	0.11%
	           0.33 

	Senior Sun Seekers
	Senior Styles
	0.19%
	0.58%
	           0.32 

	Metro Renters
	Solo Acts
	0.07%
	0.22%
	           0.32 

	Pacific Heights
	Upscale Avenues
	0.00%
	0.00%
	               -   

	Wealthy Seaboard Suburbs
	High Society
	0.00%
	0.00%
	               -   


All segments with a “Sales/Pop Ratio” greater than one are more likely to buy a license compared to the average Idaho resident.  Efforts to recruit new anglers or to encourage greater purchasing frequencies would likely have higher success if they targeted the segments with a higher-than-average propensity of buying licenses.  

SECTION 5: “Upgraders” and “Downgraders”

Current customers moving to higher- or lower-priced license options also drive revenue trends.  Table 16 looks at residents who actually bought a license in 2000 and 2004.  Those who bought a license in the intervening years were excluded. The table reports the percentage who a) downgraded to a lower priced license, b) dropped out, c) are new customers, d) are steady customers and buy the same license each time, or e) upgraded to a higher-priced license. 

Table 16. Upgrading/Downgrading Trends

	Resident Purchasing Behavior, 2000 to 20004
	% of Customers Who Bought a License in both 2000 and 2004

	Downgraded
	3.71%

	Dropped Out
	34.24%

	New
	28.64%

	Steady
	27.54%

	Upgraded
	5.86%



Nearly 9.5 percent of existing customers upgraded or downgraded their license purchases from 2000 to 2004.  Three times more may be drop-outs, meaning the ‘churn’ issue may be of greater concern in Idaho. Many of these may be people who went fishing “on a whim” at the request of another and do not plan to fish regularly.  

On a positive note, there are slightly more up-graders than down-graders.  Using the TAPESTRY( data, we can gain a better understanding of who is more likely to upgrade or downgrade. Table 17 ranks the segments based on the segment providing the biggest boost to agency revenues from upgrading down to the least.  This is measured using the ratio in the last column. This ratio takes into consideration each segment’s market share and percentage that upgraded their purchases. Table 17 is based on the first and last license purchased between 2000 and 2004, not just licenses purchased only in 2000 and 2004.

Table 17. Segments Ranked by Those With Highest Upgrading Volume, Residents
	Segment
	LifeMode Groups
	Urban Groups
	% 
Downgraded
	% 
Upgraded
	% Market Share, 
'00-'04
	% Upgraded X Market Share Ratio

	Prairie Living
	Factories and Farms
	Rural II
	13.18%
	23.21%
	8.82%
	2.05%

	Midland Crowd
	American Quilt
	Rural I
	12.72%
	16.28%
	11.87%
	1.93%

	Rural Resort Dwellers
	American Quilt
	Rural I
	13.50%
	25.86%
	7.39%
	1.91%

	Up and Coming Families
	Family Portrait
	Suburban Periphery I
	12.02%
	19.29%
	9.10%
	1.76%

	Rooted Rural
	American Quilt
	Rural II
	15.54%
	23.85%
	6.19%
	1.48%

	Green Acres
	Upscale Avenues
	Rural I
	12.09%
	19.86%
	7.31%
	1.45%

	Salt of the Earth
	Factories and Farms
	Rural I
	10.53%
	18.84%
	4.34%
	0.82%

	Heartland Communities
	Senior Styles
	Small Towns
	14.73%
	20.06%
	3.89%
	0.78%

	Midlife Junction
	Traditional Living
	Suburban Periphery II
	13.31%
	17.11%
	3.21%
	0.55%

	Milk and Cookies
	Family Portrait
	Metro Cities I
	11.46%
	15.28%
	3.49%
	0.53%

	Exurbanites
	High Society
	Suburban Periphery I
	10.34%
	16.09%
	2.94%
	0.47%

	Great Expectations
	High Hopes
	Urban Outskirts I
	10.57%
	12.86%
	3.38%
	0.43%

	Sophisticated Squires
	High Society
	Suburban Periphery I
	13.75%
	15.42%
	2.77%
	0.43%

	Rustbelt Traditions
	Traditional Living
	Urban Outskirts I
	13.31%
	14.45%
	2.87%
	0.41%

	Crossroads
	American Quilt
	Small Towns
	11.52%
	11.06%
	2.55%
	0.28%

	Southern Satellites
	Factories and Farms
	Rural II
	14.29%
	14.29%
	1.91%
	0.27%

	Cozy and Comfortable
	Upscale Avenues
	Suburban Periphery II
	9.94%
	16.77%
	1.62%
	0.27%

	Home Town
	Factories and Farms
	Suburban Periphery II
	16.96%
	18.75%
	1.36%
	0.25%

	In Style
	Upscale Avenues
	Suburban Periphery I
	10.57%
	16.26%
	1.36%
	0.22%

	Aspiring Young Families
	High Hopes
	Metro Cities II
	9.44%
	10.00%
	1.95%
	0.20%

	Prosperous Empty Nesters
	Senior Styles
	Suburban Periphery I
	2.80%
	14.95%
	1.13%
	0.17%

	Boomburbs
	High Society
	Urban Outskirts I
	5.00%
	20.00%
	0.83%
	0.17%

	Rustbelt Retirees
	Senior Styles
	Suburban Periphery II
	13.33%
	20.00%
	0.69%
	0.14%

	Metropolitans
	Metropolis
	Metro Cities I
	10.71%
	14.29%
	0.93%
	0.13%

	Simple Living
	Senior Styles
	Urban Outskirts II
	7.87%
	13.48%
	0.87%
	0.12%

	Laptops and Lattes
	Solo Acts
	Principal Urban Centers I
	6.90%
	15.52%
	0.71%
	0.11%

	Main Street, USA
	Traditional Living
	Urban Outskirts I
	6.78%
	15.25%
	0.71%
	0.11%

	College Towns
	Scholars & Patriots
	Urban Outskirts II
	6.98%
	13.95%
	0.68%
	0.09%

	Dorms to Diplomas
	Scholars & Patriots
	Metro Cities II
	3.13%
	11.46%
	0.76%
	0.09%

	Industrious Urban Fringe
	Global Roots
	Urban Outskirts I
	18.18%
	12.73%
	0.65%
	0.08%

	Suburban Splendor
	High Society
	Suburban Periphery I
	9.38%
	15.63%
	0.40%
	0.06%

	Inner City Tenants
	Global Roots
	Metro Cities II
	12.24%
	14.29%
	0.43%
	0.06%

	Old and Newcomers
	Solo Acts
	Metro Cities II
	9.09%
	10.91%
	0.44%
	0.05%

	Southwestern Families
	Family Portrait
	Urban Outskirts II
	0.00%
	31.25%
	0.15%
	0.05%

	Urban Chic
	Upscale Avenues
	Metro Cities I
	12.28%
	8.77%
	0.54%
	0.05%

	Silver and Gold
	Senior Styles
	Suburban Periphery I
	8.00%
	20.00%
	0.20%
	0.04%

	Young and Restless
	Solo Acts
	Metro Cities II
	5.00%
	20.00%
	0.19%
	0.04%

	City Dimensions
	Global Roots
	Metro Cities II
	4.88%
	9.76%
	0.28%
	0.03%

	Rural Bypasses
	Factories and Farms
	Rural II
	14.29%
	42.86%
	0.06%
	0.03%

	Retirement Communities
	Senior Styles
	Metro Cities II
	33.33%
	22.22%
	0.11%
	0.02%

	Military Proximity
	Scholars & Patriots
	Suburban Periphery II
	6.94%
	5.56%
	0.36%
	0.02%

	Social Security Set
	Senior Styles
	Principal Urban Centers II
	0.00%
	25.00%
	0.08%
	0.02%

	Metro City Edge
	Metropolis
	Urban Outskirts II
	0.00%
	33.33%
	0.04%
	0.01%

	Senior Sun Seekers
	Senior Styles
	Small Towns
	12.50%
	6.25%
	0.19%
	0.01%

	Connoisseurs
	High Society
	Metro Cities I
	8.33%
	0.00%
	0.13%
	0.00%

	Wealthy Seaboard Suburbs
	High Society
	Metro Cities I
	0.00%
	0.00%
	0.00%
	0.00%

	Pacific Heights
	Upscale Avenues
	Principal Urban Centers I
	0.00%
	0.00%
	0.00%
	0.00%

	Enterprising Professionals
	Upscale Avenues
	Metro Cities I
	0.00%
	0.00%
	0.09%
	0.00%

	Metro Renters
	Solo Acts
	Principal Urban Centers I
	0.00%
	0.00%
	0.05%
	0.00%


The above table shows the top 14 segments contributed more upgraders than downgraders. This is another positive note as most of these categories represent the top consumers of fishing licenses. With many of the top customer segments upgrading their purchases, this helps to stabilize falling license revenues.  With members of the top license purchasing groups showing a willingness to upgrade their licenses, greater revenues could be earned from marketing efforts that target individuals who have not upgraded in the past five years and promote the benefits of higher-priced licenses.  Such efforts would likely have greater returns on investment than trying to recruit anglers from urban/metro/suburban segments less likely to fish or fish as frequently.

Conclusion:

Seventy percent of Idaho’s fishing licenses are purchased by residents. Over 75 percent of the customers in any given year are male, while 85 percent of those who bought licenses in each of the past five years were male, indicating females are more likely to favor other forms of recreation. Resident license buyers are more likely to be in the 40-49 year old age bracket. Over the past five years, Idaho’s total number of licenses sold has decreased. Licenses are more likely to be purchased by people in rural areas, followed by suburban areas, however, the overall number of licenses sold to rural residents is decreasing. People from affluent neighborhoods and family-oriented neighborhoods are more likely to purchase a license.  As the likelihood of being married decreases, so does the likelihood of buying a license. Also, even though Idaho has limited numbers of ‘urban’ neighborhoods compared with many other states, the closer one comes to urban or city life, the likelihood of buying a license decreases.  Immigrant neighborhoods are less likely to purchase licenses. The TAPESTRY( data reports the specific segments more likely to purchase fishing licenses.  Recruitment efforts focused on these neighborhoods are more likely to achieve higher levels of success.

Looking at five-year trends in license sales (2000 to 2004), 19 of the top 20 license buying segments suffered declines in the actual number of licenses purchased.  Not a single rural or small town segment showed any increase in actual licenses purchased from 2000 to 2004. 

There are some bright spots over the past five years that may provide opportunity.  Many segments are showing increases in the number of licenses purchased between 2000 and 2004.  These are from suburban and metro/urban neighborhoods.  This trend likely reflects Idaho’s population growth, which is largely occurring in suburban and metro areas, and suggests that efforts to recruit newcomers and residents of urban and suburban areas may have a greater impact on license revenues.  Idaho may want to look to these groups for additional revenues to offset declines in the traditional rural and small town license base.  The Up & Coming Families category merits special attention as the second largest buyer of resident licenses and the only top 20 segment to show increases.  Investigations into why this segment is consuming more licenses while others decline may shed some light into the trends driving fishing participation and the strategies that could boost license sales.   Other groups showing increases tend to be from affluent categories, which may reflect general Idaho population trends.

Of the 15 fastest growing segments in terms of total licenses purchased annually, only one is ranked in the top 20 segments in terms of total licenses purchased annually (out of 49 total segments).  This means the largest segments (in terms of total licenses purchased annually) are mostly shrinking or stagnant.  These segments together represent 88 percent of Idaho’s annual license sales.  New growth is coming from the segments that represent a small share of Idaho’s annual license sales. In fact, the growth represented by the 15 fastest growing only yielded 100 new licenses in 2004 compared to 2000. Growth from these categories, even if coupled with marketing strategies encouraging more people from these segments to buy licenses, may not generate significant new replacement revenues.  

Not one rural segment appears in the top 15 growing segments. Metro, urban and suburban segments are more likely to be growing, though not all segments from these categories are growing.  There is no clear relation to income or age in the growth segments – they run across the full range of options. While the best growing segments come from urban, metro and suburban communities, so do the worst shrinking segments.  The rural segments are “middle of the road” in terms of changes in marketshare. Increasing fishing education and outreach efforts in the more-developed regions of Idaho may be a partial solution to encouraging more fishing participation.  Do not focus on kids alone as many of the growth segments point toward retirees, affluent couples without kids, and college students.

Segments at or nearing retirement are showing a drop in license buying.  These segments, such Cozy and Comfortable, Senior Sunseekers, Prosperous Empty Nesters, are finding something else to do with their freetime.  

In regards to the churn issue, only one in five people who bought a license in the past five years bought a license every year.  It could be argued that 80 percent of Idaho’s license customers are not loyal customers, and find other activities to spend their free time on each year.  Over 54 percent only bought a license in one or two of the past five years.  Generally, rural license buyers are more likely to buy a license every year, while none of the top 15 segments likely to buy a license only once or twice in the past five years are rural.  Likewise, nearly all of the least loyal buying segments are urban or metro-oriented.  

Rural residents are Idaho’s most loyal anglers. Drop-out anglers from this group will have a much more severe impact on license revenues than drop-outs from metro and urban areas.  Efforts to encourage anglers to renew their license each year may have more success in boosting revenues due to the high number of rural anglers, versus trying to recruit anglers from urbanized areas who are less likely to fish and purchase licenses less frequently. 

Current customers moving to higher- or lower-priced license options also drive revenue trends.  Nearly 9.5 percent of existing customers upgraded or downgraded their license purchases from 2000 to 2004.  Over 34 percent may be drop-outs, meaning they bought early in the five-year period but were not recorded as purchasing a license later. Many of these may be people who went fishing at the request of another and do not plan to fish regularly.  

On a positive note, many of the segments more likely to upgrade their license also buy the most fishing licenses. With many of the top customer segments upgrading their purchases, this helps to stabilize falling license revenues.  

Efforts to increase license revenues could take one of several directions. Such efforts could include:

A. Recruit new anglers, 

B. Retain existing anglers, 

C. Encourage anglers to buy licenses more frequently, or 

D. Encourage anglers to upgrade their license purchases.

Recognizing that the segments showing growth only represent, at the most, 12 percent of the State’s license market, efforts to encourage more people from these segments to fish may not generate a significant return on investment. 

With 54 percent of the State’s license customers having bought a license only once or twice in the last five years, increasing the frequency of license purchases may prove more successful in boosting revenues. One way to do this is to use the State’s electronic licensing database.  Promotional mailings could target segments that have a high frequency of license purchases, but only sent to individuals within the target segments who have bought only once or twice in the last five years. Control groups could be established by mailing to people from segments showing higher purchasing frequencies.  New types of licenses, such as five-year licenses, may also help boost revenues.   

This study showed that members of the top license purchasing segments are also more likely to upgrade their license purchase. Marketing efforts can be organized around the State’s electronic license database to directly target individuals who have not upgraded in the past five years and whose licenses are about to expire. Mailers could explain the additional benefits received from higher-priced licenses, and provide them with a toll-free number to make their purchase while the issue has their attention.  Control groups could be established by selected people from segments showing less tendencies to upgrade.

Closing Notes: 
The purpose of this initial analysis is to identify the trends affecting license sales and revenues and help identify strategies that can boost license revenues. We will assist in developing additional analyses and provide interpretations per Idaho’s requests and directions. 

Please note that many more analyses could be made, but to prevent overloading Idaho with information, we wanted to limit this analysis to the basics. We will run any analysis requested by Idaho, assuming the necessary data are available. There are many more questions that could be asked, and discussions that should take place to ensure the data are adequately and properly interpreted. 

Next step: we will wait for Idaho’s questions and requests for additional analysis, and will remain available for a conference call should Idaho desire to review the results.

Purchasing Frequencies: Gender Differences





During the review of the five-year sales trends, a question was raised if the frequency of fishing license purchases over five years differed between men and women. This analysis was run for resident license holders only and the results are presented below: 





# of Years Bought A License Over Last Five Years�
 �
Male�
 �
Female�
�
1�
 �
59.5%�
 �
40.5%�
�
2�
 �
65.7%�
 �
34.3%�
�
3�
 �
69.7%�
 �
30.3%�
�
4�
 �
78.5%�
 �
21.5%�
�
5�
 �
84.7%�
 �
15.3%�
�



Men are much more likely to buy a license in multiple years than women, indicating men are more likely to fish regularly.  Multiple reasons could be offered as to why, but the main purpose of this paper is to explore what is happening versus why. Any promotions encouraging anglers to purchase licenses more frequently, or any new initiatives such as a five-year license, would likely be more effective if targeted towards males.






























































� The ‘Suburban periphery’ are neighborhoods outside or next to metropolitan and micropolitan areas. 


� Non-residents are less likely to buy an Idaho license annually. Their inclusion in this specific analysis could mislead the analysis.
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Chart1

		2000		2000		2000		2000

		2001		2001		2001		2001

		2002		2002		2002		2002

		2003		2003		2003		2003

		2004		2004		2004		2004



Resident Male

Resident Female

Non-Res Male

Non-Res Female

8540

2907

4193

937

8316

2836

4013

897

8237

2706

3966

879

8062

2540

3818

814

8104

2640

3781

827



1-Licenses Sold

				TOTAL		15,352.00						Table 1

				Note: just 2004

		License Number		License Desc		CountOfNewID						License		Percent

		101		RES. ADULT COMBINATION		3219						101 - RES. ADULT COMBINATION		21.0%

		103		RES. ADULT FISHING		4074						103 - RES. ADULT FISHING		26.5%

		104		RES. SPORTSMAN PACKAGE		691						104 - RES. SPORTSMAN PACKAGE		4.5%

		105		RES. SENIOR COMBINATION		1094						105 - RES. SENIOR COMBINATION		7.1%

		107		RES. JR COMBINATION		344						107 - RES. JR COMBINATION		2.2%

		109		RES. JR FISHING		444						109 - RES. JR FISHING		2.9%

		111		RES. ADULT LIFETIME COMBO		23						111 - RES. ADULT LIFETIME COMBO		0.1%

		113		RES. ADULT LIFETIME FISHING		2						113 - RES. ADULT LIFETIME FISHING		0.0%

		114		RES. JR LIFETIME COMBO		2						114 - RES. JR LIFETIME COMBO		0.0%

		118		RES. SENIOR FISHING		149						118 - RES. SENIOR FISHING		1.0%

		125		RES. DISABLED COMBO CLASS D		230						125 - RES. DISABLED COMBO CLASS D		1.5%

		126		RES. DISABLED FISHING CLASS D		19						126 - RES. DISABLED FISHING CLASS D		0.1%

		129		RES. DISABLED COMBO CLASS V		59						129 - RES. DISABLED COMBO CLASS V		0.4%

		130		RES. DISABLED FISHING CLASS V		1						130 - RES. DISABLED FISHING CLASS V		0.0%

		131		RES. FURLOUGH COMBO		11						131 - RES. FURLOUGH COMBO		0.1%

		132		RES. FURLOUGH FISHING		9						132 - RES. FURLOUGH FISHING		0.1%

		201		NONRES COMBINATION		80						201 - NONRES COMBINATION		0.5%

		203		NONRES FISHING		692						203 - NONRES FISHING		4.5%

		204		DAILY FISHING		3682						204 - DAILY FISHING		24.0%

		207		3-DAY SALMON\STEELHEAD PERMIT		375						207 - 3-DAY SALMON\STEELHEAD PERMIT		2.4%

		210		NONRES JR FISHING		141						210 - NONRES JR FISHING		0.9%

		217		NONRES ADULT LIFETIME COMBO		9						217 - NONRES ADULT LIFETIME COMBO		0.1%

		219		NONRES ADULT LIFETIME FISHING		2						219 - NONRES ADULT LIFETIME FISHING		0.0%

												TOTAL		100.0%

												Above is for format to apply to "pasted" columns A-C (as per instructions)





2-Res vs NonRes

		Resident Licenses 2004		Resident Licenses All Years

		10744		54888

								All

		Non-Resident Licenses 2004		Non-Resident Licenses All Years								Percent

		4608		24125						Non-Resident		30.5%

										Resident		69.5%

		Total 2004		Total All Years						Total		100.0%

		15352		79013

								Table 2

								2004

												Percent

										Non-Resident		30.0%

										Resident		70.0%

										Total		100.0%





3-Gender Sales

		sex		SumOfLicenses		SumOfDocument_type04		Resident

		F		13629		2640

		M		41259		8104						All

																Resident		Non-Resident

														Female		24.8%		17.9%

														Male		75.2%		82.1%

		Total		54888		10744

		sex		SumOfDocument_type04		SumOfLicenses		Non-Resident

		F		827		4354

		M		3781		19771

												Table 3

												2004

																Resident		Non-Resident

		Total		4608		24125								Female		24.6%		18.0%

														Male		75.4%		82.0%

		Assumption, Male = null, M, U

		Sum/Percentage of licenses for all years





4-Age of Purchasers

		Resident								Non-Resident

		Age List		SumOfDocument_type04		SumOfLicenses				Age List		SumOfDocument_type04		SumOfLicenses				All

		1								1		3		3								All Buyers						Resident Licensees						Non-Resident Licensees

		2								2		2		2						Age		Number		Percent				Number		Percent				Number		Percent

		3								3		0		1						16 and under		1,246		1.6%				918		1.7%				328		1.3%

		4								4		1		3						17 to 19		3,311		4.1%				2,567		4.7%				744		2.9%

		5								5		1		3						20 to 29		12,816		16.0%				9,503		17.3%				3,313		13.1%

		6		0		1				6		1		1						30 to 39		14,056		17.5%				9,754		17.8%				4,302		17.0%

		7								7		0		3						40 to 49		17,375		21.6%				11,567		21.1%				5,808		22.9%

		8		0		2				8		3		5						50 to 59		15,199		18.9%				9,498		17.3%				5,701		22.5%

		9		0		1				9		1		4						60 to 69		9,502		11.8%				6,159		11.2%				3,343		13.2%

		10		0		1				10		1		1						70 and older		6,759		8.4%				4,922		9.0%				1,837		7.2%

		11		0		2				11		6		7						Total		80,264		100.0%				54,888		100.0%				25,376		100.0%

		12		1		1				12		3		7

		13		2		3				13		3		5

		14		101		104				14		32		38

		15		229		326				15		55		96																										Table 4

		16		190		477				16		62		149				2004

		17		191		701				17		57		213								All Buyers						Resident Licensees						Non-Resident Licensees

		18		171		934				18		51		235						Age		Number		Percent				Number		Percent				Number		Percent				Age		All Buyers		Resident		Non Resident

		19		140		932				19		61		296						16 and under		697		4.5%				523		4.9%				174		3.6%				16 and under		4.5%		4.9%		3.6%

		20		139		961				20		52		298						17 to 19		671		4.3%				502		4.7%				169		3.5%				17 to 19		4.3%		4.7%		3.5%

		21		166		904				21		58		282						20 to 29		2,461		15.9%				1,788		16.8%				673		14.0%				20 to 29		15.9%		16.8%		14.0%

		22		172		844				22		63		332						30 to 39		2,637		17.1%				1,867		17.5%				770		16.1%				30 to 39		17.1%		17.5%		16.1%

		23		203		919				23		61		289						40 to 49		3,273		21.2%				2,154		20.2%				1,119		23.4%				40 to 49		21.2%		20.2%		23.4%

		24		190		945				24		74		329						50 to 59		2,856		18.5%				1,807		16.9%				1,049		21.9%				50 to 59		18.5%		16.9%		21.9%

		25		178		881				25		65		371						60 to 69		1,819		11.8%				1,217		11.4%				602		12.6%				60 to 69		11.8%		11.4%		12.6%

		26		192		959				26		69		347						70 and older		1,047		6.8%				812		7.6%				235		4.9%				70 and older		6.8%		7.6%		4.9%

		27		187		974				27		71		381						Total		15,461		100.0%				10,670		100.0%				4,791		100.0%				Total		100.0%		100.0%		100.0%

		28		221		1025				28		85		388

		29		214		1091				29		75		398

		30		175		930				30		63		371

		31		182		968				31		71		409

		32		167		892				32		68		414

		33		186		947				33		84		442

		34		207		1091				34		88		502

		35		193		962				35		73		443

		36		201		1002				36		86		449

		37		182		1021				37		81		431

		38		177		959				38		87		443

		39		197		982				39		69		398

		40		209		1074				40		74		416

		41		206		1149				41		94		501

		42		197		1117				42		100		479

		43		235		1306				43		98		540

		44		241		1207				44		125		613

		45		202		1099				45		111		552

		46		228		1177				46		97		623

		47		224		1200				47		97		524

		48		217		1185				48		118		594

		49		195		1053				49		106		568

		50		204		1099				50		99		574

		51		191		1004				51		88		491

		52		185		1048				52		100		492

		53		184		937				53		94		562

		54		185		980				54		87		491

		55		179		921				55		113		602

		56		199		940				56		111		541

		57		174		923				57		119		557

		58		159		879				58		81		433

		59		147		767				59		71		390

		60		132		719				60		86		402

		61		131		694				61		88		416

		62		131		659				62		68		417

		63		116		612				63		65		348

		64		124		632				64		67		312

		65		120		582				65		46		266

		66		149		690				66		48		290

		67		88		471				67		53		265

		68		117		564				68		47		237

		69		109		536				69		34		247

		70		108		566				70		37		228

		71		72		408				71		26		182

		72		66		379				72		22		156

		73		77		425				73		13		125

		74		61		390				74		34		170

		75		49		327				75		27		120

		76		60		333				76		14		93

		77		48		302				77		11		84

		78		57		341				78		8		65

		79		33		192				79		9		74

		80		30		199				80		12		56

		81		30		181				81		3		51

		82		22		154				82		3		44

		83		24		144				83		5		35

		84		20		136				84		3		28

		85		14		107				85		4		31

		86		9		93				86		0		6

		87		7		49				87		1		10

		88		11		60				88		1		8

		89		4		32				89		1		11

		90		2		28				90

		91		1		26				91		0		1

		92		1		9				92		0		1

		93		0		6				93		0		3

		94		3		15				94

		95		2		11				95		0		2

		96		1		6				96

		97								97

		98								98		0		1

		99								99

		100		0		2				100

		101								101

		102								102

		103								103		1		5

		104								104

		105		0		1				105

		106								106

		107								107

		108								108

		109								109

		110								110





5-Annual License Chart

		Resident

		sex		SumOfDocument_type00		SumOfDocument_type01		SumOfDocument_type02		SumOfDocument_type03		SumOfDocument_type04

		F		2907		2836		2706		2540		2640

		M		8540		8316		8237		8062		8104

		Female		2907		2836		2706		2540		2640

		Male		8540		8316		8237		8062		8104

		Total		17080		16632		16474		16124		16208

		Non-Resident

		sex		SumOfDocument_type00		SumOfDocument_type01		SumOfDocument_type02		SumOfDocument_type03		SumOfDocument_type04

		F		937		897		879		814		827

		M		4193		4013		3966		3818		3781

		Female		937		897		879		814		827

		Male		4193		4013		3966		3818		3781

		Total		8386		8026		7932		7636		7562

		Year		2000		2001		2002		2003		2004

		Residents		17080		16632		16474		16124		16208

		Non-Residents		8386		8026		7932		7636		7562

		Year		2000		2001		2002		2003		2004

		Resident Male		8540		8316		8237		8062		8104

		Resident Female		2907		2836		2706		2540		2640				Table 5

		Non-Res Male		4193		4013		3966		3818		3781

		Non-Res Female		937		897		879		814		827
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6-Sales by Lifemode Categories
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7-License Sales by Segment, all

				All licenses																												All licenses																		2004		All licenses								Table 6 - all licenses

		Rank		TAPESTDESC		LifeMode Groups		Urban Group		SumOfDocument_type04		SumOfLicenses		Perc 2004		Perc All Tap		Cum Tot		Cum %												TAPESTDESC		SumOfDocument_type04		SumOfLicenses		Rank % Tot		Cum Tot		Cum %				LifeMode Groups		State Base		SumOfDocument_type04		SumOfLicenses		Description		Cum Tot				LifeMode Groups		% of State Pop.		% of 2004 Licenses Sold		Cumulative %		Description

		1		Midland Crowd		American Quilt		Rural I		1572		7668		10.27%		9.73%		7,668		9.73%				Grouping A (Tap, Life, Urban)								Midland Crowd		1572		7668		9.73%		7,668		9.73%				American Quilt		119012		3585		17940		Small towns/rural, modest income, blue-collar or rural nearing retirement, modest or mobile homes		17,940				American Quilt		23.2%		23.4%		22.8%		Small towns/rural, modest income, blue-collar or rural nearing retirement, modest or mobile homes

		2		Up and Coming Families		Family Portrait		Suburban Periphery I		1264		6196		8.25%		7.86%		13,864		17.60%				Rank		Grp All tot		Grp % Tot				Up and Coming Families		1264		6196		7.86%		13,864		17.60%				Factories and Farms		72876		2046		10342		Small towns often in America’s breadbasket states, lower income, married, employed in ag & manufac.		28,282				Factories and Farms		14.2%		13.4%		35.9%		Small towns often in America’s breadbasket states, lower income, married, employed in ag & manufac.

		3		Green Acres		Upscale Avenues		Rural I		1076		5603		7.03%		7.11%		19,467		24.71%				1-10		44,848		56.9%				Green Acres		1076		5603		7.11%		19,467		24.71%				Upscale Avenues		56249		1920		10328		Above average income		38,610				Upscale Avenues		11.0%		12.5%		49.0%		Above average income

		4		Prairie Living		Factories and Farms		Rural II		1060		5408		6.92%		6.86%		24,875		31.57%				11-20		17991		22.8%				Prairie Living		1060		5408		6.86%		24,875		31.57%				High Society		33543		1877		9853		Fastest growing group, highest income, married		48,463				High Society		6.5%		12.3%		61.5%		Fastest growing group, highest income, married

		5		Rural Resort Dwellers		American Quilt		Rural I		973		4873		6.35%		6.18%		29,748		37.76%				21-30		8681		11.0%				Rural Resort Dwellers		973		4873		6.18%		29,748		37.76%				Family Portrait		59958		1776		8933		Generally younger families, homeowners		57,396				Family Portrait		11.7%		11.6%		72.9%		Generally younger families, homeowners

		6		Rooted Rural		American Quilt		Rural II		718		3711		4.69%		4.71%		33,459		42.47%				31-40		4817		6.1%				Rooted Rural		718		3711		4.71%		33,459		42.47%				Senior Styles		40678		1181		6083		Retirees, average income, depend soc sec & pensions		63,479				Senior Styles		7.9%		7.7%		80.6%		Retirees, average income, depend soc sec & pensions

		7		Exurbanites		High Society		Suburban Periphery I		587		3078		3.83%		3.91%		36,537		46.37%				41-50		2039		2.6%				Exurbanites		587		3078		3.91%		36,537		46.37%				Traditional Living		43330		1034		5394		Hard working, modest income families, older towns losing kids to newer cities and growth areas		68,873				Traditional Living		8.4%		6.8%		87.4%		Hard working, modest income families, older towns losing kids to newer cities and growth areas

		8		Sophisticated Squires		High Society		Suburban Periphery I		551		2930		3.60%		3.72%		39,467		50.09%				51-60		450		0.6%				Sophisticated Squires		551		2930		3.72%		39,467		50.09%				High Hopes		42140		772		3998		Young, college educated, single or married w/out kids		72,871				High Hopes		8.2%		5.0%		92.5%		Young, college educated, single or married w/out kids

		9		Salt of the Earth		Factories and Farms		Rural I		573		2856		3.74%		3.62%		42,323		53.72%				60-69		40		0.1%				Salt of the Earth		573		2856		3.62%		42,323		53.72%				Solo Acts		11466		402		2030		Young, educated, city life		74,901				Solo Acts		2.2%		2.6%		95.1%		Young, educated, city life

		10		Milk and Cookies		Family Portrait		Metro Cities I		468		2525		3.06%		3.20%		44,848		56.92%												Milk and Cookies		468		2525		3.20%		44,848		56.92%				Scholars & Patriots		14750		283		1421		Youthful, lower income, in college or military		76,322				Scholars & Patriots		2.9%		1.8%		96.9%		Youthful, lower income, in college or military

		11		Midlife Junction		Traditional Living		Suburban Periphery II		477		2448		3.12%		3.11%		47,296		60.03%												Midlife Junction		477		2448		3.11%		47,296		60.03%				Global Roots		12668		239		1327		Ethnically diverse, recent immigrants, want to improve		77,649				Global Roots		2.5%		1.6%		98.6%		Ethnically diverse, recent immigrants, want to improve

		12		Heartland Communities		Senior Styles		Small Towns		461		2440		3.01%		3.10%		49,736		63.13%				Grouping B (Tap)								Heartland Communities		461		2440		3.10%		49,736		63.13%				Metropolis		6845		193		1115		City families, row houses & public transportation		78,764				Metropolis		1.3%		1.3%		100.0%		City families, row houses & public transportation

		13		Great Expectations		High Hopes		Urban Outskirts I		457		2345		2.98%		2.98%		52,081		66.10%				Rank		Grp All tot		Grp % Tot				Great Expectations		457		2345		2.98%		52,081		66.10%																		0		0.0%		0.0%		0.0%		0

		14		Rustbelt Traditions		Traditional Living		Urban Outskirts I		389		2021		2.54%		2.57%		54,102		68.67%				1-10		44,848		56.9%				Rustbelt Traditions		389		2021		2.57%		54,102		68.67%				Total		513515		15308		78764

		15		Crossroads		American Quilt		Small Towns		322		1688		2.10%		2.14%		55,790		70.81%				11-20		17991		22.8%				Crossroads		322		1688		2.14%		55,790		70.81%

		16		Aspiring Young Families		High Hopes		Metro Cities II		315		1653		2.06%		2.10%		57,443		72.91%				21-30		8681		11.0%				Aspiring Young Families		315		1653		2.10%		57,443		72.91%

		17		Cozy and Comfortable		Upscale Avenues		Suburban Periphery II		260		1519		1.70%		1.93%		58,962		74.84%				31-40		4817		6.1%				Cozy and Comfortable		260		1519		1.93%		58,962		74.84%

		18		In Style		Upscale Avenues		Suburban Periphery I		271		1452		1.77%		1.84%		60,414		76.68%				41-50		2117		2.7%				In Style		271		1452		1.84%		60,414		76.68%

		19		Prosperous Empty Nesters		Senior Styles		Suburban Periphery I		230		1228		1.50%		1.56%		61,642		78.24%				51-60		530		0.7%				Prosperous Empty Nesters		230		1228		1.56%		61,642		78.24%

		20		Southern Satellites		Factories and Farms		Rural II		239		1197		1.56%		1.52%		62,839		79.76%				60-66		28		0.0%				Southern Satellites		239		1197		1.52%		62,839		79.76%

		21		Boomburbs		High Society		Urban Outskirts I		236		1126		1.54%		1.43%		63,965		81.19%												Boomburbs		236		1126		1.43%		63,965		81.19%

		22		Urban Chic		Upscale Avenues		Metro Cities I		190		1025		1.24%		1.30%		64,990		82.49%												Urban Chic		190		1025		1.30%		64,990		82.49%

		23		Metropolitans		Metropolis		Metro Cities I		177		1024		1.16%		1.30%		66,014		83.79%												Metropolitans		177		1024		1.30%		66,014		83.79%

		24		Suburban Splendor		High Society		Suburban Periphery I		181		960		1.18%		1.22%		66,974		85.00%												Suburban Splendor		181		960		1.22%		66,974		85.00%

		25		Main Street, USA		Traditional Living		Urban Outskirts I		167		916		1.09%		1.16%		67,890		86.17%												Main Street, USA		167		916		1.16%		67,890		86.17%

		26		Home Town		Factories and Farms		Suburban Periphery II		162		819		1.06%		1.04%		68,709		87.21%												Home Town		162		819		1.04%		68,709		87.21%

		27		Connoisseurs		High Society		Metro Cities I		137		774		0.89%		0.98%		69,483		88.19%												Connoisseurs		137		774		0.98%		69,483		88.19%

		28		Laptops and Lattes		Solo Acts		Principal Urban Centers I		119		686		0.78%		0.87%		70,169		89.06%												Laptops and Lattes		119		686		0.87%		70,169		89.06%

		29		Simple Living		Senior Styles		Urban Outskirts II		137		683		0.89%		0.87%		70,852		89.93%												Simple Living		137		683		0.87%		70,852		89.93%

		30		Rustbelt Retirees		Senior Styles		Suburban Periphery II		142		668		0.93%		0.85%		71,520		90.77%												Rustbelt Retirees		142		668		0.85%		71,520		90.77%

		31		Top Rung		High Society		Metro Cities I		125		650		0.82%		0.82%		72,170		91.60%												Top Rung		125		650		0.82%		72,170		91.60%

		32		Old and Newcomers		Solo Acts		Metro Cities II		132		624		0.86%		0.79%		72,794		92.39%												Old and Newcomers		132		624		0.79%		72,794		92.39%						2004		All licenses

		33		College Towns		Scholars & Patriots		Urban Outskirts II		123		616		0.80%		0.78%		73,410		93.17%												College Towns		123		616		0.78%		73,410		93.17%				Urban Group		SumOfDocument_type04		SumOfLicenses		Rank % Tot		Cum Tot		Cum %

		34		Dorms to Diplomas		Scholars & Patriots		Metro Cities II		117		583		0.76%		0.74%		73,993		93.91%												Dorms to Diplomas		117		583		0.74%		73,993		93.91%				Rural I		4194		21000		26.65%		21,000		26.65%

		35		Industrious Urban Fringe		Global Roots		Urban Outskirts I		101		506		0.66%		0.64%		74,499		94.56%												Industrious Urban Fringe		101		506		0.64%		74,499		94.56%				Suburban Periphery I		3147		16176		20.53%		37,176		47.18%

		36		Inner City Tenants		Global Roots		Metro Cities II		74		454		0.48%		0.58%		74,953		95.13%												Inner City Tenants		74		454		0.58%		74,953		95.13%				Rural II		2029		10378		13.17%		47,554		60.36%

		37		Enterprising Professionals		Upscale Avenues		Metro Cities I		65		412		0.42%		0.52%		75,365		95.65%												Enterprising Professionals		65		412		0.52%		75,365		95.65%				Metro Cities I		1265		6985		8.87%		54,539		69.22%

		38		Wealthy Seaboard Suburbs		High Society		Metro Cities I		60		335		0.39%		0.43%		75,700		96.08%												Wealthy Seaboard Suburbs		60		335		0.43%		75,700		96.08%				Urban Outskirts I		1350		6914		8.78%		61,453		78.00%

		39		Silver and Gold		Senior Styles		Suburban Periphery I		63		332		0.41%		0.42%		76,032		96.50%												Silver and Gold		63		332		0.42%		76,032		96.50%				Suburban Periphery II		1100		5765		7.32%		67,218		85.31%

		40		Young and Restless		Solo Acts		Metro Cities II		60		305		0.39%		0.39%		76,337		96.89%												Young and Restless		60		305		0.39%		76,337		96.89%				Small Towns		843		4413		5.60%		71,631		90.91%

		41		Metro Renters		Solo Acts		Principal Urban Centers I		63		286		0.41%		0.36%		76,623		97.25%												Metro Renters		63		286		0.36%		76,623		97.25%				Metro Cities II		786		4108		5.21%		75,739		96.13%

		42		Senior Sun Seekers		Senior Styles		Small Towns		60		285		0.39%		0.36%		76,908		97.61%												Senior Sun Seekers		60		285		0.36%		76,908		97.61%				Urban Outskirts II		296		1483		1.88%		77,222		98.01%

		43		Retirement Communities		Senior Styles		Metro Cities II		49		260		0.32%		0.33%		77,168		97.94%												Retirement Communities		49		260		0.33%		77,168		97.94%				Principal Urban Centers I		265		1365		1.73%		78,587		99.74%

		44		Pleasant-ville		Upscale Avenues		Metro Cities I		43		240		0.28%		0.30%		77,408		98.25%														41		244		0.31%		77,412		98.25%				Principal Urban Centers II		33		177		0.22%		78,764		99.97%

		45		Military Proximity		Scholars & Patriots		Suburban Periphery II		43		222		0.28%		0.28%		77,630		98.53%												Pleasant-ville		43		240		0.30%		77,652		98.56%						3		5		0.01%		78,769		99.97%

		46		City Dimensions		Global Roots		Metro Cities II		38		220		0.25%		0.28%		77,850		98.81%												Military Proximity		43		222		0.28%		77,874		98.84%

		47		Southwestern Families		Family Portrait		Urban Outskirts II		25		133		0.16%		0.17%		77,983		98.98%												City Dimensions		38		220		0.28%		78,094		99.12%

		48		Trendsetters		Solo Acts		Principal Urban Centers I		28		129		0.18%		0.16%		78,112		99.14%												Southwestern Families		25		133		0.17%		78,227		99.29%

		49		Social Security Set		Senior Styles		Principal Urban Centers II		23		98		0.15%		0.12%		78,210		99.27%												Trendsetters		28		129		0.16%		78,356		99.45%

		50		The Elders		Senior Styles		Suburban Periphery II		16		89		0.10%		0.11%		78,299		99.38%												Social Security Set		23		98		0.12%		78,454		99.57%

		51		Pacific Heights		Upscale Avenues		Principal Urban Centers I		15		77		0.10%		0.10%		78,376		99.48%												The Elders		16		89		0.11%		78,543		99.69%

		52		Urban Villages		Family Portrait		Principal Urban Centers I		19		75		0.12%		0.10%		78,451		99.57%												Pacific Heights		15		77		0.10%		78,620		99.79%

		53		International Marketplace		Global Roots		Principal Urban Centers I		15		74		0.10%		0.09%		78,525		99.66%												Urban Villages		19		75		0.10%		78,695		99.88%

		54		Rural Bypasses		Factories and Farms		Rural II		12		62		0.08%		0.08%		78,587		99.74%												International Marketplace		15		74		0.09%		78,769		99.97%

		55		NeWest Residents		Global Roots		Principal Urban Centers II		7		43		0.05%		0.05%		78,630		99.80%												Rural Bypasses		12		62		0.08%		78,831		100.05%

		56		Metro City Edge		Metropolis		Urban Outskirts II		10		38		0.07%		0.05%		78,668		99.85%												NeWest Residents		7		43		0.05%		78,874		100.11%

		57		City Lights		Metropolis		Principal Urban Centers I		5		34		0.03%		0.04%		78,702		99.89%												Metro City Edge		10		38		0.05%		78,912		100.16%

		58		Las Casas		Global Roots		Principal Urban Centers II		3		25		0.02%		0.03%		78,727		99.92%												City Lights		5		34		0.04%		78,946		100.20%

		59		Modest Income Homes		Metropolis		Urban Outskirts II		1		13		0.01%		0.02%		78,740		99.94%												Las Casas		3		25		0.03%		78,971		100.23%

		60		Family Foundations		Traditional Living		Metro Cities II		1		9		0.01%		0.01%		78,749		99.95%												Modest Income Homes		1		13		0.02%		78,984		100.25%

		61		City Strivers		Metropolis		Principal Urban Centers II		0		5		0.00%		0.01%		78,754		99.96%												Family Foundations		1		9		0.01%		78,993		100.26%

		62		Unclassified						3		5		0.02%		0.01%		78,759		99.96%												City Strivers		0		5		0.01%		78,998		100.27%

		63		City Commons		Family Portrait		Principal Urban Centers II		0		4		0.00%		0.01%		78,763		99.97%												Unclassified		3		5		0.01%		79,003		100.27%

		64		Urban Melting Pot		Global Roots		Principal Urban Centers I		1		4		0.01%		0.01%		78,767		99.97%												City Commons		0		4		0.01%		79,007		100.28%

		65		Urban Rows		Metropolis		Principal Urban Centers II		0		1		0.00%		0.00%		78,768		99.97%												Urban Melting Pot		1		4		0.01%		79,011		100.28%

		66		High Rise Renters		Global Roots		Principal Urban Centers II		0		1		0.00%		0.00%		78,769		99.97%												Urban Rows		0		1		0.00%		79,012		100.28%

		67		Urban Melting Pot		Global Roots		Principal Urban Centers I		0		11		0.00%		0.01%		78,780		99.99%												High Rise Renters		0		1		0.00%		79,013		100.28%

		68		Las Casas		Global Roots		Principal Urban Centers II		0		8		0.00%		0.01%		78,788		100.00%

		69		Unclassified						1		1		0.01%		0.00%		78,789		100.00%

		Total								15,312		78,789





7-License Sales by Segment, all
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8,10,11-Resident License Buyers
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12-License Purch Freq

		totals				78769		513515

		All Licenses				descending								Table 7

		TAPESTDESC		LifeMode Groups		SumOfLicenses		State Base		Description				Tapestry Segment		LifeMode Groups		% of 2000-2004 License Sales		Cumulative %		% of State Pop.		Description

		Midland Crowd		American Quilt		7668		57711		Avg age=36, married, ½ with kids, typical income, new housing in rural areas, blue collar, conservative, likes Fords & fishing				Midland Crowd		American Quilt		9.73%		9.73%		11.24%		Avg age=36, married, ½ with kids, typical income, new housing in rural areas, blue collar, conservative, likes Fords & fishing

		Up and Coming Families		Family Portrait		6196		43338		Fast growing segment, avg age = 32, married with kids, affluent, own home on suburban fringe, little time, fast food.				Up and Coming Families		Family Portrait		7.87%		17.60%		8.44%		Fast growing segment, avg age = 32, married with kids, affluent, own home on suburban fringe, little time, fast food.

		Green Acres		Upscale Avenues		5603		30647		Married w/ kids, blue collar baby boomers with college ed., Above average income, suburban fringe, do-it-yourselfers, outdoors				Green Acres		Upscale Avenues		7.11%		24.71%		5.97%		Married w/ kids, blue collar baby boomers with college ed., Above average income, suburban fringe, do-it-yourselfers, outdoors

		Prairie Living		Factories and Farms		5408		37421		Midwest small farms mostly, avg age = 40, married, half have kids, typical income, pets, country music, hunts and fish				Prairie Living		Factories and Farms		6.87%		31.58%		7.29%		Midwest small farms mostly, avg age = 40, married, half have kids, typical income, pets, country music, hunts and fish

		Rural Resort Dwellers		American Quilt		4873		24590		Rural non-farm, married/kids moved out, typically older, avg income, boats/fish/hunt				Rural Resort Dwellers		American Quilt		6.19%		37.77%		4.79%		Rural non-farm, married/kids moved out, typically older, avg income, boats/fish/hunt

		Rooted Rural		American Quilt		3711		23366		Slightly older, rural, empty-nesters, lower income, less likely to have college experience, trucks, do-it-yourselfers				Rooted Rural		American Quilt		4.71%		42.48%		4.55%		Slightly older, rural, empty-nesters, lower income, less likely to have college experience, trucks, do-it-yourselfers

		Exurbanites		High Society		3078		14556		Affluent, likes open space on urban edge, married/empty nesters, golf, kayakers, active in volunteer groups and donate to causes				Exurbanites		High Society		3.91%		46.38%		2.83%		Affluent, likes open space on urban edge, married/empty nesters, golf, kayakers, active in volunteer groups and donate to causes

		Sophisticated Squires		High Society		2930		11096		Country living on urban fringe, above avg income, 35-54, SUVs, married w/ kids, golf				Sophisticated Squires		High Society		3.72%		50.10%		2.16%		Country living on urban fringe, above avg income, 35-54, SUVs, married w/ kids, golf

		Salt of the Earth		Factories and Farms		2856		18832		Two-thirds are married with kids, blue collar, avg income, Midwestern, often rural, own single family homes, conservative				Salt of the Earth		Factories and Farms		3.63%		53.73%		3.67%		Two-thirds are married with kids, blue collar, avg income, Midwestern, often rural, own single family homes, conservative

		Milk and Cookies		Family Portrait		2525		14993		Young families but affluent for their age, two incomes, prefer single-family homes, focused on families & future, leisure time = kid time				Milk and Cookies		Family Portrait		3.21%		56.94%		2.92%		Young families but affluent for their age, two incomes, prefer single-family homes, focused on families & future, leisure time = kid time

		Midlife Junction		Traditional Living		2448		19893		Exiting child-rearing, mix married & single, slightly below avg income, 33% live in apts, suburban, conservative, budget-conscious				Midlife Junction		Traditional Living		3.11%		60.04%		3.87%		Exiting child-rearing, mix married & single, slightly below avg income, 33% live in apts, suburban, conservative, budget-conscious

		Heartland Communities		Senior Styles		2440		16686		Above avg age, married, modest income, small Midwest towns, hunt/fish/bowl, country music, do-it-yourselfers				Heartland Communities		Senior Styles		3.10%		63.14%		3.25%		Above avg age, married, modest income, small Midwest towns, hunt/fish/bowl, country music, do-it-yourselfers

		Great Expectations		High Hopes		2345		27597		Young singles & married couples, lower income & growing, many rent, music taste varies: MTV to country, like outdoor sports				Great Expectations		High Hopes		2.98%		66.12%		5.37%		Young singles & married couples, lower income & growing, many rent, music taste varies: MTV to country, like outdoor sports

		Rustbelt Traditions		Traditional Living		2021		17071		Older Great lakes industrial cities, avg age = 36, mix of married or single, slightly below avg income, don’t move much, forego fads				Rustbelt Traditions		Traditional Living		2.57%		68.68%		3.32%		Older Great lakes industrial cities, avg age = 36, mix of married or single, slightly below avg income, don’t move much, forego fads

		Crossroads		American Quilt		1688		13345		Married couples/single parents, 32 years, below avg income, smaller towns, mobile homes common, above avg unemployment				Crossroads		American Quilt		2.14%		70.83%		2.60%		Married couples/single parents, 32 years, below avg income, smaller towns, mobile homes common, above avg unemployment

		Aspiring Young Families		High Hopes		1653		14543		Young start-up families, married or divorced, typical age=30, 22% with degrees, ½ rent, live in growing metro areas, avg income				Aspiring Young Families		High Hopes		2.10%		72.93%		2.83%		Young start-up families, married or divorced, typical age=30, 22% with degrees, ½ rent, live in growing metro areas, avg income

		Cozy and Comfortable		Upscale Avenues		1519		7452		Older suburban areas, middle aged, married, older kids, use computers, above avg income, not really do-it-yourselfers				Cozy and Comfortable		Upscale Avenues		1.93%		74.85%		1.45%		Older suburban areas, middle aged, married, older kids, use computers, above avg income, not really do-it-yourselfers

		In Style		Upscale Avenues		1452		11507		Suburb living/prefers city lifestyles, married/no kids, age=38, higher income, tech savvy, rock music, health oriented				In Style		Upscale Avenues		1.84%		76.70%		2.24%		Suburb living/prefers city lifestyles, married/no kids, age=38, higher income, tech savvy, rock music, health oriented

		Prosperous Empty Nesters		Senior Styles		1228		4688		½ over 55, kids moved out, above avg income, still working, suburban, physically active, investors				Prosperous Empty Nesters		Senior Styles		1.56%		78.26%		0.91%		½ over 55, kids moved out, above avg income, still working, suburban, physically active, investors

		Southern Satellites		Factories and Farms		1197		8720		Primarily found in rural South, 37 yrs, most married, some with kids, below avg income, 1/3 without diploma, fishing, NASCAR				Southern Satellites		Factories and Farms		1.52%		79.78%		1.70%		Primarily found in rural South, 37 yrs, most married, some with kids, below avg income, 1/3 without diploma, fishing, NASCAR

		Boomburbs		High Society		1126		4306		Younger families with busy upscale lifestyle, two incomes, college ed., homeowners, into computers & tech, CNN, Discovery channel				Boomburbs		High Society		1.43%		81.21%		0.84%		Younger families with busy upscale lifestyle, two incomes, college ed., homeowners, into computers & tech, CNN, Discovery channel

		Urban Chic		Upscale Avenues		1025		5526		Professional, urban couples, less than ½ with kids, 41 yrs, above avg income, uptown living (highrises) common, prefer city life				Urban Chic		Upscale Avenues		1.30%		82.51%		1.08%		Professional, urban couples, less than ½ with kids, 41 yrs, above avg income, uptown living (highrises) common, prefer city life

		Metropolitans		Metropolis		1024		6256		City living, older neighborhoods, single or childless couples, educated, slightly above average income, mobile, homeowners				Metropolitans		Metropolis		1.30%		83.81%		1.22%		City living, older neighborhoods, single or childless couples, educated, slightly above average income, mobile, homeowners

		Suburban Splendor		High Society		960		2758		Maturing families, very affluent, dual incomes, avg age=40, younger neighborhoods (but not new), like to invest				Suburban Splendor		High Society		1.22%		85.03%		0.54%		Maturing families, very affluent, dual incomes, avg age=40, younger neighborhoods (but not new), like to invest

		Main Street, USA		Traditional Living		916		6366		Suburbs of smaller metro areas in older homes, avg age= 36, ½ married, slightly above avg income, service/manufacturing				Main Street, USA		Traditional Living		1.16%		86.19%		1.24%		Suburbs of smaller metro areas in older homes, avg age= 36, ½ married, slightly above avg income, service/manufacturing

		Home Town		Factories and Farms		819		7683		Young, tend to remain in hometown, low avg income, some married, 1/3 without diploma, suburban but prefer country lifestyle				Home Town		Factories and Farms		1.04%		87.23%		1.50%		Young, tend to remain in hometown, low avg income, some married, 1/3 without diploma, suburban but prefer country lifestyle

		Connoisseurs		High Society		774		827		Very high incomes, slightly older, slightly older & many still with kids, live in dense city centers, liberal, travel, like to spend				Connoisseurs		High Society		0.98%		88.21%		0.16%		Very high incomes, slightly older, slightly older & many still with kids, live in dense city centers, liberal, travel, like to spend

		Laptops and Lattes		Solo Acts		686		1085						Laptops and Lattes		Solo Acts		0.87%		89.08%		0.21%		0

		Simple Living		Senior Styles		683		9114		Older, ½ single, kids rare, low income, ¼ didn’t finish high school, community is important				Simple Living		Senior Styles		0.87%		89.95%		1.77%		Older, ½ single, kids rare, low income, ¼ didn’t finish high school, community is important

		Rustbelt Retirees		Senior Styles		668		3797		Married/no kids, avg income, Great Lakes & Northeast, own homes, not inclined to move, loyal to community & country, gets involved				Rustbelt Retirees		Senior Styles		0.85%		90.80%		0.74%		Married/no kids, avg income, Great Lakes & Northeast, own homes, not inclined to move, loyal to community & country, gets involved

		Top Rung		High Society		650		0						Top Rung		High Society		0.83%		91.62%		0.00%		0

		Old and Newcomers		Solo Acts		624		6122		In transition-starting careers or retiring, renters, more single person and shared households, few families, lower income				Old and Newcomers		Solo Acts		0.79%		92.41%		1.19%		In transition-starting careers or retiring, renters, more single person and shared households, few families, lower income

		College Towns		Scholars & Patriots		616		8236		Avg age=24.3, almost ½ enrolled in college & others on staff, part-time jobs, low income, renters or some in dormitories.				College Towns		Scholars & Patriots		0.78%		93.20%		1.60%		Avg age=24.3, almost ½ enrolled in college & others on staff, part-time jobs, low income, renters or some in dormitories.

		Dorms to Diplomas		Scholars & Patriots		583		4996						Dorms to Diplomas		Scholars & Patriots		0.74%		93.94%		0.97%		0

		Industrious Urban Fringe		Global Roots		506		4263						Industrious Urban Fringe		Global Roots		0.64%		94.58%		0.83%		0

		Inner City Tenants		Global Roots		454		5835		Ethnically diverse, urban, 27 years=avg, single, lower than average income, college is a goal, rents, not outdoorsy.				Inner City Tenants		Global Roots		0.58%		95.16%		1.14%		Ethnically diverse, urban, 27 years=avg, single, lower than average income, college is a goal, rents, not outdoorsy.

		Enterprising Professionals		Upscale Avenues		412		1117		Young, highly educated, single or recently married. Above average income, rent, mobile, tech savvy, likes to travel				Enterprising Professionals		Upscale Avenues		0.52%		95.68%		0.22%		Young, highly educated, single or recently married. Above average income, rent, mobile, tech savvy, likes to travel

		Wealthy Seaboard Suburbs		High Society		335		0						Wealthy Seaboard Suburbs		High Society		0.43%		96.10%		0.00%		0

		Silver and Gold		Senior Styles		332		2024		These are the wealthiest & older seniors, commonly live on the outer edge of suburbs, like to travel, active, seek sunshine				Silver and Gold		Senior Styles		0.42%		96.53%		0.39%		These are the wealthiest & older seniors, commonly live on the outer edge of suburbs, like to travel, active, seek sunshine

		Young and Restless		Solo Acts		305		3116		Avg age=29, most are single, educated but income < avg. Renters, women more likely to work, metro areas, tech savvy.				Young and Restless		Solo Acts		0.39%		96.91%		0.61%		Avg age=29, most are single, educated but income < avg. Renters, women more likely to work, metro areas, tech savvy.

		Metro Renters		Solo Acts		286		1143		Urban, young, educated & single, slightly above avg income & rising, internet savvy, have disposable income, ethnically diverse				Metro Renters		Solo Acts		0.36%		97.28%		0.22%		Urban, young, educated & single, slightly above avg income & rising, internet savvy, have disposable income, ethnically diverse

		Senior Sun Seekers		Senior Styles		285		2966		Older, growing segment, many are winter snow-birds & go south, education levels are below avg, over half receive social security.				Senior Sun Seekers		Senior Styles		0.36%		97.64%		0.58%		Older, growing segment, many are winter snow-birds & go south, education levels are below avg, over half receive social security.

		Retirement Communities		Senior Styles		260		485		Retired, ½ single, below avg income, ½ own single-family homes/others in multi-unit places, live in metro areas, health conscious				Retirement Communities		Senior Styles		0.33%		97.97%		0.09%		Retired, ½ single, below avg income, ½ own single-family homes/others in multi-unit places, live in metro areas, health conscious

		Pleasant-ville		Upscale Avenues		240		0		Slightly older, families with kids, above average income, urban/suburban, long commutes common, moves infrequently				Pleasant-ville		Upscale Avenues		0.30%		98.27%		0.00%		Slightly older, families with kids, above average income, urban/suburban, long commutes common, moves infrequently

		Military Proximity		Scholars & Patriots		222		1518						Military Proximity		Scholars & Patriots		0.28%		98.55%		0.30%		0

		City Dimensions		Global Roots		220		2570		Young, 2/3’s single, many single parents, low income, urban, lack education, renters, frequent moves, dense neighborhoods				City Dimensions		Global Roots		0.28%		98.83%		0.50%		Young, 2/3’s single, many single parents, low income, urban, lack education, renters, frequent moves, dense neighborhoods

		Southwestern Families		Family Portrait		133		1627						Southwestern Families		Family Portrait		0.17%		99.00%		0.32%		0

		Trendsetters		Solo Acts		129		0						Trendsetters		Solo Acts		0.16%		99.17%		0.00%		0

		Social Security Set		Senior Styles		98		918		Mostly elderly, most live alone, ethnically diverse, very low income, apartment renters in high-rise urban locations, few recreation $				Social Security Set		Senior Styles		0.12%		99.29%		0.18%		Mostly elderly, most live alone, ethnically diverse, very low income, apartment renters in high-rise urban locations, few recreation $

		The Elders		Senior Styles		89		0						The Elders		Senior Styles		0.11%		99.40%		0.00%		0

		Pacific Heights		Upscale Avenues		77		0						Pacific Heights		Upscale Avenues		0.10%		99.50%		0.00%		0

		Urban Villages		Family Portrait		75		0						Urban Villages		Family Portrait		0.10%		99.60%		0.00%		0

		International Marketplace		Global Roots		74		0						International Marketplace		Global Roots		0.09%		99.69%		0.00%		0

		Rural Bypasses		Factories and Farms		62		220						Rural Bypasses		Factories and Farms		0.08%		99.77%		0.04%		0

		NeWest Residents		Global Roots		43		0						NeWest Residents		Global Roots		0.05%		99.82%		0.00%		0

		Metro City Edge		Metropolis		38		589						Metro City Edge		Metropolis		0.05%		99.87%		0.11%		0

		City Lights		Metropolis		34		0						City Lights		Metropolis		0.04%		99.91%		0.00%		0

		Las Casas		Global Roots		25		0						Las Casas		Global Roots		0.03%		99.95%		0.00%		0

		Modest Income Homes		Metropolis		13		0						Modest Income Homes		Metropolis		0.02%		99.96%		0.00%		0

		Family Foundations		Traditional Living		9		0						Family Foundations		Traditional Living		0.01%		99.97%		0.00%		0

		City Strivers		Metropolis		5		0						City Strivers		Metropolis		0.01%		99.98%		0.00%		0

		Unclassified				5		0						Unclassified		0		0.01%		99.99%		0.00%		0

		City Commons		Family Portrait		4		0						City Commons		Family Portrait		0.01%		99.99%		0.00%		0

		Urban Melting Pot		Global Roots		4		0						Urban Melting Pot		Global Roots		0.01%		100.00%		0.00%		0

		Urban Rows		Metropolis		1		0						Urban Rows		Metropolis		0.00%		100.00%		0.00%

		High Rise Renters		Global Roots		1		0						High Rise Renters		Global Roots		0.00%		100.00%		0.00%
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		Rep08 - Seg Lic over Years TapDesc LifeMode UrbanGrp (Resident)		TAPESTDESC		LifeMode Groups		Urban Group		2000		2001		2002		2003		2004		All Licenses		Tapestry Base								Analysis First, Last								Analysis First 3 - Last 3								Percent of All Licenses																										Paste Special Values from AE-AH here, sort Net Change desc.										Rep08 - Seg Lic over Years TapDesc (Resident)		TAPESTDESC		2000		2001		2002		2003		2004		All Licenses				Analysis First, Last								Analysis First 3 - Last 3								Percent of All Licenses																Rep08 - Seg Lic over Years LifeMode (Resident)		LifeMode Groups		2000		2001		2002		2003		2004		All Licenses		LifeMode Base				Analysis First, Last						2004 Mrkt				Analysis First 3 - Last 3								Percent of All Licenses																LifeMode Groups						Rep08 - Seg Lic over Years UrbanGrp (Resident)		Urban Group		2000		2001		2002		2003		2004		All Licenses				Analysis First, Last								Analysis First 3 - Last 3								Percent of All Licenses																Story Urban Group						format						sort net change (copy/paste special)_						Rank on total licenses bought		Table 8: Resident License Buyers, by Segment, as a Percentage of All Licenses Sold Annually														Rank on total licenses bought		Table 10: Top Segments Ranked by Fastest Growth in Market Share, 2000-2004														Rank on total licenses bought		Table 11: Top Segments Ranked by Shrinking  in Market Share, 2000-2004

		Rank		TAPESTDESC		LifeMode Groups		Urban Group		SumOfDocument_type00		SumOfDocument_type01		SumOfDocument_type02		SumOfDocument_type03		SumOfDocument_type04		SumOfLicenses		State Base		Avg Yrs		Avg to Base				2004 less 2000		% change		% total				Avg 00-03		Avg 02-04		Diff Avg				2000		2001		2002		2003		2004		Net Change		All Licenses				TAPESTDESC		LifeMode Groups		Urban Group		Net Change				Tapestry		LifeMode Groups		Urban Group		Net Change				Rank		TAPESTDESC		SumOfDocument_type00		SumOfDocument_type01		SumOfDocument_type02		SumOfDocument_type03		SumOfDocument_type04		SumOfLicenses				2004 less 2000		% change		% total				Avg 00-03		Avg 02-04		Diff Avg				2000		2001		2002		2003		2004		Net Change		All Licenses				Rank		LifeMode Groups		SumOfDocument_type00		SumOfDocument_type01		SumOfDocument_type02		SumOfDocument_type03		SumOfDocument_type04		SumOfLicenses		LifeMode Base				2004 less 2000		% change		% total		Market Tapped				Avg 00-03		Avg 02-04		Diff Avg				2000		2001		2002		2003		2004		Net Change		All Licenses				LifeMode Groups		Net Change				Rank		Urban Group		SumOfDocument_type00		SumOfDocument_type01		SumOfDocument_type02		SumOfDocument_type03		SumOfDocument_type04		SumOfLicenses				2004 less 2000		% change		% total				Avg 00-03		Avg 02-04		Diff Avg				2000		2001		2002		2003		2004		Net Change		All Licenses				Urban Group		Net Change				Urban Group		Net Change				Urban Group		Net Change				Rank		Tapestry Segment		LifeMode Groups		Urban Group		Net Change in Real Licenses Sold from 2000 -20004		Percentage Marketshare from 2000-20004		Percentage Change in Marketshare from 2000-2004				Rank		Tapestry Segment		LifeMode Groups		Urban Group		Net Change in Real Licenses Sold from 2000 -20004		Percentage Marketshare from 2000-20004		Percentage Change in Marketshare from 2000-2004				Rank		Tapestry Segment		LifeMode Groups		Urban Group		Net Change in Real Licenses Sold from 2000 -20004		Percentage Marketshare from 2000-20004		Percentage Change in Marketshare from 2000-2004

		1		Aspiring Young Families		High Hopes		Metro Cities II		222		213		224		205		208		1072		14543		214		1.47%				-14		-6.731%		-0.130%				220		212		(7)				0.4046%		0.3882%		0.4082%		0.3736%		0.3791%		-6.31%		1.9536%				Aspiring Young Families		High Hopes		Metro Cities II		-6.3063%				Industrious Urban Fringe		Global Roots		Urban Outskirts I		32.1429%				1		Midland Crowd		1347		1310		1286		1245		1325		6513				-22		-1.660%		-0.205%				1,314		1,285		(29)				2.4547%		2.3873%		2.3436%		2.2688%		2.4146%		-1.6333%		11.8690%				1		American Quilt		3229		3103		3013		2979		3037		15361		119012				-192		-6.322%		-1.788%		2.55%				3,115		3,010		(105)				5.8844%		5.6548%		5.4908%		5.4288%		5.5345%		-5.9461%		27.9932%				Senior Styles		-5.9461%				1		Rural I		3520		3416		3329		3311		3384		16960				-136		-4.019%		-1.266%				3,422		3,341		(80)				6.4147%		6.2252%		6.0666%		6.0338%		6.1669%		-3.86%		30.9072%				Suburban Periphery I		-3.86%				Suburban Periphery I		-3.86%				Principal Urban Centers I		25.00%				1		Aspiring Young Families		High Hopes		Metro Cities II		-6.31%		1.95%		-6.31%				28		Pacific Heights		Upscale Avenues		Principal Urban Centers I				0.00%						21		Metro Renters		Solo Acts		Principal Urban Centers I		-33.33%		0.05%		-33.33%

		2		Boomburbs		High Society		Urban Outskirts I		84		82		95		91		101		453		4306		91		2.10%				17		16.832%		0.158%				87		96		9				0.1531%		0.1494%		0.1731%		0.1658%		0.1841%		20.24%		0.8255%				Boomburbs		High Society		Urban Outskirts I		20.2381%				Prosperous Empty Nesters		Senior Styles		Suburban Periphery I		30.1020%				2		Up and Coming Families		982		1011		1029		955		1017		4994				35		3.441%		0.326%				1,007		1,000		(7)				1.7896%		1.8424%		1.8752%		1.7404%		1.8533%		3.5642%		9.1008%				2		Factories and Farms		1890		1808		1778		1776		1795		9047		72876				-95		-5.292%		-0.885%		2.46%				1,825		1,783		(42)				3.4443%		3.2948%		3.2402%		3.2365%		3.2711%		-5.0265%		16.4869%				Upscale Avenues		-5.0265%				2		Suburban Periphery I		1987		2017		2022		1871		1928		9825				-59		-3.060%		-0.549%				2,009		1,940		(68)				3.6210%		3.6757%		3.6848%		3.4096%		3.5135%		-2.97%		17.9047%				Rural I		-2.97%				Rural I		-2.97%				Suburban Periphery II		0.00%				2		Boomburbs		High Society		Urban Outskirts I		20.24%		0.83%		20.24%				48		Wealthy Seaboard Suburbs		High Society		Metro Cities I				0.00%						18		Laptops and Lattes		Solo Acts		Principal Urban Centers I		-31.52%		0.71%		-31.52%

		3		City Dimensions		Global Roots		Metro Cities II		31		28		26		38		28		151		2570		30		1.18%				-3		-10.714%		-0.028%				28		31		2				0.0565%		0.0510%		0.0474%		0.0692%		0.0510%		-9.68%		0.2752%				City Dimensions		Global Roots		Metro Cities II		-9.6774%				Urban Chic		Upscale Avenues		Metro Cities I		27.9070%				3		Prairie Living		1009		966		948		962		956		4841				-53		-5.544%		-0.493%				974		955		(19)				1.8388%		1.7604%		1.7276%		1.7531%		1.7422%		-5.2527%		8.8220%				3		Family Portrait		1414		1406		1441		1340		1391		6992		59958				-23		-1.653%		-0.214%		2.32%				1,420		1,391		(30)				2.5768%		2.5622%		2.6260%		2.4420%		2.5349%		-1.6266%		12.7419%				High Society		-1.6266%				3		Rural II		1979		1878		1822		1814		1822		9315				-157		-8.617%		-1.462%				1,893		1,819		(74)				3.6064%		3.4224%		3.3203%		3.3058%		3.3203%		-7.93%		16.9753%				Urban Outskirts I		-7.93%				Urban Outskirts I		-7.93%				Rural I		-2.97%				3		City Dimensions		Global Roots		Metro Cities II		-9.68%		0.28%		-9.68%				20		Metro City Edge		Metropolis		Urban Outskirts II		50.00%		0.04%		50.00%				6		Cozy and Comfortable		Upscale Avenues		Suburban Periphery II		-23.65%		1.62%		-23.65%

		4		College Towns		Scholars & Patriots		Urban Outskirts II		74		79		74		70		74		371		8236		74		0.90%				0		0.000%		0.000%				76		73		(3)				0.1349%		0.1440%		0.1349%		0.1276%		0.1349%		0.00%		0.6761%				College Towns		Scholars & Patriots		Urban Outskirts II		0.0000%				Rooted Rural		American Quilt		Rural II		21.8085%				4		Rural Resort Dwellers		854		800		792		811		796		4053				-58		-7.286%		-0.540%				815		800		(16)				1.5563%		1.4579%		1.4433%		1.4779%		1.4506%		-6.7916%		7.3860%				4		Global Roots		158		152		146		150		141		747		12668				-17		-12.057%		-0.158%		1.11%				152		146		(6)				0.2879%		0.2770%		0.2661%		0.2734%		0.2570%		-10.7595%		1.3613%				Factories and Farms		-10.7595%				4		Urban Outskirts I		974		949		923		880		904		4630				-70		-7.743%		-0.652%				949		902		(46)				1.7750%		1.7294%		1.6820%		1.6037%		1.6474%		-7.19%		8.4375%						-7.19%				Unknown		-7.19%				Suburban Periphery I		-3.86%				4		College Towns		Scholars & Patriots		Urban Outskirts II		0.00%		0.68%		0.00%				31		Retirement Communities		Senior Styles		Metro Cities II		25.00%		0.11%		25.00%				38		Senior Sun Seekers		Senior Styles		Small Towns		-20.83%		0.19%		-20.83%

		5		Connoisseurs		High Society		Metro Cities I		15		13		16		14		16		74		827		15		1.79%				1		6.250%		0.009%				15		15		1				0.0273%		0.0237%		0.0292%		0.0255%		0.0292%		6.67%		0.1349%				Connoisseurs		High Society		Metro Cities I		6.6667%				Rural Resort Dwellers		American Quilt		Rural I		18.4314%				5		Green Acres		830		823		780		795		785		4013				-45		-5.732%		-0.419%				811		787		(24)				1.5126%		1.4998%		1.4214%		1.4488%		1.4305%		-5.4217%		7.3131%				5		High Hopes		602		615		592		552		567		2928		42140				-35		-6.173%		-0.326%		1.35%				603		570		(33)				1.0971%		1.1207%		1.0788%		1.0059%		1.0333%		-5.8140%		5.3359%				Traditional Living		-5.8140%				5		Suburban Periphery II		840		815		794		754		764		3967				-76		-9.948%		-0.708%				816		771		(46)				1.5308%		1.4852%		1.4470%		1.3741%		1.3923%		-9.05%		7.2293%				Rural II		-9.05%				Rural II		-9.05%				Small Towns		-4.55%				5		Connoisseurs		High Society		Metro Cities I		6.67%		0.13%		6.67%				41		Social Security Set		Senior Styles		Principal Urban Centers II		25.00%		0.08%		25.00%				30		Prosperous Empty Nesters		Senior Styles		Suburban Periphery I		-18.98%		1.13%		-18.98%

		6		Cozy and Comfortable		Upscale Avenues		Suburban Periphery II		203		187		179		163		155		887		7452		177		2.38%				-48		-30.968%		-0.447%				190		166		(24)				0.3699%		0.3408%		0.3262%		0.2970%		0.2825%		-23.65%		1.6164%				Cozy and Comfortable		Upscale Avenues		Suburban Periphery II		-23.6453%				Midland Crowd		American Quilt		Rural I		17.9688%				6		Rooted Rural		729		704		667		640		654		3394				-75		-11.468%		-0.698%				700		654		(46)				1.3285%		1.2829%		1.2155%		1.1663%		1.1918%		-10.2881%		6.1851%				6		High Society		792		784		806		750		752		3884		33543				-40		-5.319%		-0.372%		2.24%				794		769		(25)				1.4433%		1.4287%		1.4688%		1.3668%		1.3704%		-5.0505%		7.0780%				American Quilt		-5.0505%				6		Small Towns		777		745		729		713		672		3636				-105		-15.625%		-0.978%				750		705		(46)				1.4160%		1.3577%		1.3285%		1.2993%		1.2246%		-13.51%		6.6261%				Metro Cities II		-13.51%				Metro Cities II		-13.51%				Unknown		-7.19%				6		Cozy and Comfortable		Upscale Avenues		Suburban Periphery II		-23.65%		1.62%		-23.65%				27		Old and Newcomers		Solo Acts		Metro Cities II		22.73%		0.44%		22.73%				19		Main Street, USA		Traditional Living		Urban Outskirts I		-17.44%		0.71%		-17.44%

		7		Crossroads		American Quilt		Small Towns		299		289		268		283		262		1401		13345		280		2.10%				-37		-14.122%		-0.345%				285		271		(14)				0.5449%		0.5267%		0.4884%		0.5157%		0.4775%		-12.37%		2.5531%				Crossroads		American Quilt		Small Towns		-12.3746%				Social Security Set		Senior Styles		Principal Urban Centers II		14.8936%				7		Salt of the Earth		489		483		471		460		478		2381				-11		-2.301%		-0.102%				481		470		(11)				0.8911%		0.8802%		0.8583%		0.8383%		0.8711%		-2.2495%		4.3390%				7		Metropolis		111		127		112		89		96		535		6845				-15		-15.625%		-0.140%		1.40%				117		99		(18)				0.2023%		0.2314%		0.2041%		0.1622%		0.1749%		-13.5135%		0.9750%				Family Portrait		-13.5135%				7		Metro Cities I		604		578		582		542		540		2846				-64		-11.852%		-0.596%				588		555		(33)				1.1007%		1.0533%		1.0606%		0.9877%		0.9841%		-10.60%		5.1864%				Metro Cities I		-10.60%				Metro Cities I		-10.60%				Urban Outskirts I		-7.93%				7		Crossroads		American Quilt		Small Towns		-12.37%		2.55%		-12.37%				2		Boomburbs		High Society		Urban Outskirts I		20.24%		0.83%		20.24%				22		Metropolitans		Metropolis		Metro Cities I		-15.89%		0.93%		-15.89%

		8		Dorms to Diplomas		Scholars & Patriots		Metro Cities II		78		88		84		79		86		415		4996		83		1.66%				8		9.302%		0.074%				83		83		(0)				0.1421%		0.1604%		0.1531%		0.1440%		0.1567%		10.26%		0.7563%				Dorms to Diplomas		Scholars & Patriots		Metro Cities II		10.2564%				Modest Income Homes		Metropolis		Urban Outskirts II		14.2857%				8		Heartland Communities		454		437		439		412		391		2133				-63		-16.113%		-0.587%				443		414		(29)				0.8273%		0.7964%		0.8000%		0.7508%		0.7125%		-13.8767%		3.8871%				8		Scholars & Patriots		192		207		201		184		198		982		14750				6		3.030%		0.056%		1.34%				200		194		(6)				0.3499%		0.3772%		0.3663%		0.3353%		0.3608%		3.1250%		1.7896%				High Hopes		3.1250%				8		Metro Cities II		459		460		460		444		459		2282				0		0.000%		0.000%				460		454		(5)				0.8365%		0.8383%		0.8383%		0.8091%		0.8365%		0.00%		4.1586%				Suburban Periphery II		0.00%				Suburban Periphery II		0.00%				Rural II		-9.05%				8		Dorms to Diplomas		Scholars & Patriots		Metro Cities II		10.26%		0.76%		10.26%				47		Urban Chic		Upscale Avenues		Metro Cities I		17.86%		0.54%		17.86%				42		Sophisticated Squires		High Society		Suburban Periphery I		-14.50%		2.77%		-14.50%

		9		Enterprising Professionals		Upscale Avenues		Metro Cities I		9		11		8		12		10		50		1117		10		0.90%				1		10.000%		0.009%				9		10		1				0.0164%		0.0200%		0.0146%		0.0219%		0.0182%		11.11%		0.0911%				Enterprising Professionals		Upscale Avenues		Metro Cities I		11.1111%				Metro City Edge		Metropolis		Urban Outskirts II		14.2857%				9		Milk and Cookies		417		376		392		370		358		1913				-59		-16.480%		-0.549%				395		373		(22)				0.7599%		0.6852%		0.7144%		0.6743%		0.6524%		-14.1487%		3.4862%				9		Senior Styles		838		794		785		755		745		3917		40678				-93		-12.483%		-0.866%		1.83%				806		762		(44)				1.5271%		1.4470%		1.4305%		1.3759%		1.3577%		-11.0979%		7.1382%				Solo Acts		-11.0979%				9		Urban Outskirts II		198		198		188		182		189		955				-9		-4.762%		-0.084%				195		186		(8)				0.3608%		0.3608%		0.3426%		0.3317%		0.3444%		-4.55%		1.7404%				Small Towns		-4.55%				Small Towns		-4.55%				Metro Cities I		-10.60%				9		Enterprising Professionals		Upscale Avenues		Metro Cities I		11.11%		0.09%		11.11%				9		Enterprising Professionals		Upscale Avenues		Metro Cities I		11.11%		0.09%		11.11%				16		Industrious Urban Fringe		Global Roots		Urban Outskirts I		-14.29%		0.65%		-14.29%

		10		Exurbanites		High Society		Suburban Periphery I		320		324		341		320		308		1613		14556		323		2.22%				-12		-3.896%		-0.112%				328		323		(5)				0.5832%		0.5904%		0.6214%		0.5832%		0.5613%		-3.75%		2.9395%				Exurbanites		High Society		Suburban Periphery I		-3.7500%				Up and Coming Families		Family Portrait		Suburban Periphery I		11.8547%				10		Great Expectations		380		402		368		347		359		1856				-21		-5.850%		-0.196%				383		358		(25)				0.6925%		0.7326%		0.6706%		0.6324%		0.6542%		-5.5263%		3.3823%				10		Solo Acts		164		159		150		146		142		761		11466				-22		-15.493%		-0.205%		1.24%				158		146		(12)				0.2989%		0.2898%		0.2734%		0.2661%		0.2588%		-13.4146%		1.3868%				Metropolis		-13.4146%				10		Principal Urban Centers I		98		87		82		80		68		415				-30		-44.118%		-0.279%				89		77		(12)				0.1786%		0.1585%		0.1494%		0.1458%		0.1239%		-30.61%		0.7563%				Urban Outskirts II		-30.61%				Urban Outskirts II		-30.61%				Metro Cities II		-13.51%				10		Exurbanites		High Society		Suburban Periphery I		-3.75%		2.94%		-3.75%				8		Dorms to Diplomas		Scholars & Patriots		Metro Cities II		10.26%		0.76%		10.26%				26		Milk and Cookies		Family Portrait		Metro Cities I		-14.15%		3.49%		-14.15%

		11		Great Expectations		High Hopes		Urban Outskirts I		380		402		368		347		359		1856		27597		371		1.35%				-21		-5.850%		-0.196%				383		358		(25)				0.6925%		0.7326%		0.6706%		0.6324%		0.6542%		-5.53%		3.3823%				Great Expectations		High Hopes		Urban Outskirts I		-5.5263%				Midlife Junction		Traditional Living				11.6162%				11		Midlife Junction		367		366		352		340		336		1761				-31		-9.226%		-0.289%				362		343		(19)				0.6688%		0.6670%		0.6415%		0.6196%		0.6123%		-8.4469%		3.2092%				11		Traditional Living		800		758		739		713		714		3724		43330				-86		-12.045%		-0.801%		1.65%				766		722		(44)				1.4579%		1.3813%		1.3467%		1.2993%		1.3012%		-10.7500%		6.7865%				Global Roots		-10.7500%				11		Principal Urban Centers II		8		7		9		9		10		43				2		20.000%		0.019%				8		9		1				0.0146%		0.0128%		0.0164%		0.0164%		0.0182%		25.00%		0.0784%				Principal Urban Centers I		25.00%				Principal Urban Centers I		25.00%				Urban Outskirts II		-30.61%				11		Great Expectations		High Hopes		Urban Outskirts I		-5.53%		3.38%		-5.53%				35		Rustbelt Retirees		Senior Styles		Suburban Periphery II		8.86%		0.69%		8.86%				13		Heartland Communities		Senior Styles		Small Towns		-13.88%		3.89%		-13.88%

		12		Green Acres		Upscale Avenues		Rural I		830		823		780		795		785		4013		30647		803		2.62%				-45		-5.732%		-0.419%				811		787		(24)				1.5126%		1.4998%		1.4214%		1.4488%		1.4305%		-5.42%		7.3131%				Green Acres		Upscale Avenues		Rural I		-5.4217%				Milk and Cookies		Family Portrait		Metro Cities I		11.1782%				12		Exurbanites		320		324		341		320		308		1613				-12		-3.896%		-0.112%				328		323		(5)				0.5832%		0.5904%		0.6214%		0.5832%		0.5613%		-3.7500%		2.9395%				12		Upscale Avenues		1254		1237		1177		1166		1162		5996		56249				-92		-7.917%		-0.857%		2.07%				1,223		1,168		(54)				2.2852%		2.2543%		2.1449%		2.1249%		2.1176%		-7.3365%		10.9269%				Scholars & Patriots		-7.3365%				12																																																																				12		Green Acres		Upscale Avenues		Rural I		-5.42%		7.31%		-5.42%				5		Connoisseurs		High Society		Metro Cities I		6.67%		0.13%		6.67%				43		Southern Satellites		Factories and Farms		Rural II		-12.39%		1.91%		-12.39%

		13		Heartland Communities		Senior Styles		Small Towns		454		437		439		412		391		2133		16686		427		2.56%				-63		-16.113%		-0.587%				443		414		(29)				0.8273%		0.7964%		0.8000%		0.7508%		0.7125%		-13.88%		3.8871%				Heartland Communities		Senior Styles		Small Towns		-13.8767%				The Elders		Senior Styles				10.0000%				13		Rustbelt Traditions		347		316		309		297		307		1576				-40		-13.029%		-0.372%				324		304		(20)				0.6324%		0.5759%		0.5631%		0.5412%		0.5595%		-11.5274%		2.8720%				13																																																																																																																																13		Heartland Communities		Senior Styles		Small Towns		-13.88%		3.89%		-13.88%				44		Southwestern Families		Family Portrait		Urban Outskirts II		6.67%		0.15%		6.67%				7		Crossroads		American Quilt		Small Towns		-12.37%		2.55%		-12.37%

		14		Home Town		Factories and Farms		Suburban Periphery II		151		151		152		142		149		745		7683		149		1.94%				-2		-1.342%		-0.019%				151		148		(4)				0.2752%		0.2752%		0.2770%		0.2588%		0.2715%		-1.32%		1.3577%				Home Town		Factories and Farms		Suburban Periphery II		-1.3245%				Prairie Living		Factories and Farms		Rural II		9.9117%				14		Sophisticated Squires		331		319		306		282		283		1521				-48		-16.961%		-0.447%				319		290		(28)				0.6032%		0.5813%		0.5576%		0.5139%		0.5157%		-14.5015%		2.7718%																																																																																																																																				14		Home Town		Factories and Farms		Suburban Periphery II		-1.32%		1.36%		-1.32%				39		Silver and Gold		Senior Styles		Suburban Periphery I		5.26%		0.20%		5.26%				36		Rustbelt Traditions		Traditional Living		Urban Outskirts I		-11.53%		2.87%		-11.53%

		15		In Style		Upscale Avenues		Suburban Periphery I		156		160		150		137		145		748		11507		150		1.30%				-11		-7.586%		-0.102%				155		144		(11)				0.2843%		0.2916%		0.2734%		0.2497%		0.2642%		-7.05%		1.3631%				In Style		Upscale Avenues		Suburban Periphery I		-7.0513%				Green Acres		Upscale Avenues		Rural I		9.2539%				15		Crossroads		299		289		268		283		262		1401				-37		-14.122%		-0.345%				285		271		(14)				0.5449%		0.5267%		0.4884%		0.5157%		0.4775%		-12.3746%		2.5531%																																																						Ranked >>>				LifeMode Groups		Net Change																																																																								15		In Style		Upscale Avenues		Suburban Periphery I		-7.05%		1.36%		-7.05%				45		Suburban Splendor		High Society		Suburban Periphery I		4.76%		0.40%		4.76%				40		Simple Living		Senior Styles		Urban Outskirts II		-11.43%		0.87%		-11.43%

		16		Industrious Urban Fringe		Global Roots		Urban Outskirts I		77		73		73		69		66		358		4263		72		1.68%				-11		-16.667%		-0.102%				74		69		(5)				0.1403%		0.1330%		0.1330%		0.1257%		0.1203%		-14.29%		0.6524%				Industrious Urban Fringe		Global Roots		Urban Outskirts I		-14.2857%				Rustbelt Retirees		Senior Styles				8.4668%				16		Aspiring Young Families		222		213		224		205		208		1072				-14		-6.731%		-0.130%				220		212		(7)				0.4046%		0.3882%		0.4082%		0.3736%		0.3791%		-6.3063%		1.9536%																																																										American Quilt		14.55%																																																																								16		Industrious Urban Fringe		Global Roots		Urban Outskirts I		-14.29%		0.65%		-14.29%				46		Up and Coming Families		Family Portrait		Suburban Periphery I		3.56%		9.10%		3.56%				32		Rooted Rural		American Quilt		Rural II		-10.29%		6.19%		-10.29%

		17		Inner City Tenants		Global Roots		Metro Cities II		50		51		47		43		47		238		5835		48		0.82%				-3		-6.383%		-0.028%				49		46		(4)				0.0911%		0.0929%		0.0857%		0.0784%		0.0857%		-6.00%		0.4337%				Inner City Tenants		Global Roots		Metro Cities II		-6.0000%				Sophisticated Squires		High Society		Suburban Periphery I		7.5571%				17		Southern Satellites		234		202		199		207		205		1047				-29		-14.146%		-0.270%				212		204		(8)				0.4264%		0.3681%		0.3626%		0.3772%		0.3736%		-12.3932%		1.9080%																																																										Family Portrait		10.65%																																																																								17		Inner City Tenants		Global Roots		Metro Cities II		-6.00%		0.43%		-6.00%				4		College Towns		Scholars & Patriots		Urban Outskirts II		0.00%		0.68%		0.00%				3		City Dimensions		Global Roots		Metro Cities II		-9.68%		0.28%		-9.68%

		18		Laptops and Lattes		Solo Acts		Principal Urban Centers I		92		83		75		76		63		389		1085		78		7.17%				-29		-46.032%		-0.270%				83		71		(12)				0.1677%		0.1513%		0.1367%		0.1385%		0.1148%		-31.52%		0.7089%				Laptops and Lattes		Solo Acts		Principal Urban Centers I		-31.5217%				Salt of the Earth		Factories and Farms		Rural I		7.5372%				18		Cozy and Comfortable		203		187		179		163		155		887				-48		-30.968%		-0.447%				190		166		(24)				0.3699%		0.3408%		0.3262%		0.2970%		0.2825%		-23.6453%		1.6164%																																																										Factories and Farms		7.65%																																																																								18		Laptops and Lattes		Solo Acts		Principal Urban Centers I		-31.52%		0.71%		-31.52%				33		Rural Bypasses		Factories and Farms		Rural II		0.00%		0.06%		0.00%				24		Midlife Junction		Traditional Living		Suburban Periphery II		-8.45%		3.21%		-8.45%

		19		Main Street, USA		Traditional Living		Urban Outskirts I		86		76		78		76		71		387		6366		77		1.22%				-15		-21.127%		-0.140%				80		75		(5)				0.1567%		0.1385%		0.1421%		0.1385%		0.1294%		-17.44%		0.7053%				Main Street, USA		Traditional Living		Urban Outskirts I		-17.4419%				Cozy and Comfortable		Upscale Avenues				5.8824%				19		In Style		156		160		150		137		145		748				-11		-7.586%		-0.102%				155		144		(11)				0.2843%		0.2916%		0.2734%		0.2497%		0.2642%		-7.0513%		1.3631%																																																										Senior Styles		6.72%																																																																								19		Main Street, USA		Traditional Living		Urban Outskirts I		-17.44%		0.71%		-17.44%				14		Home Town		Factories and Farms		Suburban Periphery II		-1.32%		1.36%		-1.32%				15		In Style		Upscale Avenues		Suburban Periphery I		-7.05%		1.36%		-7.05%

		20		Metro City Edge		Metropolis		Urban Outskirts II		4		5		6		3		6		24		589		5		0.81%				2		33.333%		0.019%				5		5		- 0				0.0073%		0.0091%		0.0109%		0.0055%		0.0109%		50.00%		0.0437%				Metro City Edge		Metropolis		Urban Outskirts II		50.0000%				Metro Renters		Solo Acts		Principal Urban Centers I		5.6338%				20		Home Town		151		151		152		142		149		745				-2		-1.342%		-0.019%				151		148		(4)				0.2752%		0.2752%		0.2770%		0.2588%		0.2715%		-1.3245%		1.3577%																																																										Traditional Living		5.76%																																																																								20		Metro City Edge		Metropolis		Urban Outskirts II		50.00%		0.04%		50.00%				23		Midland Crowd		American Quilt		Rural I		-1.63%		11.87%		-1.63%				34		Rural Resort Dwellers		American Quilt		Rural I		-6.79%		7.39%		-6.79%

		21		Metro Renters		Solo Acts		Principal Urban Centers I		6		4		7		4		4		25		1143		5		0.44%				-2		-50.000%		-0.019%				6		5		(1)				0.0109%		0.0073%		0.0128%		0.0073%		0.0073%		-33.33%		0.0456%				Metro Renters		Solo Acts		Principal Urban Centers I		-33.3333%				Rustbelt Traditions		Traditional Living		Urban Outskirts I		5.1410%				21		Prosperous Empty Nesters		137		133		125		113		111		619				-26		-23.423%		-0.242%				132		116		(15)				0.2497%		0.2424%		0.2278%		0.2059%		0.2023%		-18.9781%		1.1280%																																																										Upscale Avenues		4.93%																																																																								21		Metro Renters		Solo Acts		Principal Urban Centers I		-33.33%		0.05%		-33.33%				37		Salt of the Earth		Factories and Farms		Rural I		-2.25%		4.34%		-2.25%				1		Aspiring Young Families		High Hopes		Metro Cities II		-6.31%		1.95%		-6.31%

		22		Metropolitans		Metropolis		Metro Cities I		107		122		106		86		90		511		6256		102		1.63%				-17		-18.889%		-0.158%				112		94		(18)				0.1950%		0.2223%		0.1932%		0.1567%		0.1640%		-15.89%		0.9312%				Metropolitans		Metropolis		Metro Cities I		-15.8879%				Heartland Communities		Senior Styles		Suburban Periphery II		4.8544%				22		Metropolitans		107		122		106		86		90		511				-17		-18.889%		-0.158%				112		94		(18)				0.1950%		0.2223%		0.1932%		0.1567%		0.1640%		-15.8879%		0.9312%																																																										High Society		4.15%																																																																								22		Metropolitans		Metropolis		Metro Cities I		-15.89%		0.93%		-15.89%				10		Exurbanites		High Society		Suburban Periphery I		-3.75%		2.94%		-3.75%				17		Inner City Tenants		Global Roots		Metro Cities II		-6.00%		0.43%		-6.00%

		23		Midland Crowd		American Quilt		Rural I		1347		1310		1286		1245		1325		6513		57711		1303		2.26%				-22		-1.660%		-0.205%				1,314		1,285		(29)				2.4547%		2.3873%		2.3436%		2.2688%		2.4146%		-1.63%		11.8690%				Midland Crowd		American Quilt		Rural I		-1.6333%				Heartland Communities		Senior Styles		Small Towns		4.8544%				23		Simple Living		105		95		88		94		93		475				-12		-12.903%		-0.112%				96		92		(4)				0.1913%		0.1731%		0.1604%		0.1713%		0.1695%		-11.4286%		0.8656%																																																										High Hopes		2.49%																																																																								23		Midland Crowd		American Quilt		Rural I		-1.63%		11.87%		-1.63%				49		Young and Restless		Solo Acts		Metro Cities II		-4.55%		0.19%		-4.55%				11		Great Expectations		High Hopes		Urban Outskirts I		-5.53%		3.38%		-5.53%

		24		Midlife Junction		Traditional Living		Suburban Periphery II		367		366		352		340		336		1761		19893		352		1.77%				-31		-9.226%		-0.289%				362		343		(19)				0.6688%		0.6670%		0.6415%		0.6196%		0.6123%		-8.45%		3.2092%				Midlife Junction		Traditional Living		Suburban Periphery II		-8.4469%				Exurbanites		High Society		Suburban Periphery I		4.7500%				24		Boomburbs		84		82		95		91		101		453				17		16.832%		0.158%				87		96		9				0.1531%		0.1494%		0.1731%		0.1658%		0.1841%		20.2381%		0.8255%																																																										Metropolis		2.21%																																																																								24		Midlife Junction		Traditional Living		Suburban Periphery II		-8.45%		3.21%		-8.45%				25		Military Proximity		Scholars & Patriots		Suburban Periphery II		-5.00%		0.36%		-5.00%				12		Green Acres		Upscale Avenues		Rural I		-5.42%		7.31%		-5.42%

		25		Military Proximity		Scholars & Patriots		Suburban Periphery II		40		40		43		35		38		196		1518		39		2.58%				-2		-5.263%		-0.019%				41		39		(2)				0.0729%		0.0729%		0.0784%		0.0638%		0.0692%		-5.00%		0.3572%				Military Proximity		Scholars & Patriots		Suburban Periphery II		-5.0000%				City Dimensions		Global Roots		Metro Cities II		4.5455%				25		Dorms to Diplomas		78		88		84		79		86		415				8		9.302%		0.074%				83		83		(0)				0.1421%		0.1604%		0.1531%		0.1440%		0.1567%		10.2564%		0.7563%																																																										Global Roots		-3.73%																																																																								25		Military Proximity		Scholars & Patriots		Suburban Periphery II		-5.00%		0.36%		-5.00%				29		Prairie Living		Factories and Farms		Rural II		-5.25%		8.82%		-5.25%				29		Prairie Living		Factories and Farms		Rural II		-5.25%		8.82%		-5.25%

		26		Milk and Cookies		Family Portrait		Metro Cities I		417		376		392		370		358		1913		14993		383		2.55%				-59		-16.480%		-0.549%				395		373		(22)				0.7599%		0.6852%		0.7144%		0.6743%		0.6524%		-14.15%		3.4862%				Milk and Cookies		Family Portrait		Metro Cities I		-14.1487%				Simple Living		Senior Styles		Urban Outskirts II		4.3307%				26		Laptops and Lattes		92		83		75		76		63		389				-29		-46.032%		-0.270%				83		71		(12)				0.1677%		0.1513%		0.1367%		0.1385%		0.1148%		-31.5217%		0.7089%																																																										Solo Acts		-5.97%																																																																								26		Milk and Cookies		Family Portrait		Metro Cities I		-14.15%		3.49%		-14.15%				12		Green Acres		Upscale Avenues		Rural I		-5.42%		7.31%		-5.42%				25		Military Proximity		Scholars & Patriots		Suburban Periphery II		-5.00%		0.36%		-5.00%

		27		Old and Newcomers		Solo Acts		Metro Cities II		44		52		48		46		54		244		6122		49		0.80%				10		18.519%		0.093%				48		49		1				0.0802%		0.0948%		0.0875%		0.0838%		0.0984%		22.73%		0.4447%				Old and Newcomers		Solo Acts		Metro Cities II		22.7273%				Metropolitans		Metropolis		Metro Cities I		4.2636%				27		Main Street, USA		86		76		78		76		71		387				-15		-21.127%		-0.140%				80		75		(5)				0.1567%		0.1385%		0.1421%		0.1385%		0.1294%		-17.4419%		0.7053%																																																										Scholars & Patriots		-7.84%																																																																								27		Old and Newcomers		Solo Acts		Metro Cities II		22.73%		0.44%		22.73%				11		Great Expectations		High Hopes		Urban Outskirts I		-5.53%		3.38%		-5.53%				49		Young and Restless		Solo Acts		Metro Cities II		-4.55%		0.19%		-4.55%

		28		Pacific Heights		Upscale Avenues		Principal Urban Centers I		0		0		0		0		1		1		0		0		0.00%				1		100.000%		0.009%				- 0		0		0				0.0000%		0.0000%		0.0000%		0.0000%		0.0018%		0.00%		0.0018%				Pacific Heights		Upscale Avenues		Principal Urban Centers I		0.0000%				Boomburbs		High Society		Urban Outskirts I		3.4305%				28		Rustbelt Retirees		79		71		68		74		86		378				7		8.140%		0.065%				73		76		3				0.1440%		0.1294%		0.1239%		0.1349%		0.1567%		8.8608%		0.6889%																																																																																																																																				28		Pacific Heights		Upscale Avenues		Principal Urban Centers I		0.00%		0.00%		0.00%				17		Inner City Tenants		Global Roots		Metro Cities II		-6.00%		0.43%		-6.00%				10		Exurbanites		High Society		Suburban Periphery I		-3.75%		2.94%		-3.75%

		29		Prairie Living		Factories and Farms		Rural II		1009		966		948		962		956		4841		37421		968		2.59%				-53		-5.544%		-0.493%				974		955		(19)				1.8388%		1.7604%		1.7276%		1.7531%		1.7422%		-5.25%		8.8220%				Prairie Living		Factories and Farms		Rural II		-5.2527%				Great Expectations		High Hopes		Urban Outskirts I		3.4031%				29		College Towns		74		79		74		70		74		371				0		0.000%		0.000%				76		73		(3)				0.1349%		0.1440%		0.1349%		0.1276%		0.1349%		0.0000%		0.6761%																																																																																																																																				29		Prairie Living		Factories and Farms		Rural II		-5.25%		8.82%		-5.25%				1		Aspiring Young Families		High Hopes		Metro Cities II		-6.31%		1.95%		-6.31%				37		Salt of the Earth		Factories and Farms		Rural I		-2.25%		4.34%		-2.25%

		30		Prosperous Empty Nesters		Senior Styles		Suburban Periphery I		137		133		125		113		111		619		4688		124		2.64%				-26		-23.423%		-0.242%				132		116		(15)				0.2497%		0.2424%		0.2278%		0.2059%		0.2023%		-18.98%		1.1280%				Prosperous Empty Nesters		Senior Styles		Suburban Periphery I		-18.9781%				Connoisseurs		High Society		Metro Cities I		2.6667%				30		Industrious Urban Fringe		77		73		73		69		66		358				-11		-16.667%		-0.102%				74		69		(5)				0.1403%		0.1330%		0.1330%		0.1257%		0.1203%		-14.2857%		0.6524%																																																																																																																																				30		Prosperous Empty Nesters		Senior Styles		Suburban Periphery I		-18.98%		1.13%		-18.98%				34		Rural Resort Dwellers		American Quilt		Rural I		-6.79%		7.39%		-6.79%				23		Midland Crowd		American Quilt		Rural I		-1.63%		11.87%		-1.63%

		31		Retirement Communities		Senior Styles		Metro Cities II		12		8		11		13		15		59		485		12		2.43%				3		20.000%		0.028%				10		13		3				0.0219%		0.0146%		0.0200%		0.0237%		0.0273%		25.00%		0.1075%				Retirement Communities		Senior Styles		Metro Cities II		25.0000%				Aspiring Young Families		High Hopes		Metro Cities II		1.6588%				31		Urban Chic		56		56		60		59		66		297				10		15.152%		0.093%				57		62		4				0.1021%		0.1021%		0.1093%		0.1075%		0.1203%		17.8571%		0.5412%																																																																																																																																				31		Retirement Communities		Senior Styles		Metro Cities II		25.00%		0.11%		25.00%				15		In Style		Upscale Avenues		Suburban Periphery I		-7.05%		1.36%		-7.05%				14		Home Town		Factories and Farms		Suburban Periphery II		-1.32%		1.36%		-1.32%

		32		Rooted Rural		American Quilt		Rural II		729		704		667		640		654		3394		23366		679		2.91%				-75		-11.468%		-0.698%				700		654		(46)				1.3285%		1.2829%		1.2155%		1.1663%		1.1918%		-10.29%		6.1851%				Rooted Rural		American Quilt		Rural II		-10.2881%				Home Town		Factories and Farms				1.0753%				32		Old and Newcomers		44		52		48		46		54		244				10		18.519%		0.093%				48		49		1				0.0802%		0.0948%		0.0875%		0.0838%		0.0984%		22.7273%		0.4447%																																																																																																																																				32		Rooted Rural		American Quilt		Rural II		-10.29%		6.19%		-10.29%				24		Midlife Junction		Traditional Living		Suburban Periphery II		-8.45%		3.21%		-8.45%				4		College Towns		Scholars & Patriots		Urban Outskirts II		0.00%		0.68%		0.00%

		33		Rural Bypasses		Factories and Farms		Rural II		7		6		8		5		7		33		220		7		3.00%				0		0.000%		0.000%				7		7		(0)				0.0128%		0.0109%		0.0146%		0.0091%		0.0128%		0.00%		0.0601%				Rural Bypasses		Factories and Farms		Rural II		0.0000%				Retirement Communities		Senior Styles		Metro Cities II		1.0695%				33		Inner City Tenants		50		51		47		43		47		238				-3		-6.383%		-0.028%				49		46		(4)				0.0911%		0.0929%		0.0857%		0.0784%		0.0857%		-6.0000%		0.4337%																																																																																																																																				33		Rural Bypasses		Factories and Farms		Rural II		0.00%		0.06%		0.00%				3		City Dimensions		Global Roots		Metro Cities II		-9.68%		0.28%		-9.68%				33		Rural Bypasses		Factories and Farms		Rural II		0.00%		0.06%		0.00%

		34		Rural Resort Dwellers		American Quilt		Rural I		854		800		792		811		796		4053		24590		811		3.30%				-58		-7.286%		-0.540%				815		800		(16)				1.5563%		1.4579%		1.4433%		1.4779%		1.4506%		-6.79%		7.3860%				Rural Resort Dwellers		American Quilt		Rural I		-6.7916%				Main Street, USA		Traditional Living		Urban Outskirts I		0.8319%				34		Suburban Splendor		42		46		48		42		44		222				2		4.545%		0.019%				45		45		(1)				0.0765%		0.0838%		0.0875%		0.0765%		0.0802%		4.7619%		0.4046%																																																																																																																																				34		Rural Resort Dwellers		American Quilt		Rural I		-6.79%		7.39%		-6.79%				32		Rooted Rural		American Quilt		Rural II		-10.29%		6.19%		-10.29%				46		Up and Coming Families		Family Portrait		Suburban Periphery I		3.56%		9.10%		3.56%

		35		Rustbelt Retirees		Senior Styles		Suburban Periphery II		79		71		68		74		86		378		3797		76		1.99%				7		8.140%		0.065%				73		76		3				0.1440%		0.1294%		0.1239%		0.1349%		0.1567%		8.86%		0.6889%				Rustbelt Retirees		Senior Styles		Suburban Periphery II		8.8608%				Old and Newcomers		Solo Acts		Metro Cities II		0.6993%				35		Military Proximity		40		40		43		35		38		196				-2		-5.263%		-0.019%				41		39		(2)				0.0729%		0.0729%		0.0784%		0.0638%		0.0692%		-5.0000%		0.3572%																																																																																																																																				35		Rustbelt Retirees		Senior Styles		Suburban Periphery II		8.86%		0.69%		8.86%				40		Simple Living		Senior Styles		Urban Outskirts II		-11.43%		0.87%		-11.43%				45		Suburban Splendor		High Society		Suburban Periphery I		4.76%		0.40%		4.76%

		36		Rustbelt Traditions		Traditional Living		Urban Outskirts I		347		316		309		297		307		1576		17071		315		1.85%				-40		-13.029%		-0.372%				324		304		(20)				0.6324%		0.5759%		0.5631%		0.5412%		0.5595%		-11.53%		2.8720%				Rustbelt Traditions		Traditional Living		Urban Outskirts I		-11.5274%				In Style		Upscale Avenues		Suburban Periphery I		0.2247%				36		City Dimensions		31		28		26		38		28		151				-3		-10.714%		-0.028%				28		31		2				0.0565%		0.0510%		0.0474%		0.0692%		0.0510%		-9.6774%		0.2752%																																																																																																																																				36		Rustbelt Traditions		Traditional Living		Urban Outskirts I		-11.53%		2.87%		-11.53%				36		Rustbelt Traditions		Traditional Living		Urban Outskirts I		-11.53%		2.87%		-11.53%				39		Silver and Gold		Senior Styles		Suburban Periphery I		5.26%		0.20%		5.26%

		37		Salt of the Earth		Factories and Farms		Rural I		489		483		471		460		478		2381		18832		476		2.53%				-11		-2.301%		-0.102%				481		470		(11)				0.8911%		0.8802%		0.8583%		0.8383%		0.8711%		-2.25%		4.3390%				Salt of the Earth		Factories and Farms		Rural I		-2.2495%				Silver and Gold		Senior Styles		Suburban Periphery I		0.0000%				37		Silver and Gold		19		24		23		22		20		108				1		5.000%		0.009%				22		22		(0)				0.0346%		0.0437%		0.0419%		0.0401%		0.0364%		5.2632%		0.1968%																																																																																																																																				37		Salt of the Earth		Factories and Farms		Rural I		-2.25%		4.34%		-2.25%				7		Crossroads		American Quilt		Small Towns		-12.37%		2.55%		-12.37%				5		Connoisseurs		High Society		Metro Cities I		6.67%		0.13%		6.67%

		38		Senior Sun Seekers		Senior Styles		Small Towns		24		19		22		18		19		102		2966		20		0.69%				-5		-26.316%		-0.047%				22		20		(2)				0.0437%		0.0346%		0.0401%		0.0328%		0.0346%		-20.83%		0.1859%				Senior Sun Seekers		Senior Styles		Small Towns		-20.8333%				NeWest Residents		Global Roots		Principal Urban Centers II		0.0000%				38		Young and Restless		22		20		20		20		21		103				-1		-4.762%		-0.009%				21		20		(0)				0.0401%		0.0364%		0.0364%		0.0364%		0.0383%		-4.5455%		0.1877%																																																																																																																																				38		Senior Sun Seekers		Senior Styles		Small Towns		-20.83%		0.19%		-20.83%				43		Southern Satellites		Factories and Farms		Rural II		-12.39%		1.91%		-12.39%				44		Southwestern Families		Family Portrait		Urban Outskirts II		6.67%		0.15%		6.67%

		39		Silver and Gold		Senior Styles		Suburban Periphery I		19		24		23		22		20		108		2024		22		1.07%				1		5.000%		0.009%				22		22		(0)				0.0346%		0.0437%		0.0419%		0.0401%		0.0364%		5.26%		0.1968%				Silver and Gold		Senior Styles		Suburban Periphery I		5.2632%				High Rise Renters		Global Roots		Principal Urban Centers II		0.0000%				39		Senior Sun Seekers		24		19		22		18		19		102				-5		-26.316%		-0.047%				22		20		(2)				0.0437%		0.0346%		0.0401%		0.0328%		0.0346%		-20.8333%		0.1859%																																																																																																																																				39		Silver and Gold		Senior Styles		Suburban Periphery I		5.26%		0.20%		5.26%				13		Heartland Communities		Senior Styles		Small Towns		-13.88%		3.89%		-13.88%				35		Rustbelt Retirees		Senior Styles		Suburban Periphery II		8.86%		0.69%		8.86%

		40		Simple Living		Senior Styles		Urban Outskirts II		105		95		88		94		93		475		9114		95		1.04%				-12		-12.903%		-0.112%				96		92		(4)				0.1913%		0.1731%		0.1604%		0.1713%		0.1695%		-11.43%		0.8656%				Simple Living		Senior Styles		Urban Outskirts II		-11.4286%										-1.7241%				40		Southwestern Families		15		19		20		15		16		85				1		6.250%		0.009%				18		17		(1)				0.0273%		0.0346%		0.0364%		0.0273%		0.0292%		6.6667%		0.1549%																																																																																																																																				40		Simple Living		Senior Styles		Urban Outskirts II		-11.43%		0.87%		-11.43%				26		Milk and Cookies		Family Portrait		Metro Cities I		-14.15%		3.49%		-14.15%				8		Dorms to Diplomas		Scholars & Patriots		Metro Cities II		10.26%		0.76%		10.26%

		41		Social Security Set		Senior Styles		Principal Urban Centers II		8		7		9		9		10		43		918		9		0.94%				2		20.000%		0.019%				8		9		1				0.0146%		0.0128%		0.0164%		0.0164%		0.0182%		25.00%		0.0784%				Social Security Set		Senior Styles		Principal Urban Centers II		25.0000%				Suburban Splendor		High Society		Suburban Periphery I		-2.1538%				41		Connoisseurs		15		13		16		14		16		74				1		6.250%		0.009%				15		15		1				0.0273%		0.0237%		0.0292%		0.0255%		0.0292%		6.6667%		0.1349%																																																																																																																																				41		Social Security Set		Senior Styles		Principal Urban Centers II		25.00%		0.08%		25.00%				16		Industrious Urban Fringe		Global Roots		Urban Outskirts I		-14.29%		0.65%		-14.29%				9		Enterprising Professionals		Upscale Avenues		Metro Cities I		11.11%		0.09%		11.11%

		42		Sophisticated Squires		High Society		Suburban Periphery I		331		319		306		282		283		1521		11096		304		2.74%				-48		-16.961%		-0.447%				319		290		(28)				0.6032%		0.5813%		0.5576%		0.5139%		0.5157%		-14.50%		2.7718%				Sophisticated Squires		High Society		Suburban Periphery I		-14.5015%				Senior Sun Seekers		Senior Styles		Small Towns		-2.7778%				42		Retirement Communities		12		8		11		13		15		59				3		20.000%		0.028%				10		13		3				0.0219%		0.0146%		0.0200%		0.0237%		0.0273%		25.0000%		0.1075%																																																																																																																																				42		Sophisticated Squires		High Society		Suburban Periphery I		-14.50%		2.77%		-14.50%				42		Sophisticated Squires		High Society		Suburban Periphery I		-14.50%		2.77%		-14.50%				47		Urban Chic		Upscale Avenues		Metro Cities I		17.86%		0.54%		17.86%

		43		Southern Satellites		Factories and Farms		Rural II		234		202		199		207		205		1047		8720		209		2.40%				-29		-14.146%		-0.270%				212		204		(8)				0.4264%		0.3681%		0.3626%		0.3772%		0.3736%		-12.39%		1.9080%				Southern Satellites		Factories and Farms		Rural II		-12.3932%				Senior Sun Seekers		Senior Styles		Suburban Periphery II		-2.7778%				43		Enterprising Professionals		9		11		8		12		10		50				1		10.000%		0.009%				9		10		1				0.0164%		0.0200%		0.0146%		0.0219%		0.0182%		11.1111%		0.0911%																																																																																																																																				43		Southern Satellites		Factories and Farms		Rural II		-12.39%		1.91%		-12.39%				22		Metropolitans		Metropolis		Metro Cities I		-15.89%		0.93%		-15.89%				2		Boomburbs		High Society		Urban Outskirts I		20.24%		0.83%		20.24%

		44		Southwestern Families		Family Portrait		Urban Outskirts II		15		19		20		15		16		85		1627		17		1.04%				1		6.250%		0.009%				18		17		(1)				0.0273%		0.0346%		0.0364%		0.0273%		0.0292%		6.67%		0.1549%				Southwestern Families		Family Portrait		Urban Outskirts II		6.6667%				Laptops and Lattes		Solo Acts		Principal Urban Centers I		-3.5714%				44		Social Security Set		8		7		9		9		10		43				2		20.000%		0.019%				8		9		1				0.0146%		0.0128%		0.0164%		0.0164%		0.0182%		25.0000%		0.0784%																																																																																																																																				44		Southwestern Families		Family Portrait		Urban Outskirts II		6.67%		0.15%		6.67%				19		Main Street, USA		Traditional Living		Urban Outskirts I		-17.44%		0.71%		-17.44%				27		Old and Newcomers		Solo Acts		Metro Cities II		22.73%		0.44%		22.73%

		45		Suburban Splendor		High Society		Suburban Periphery I		42		46		48		42		44		222		2758		44		1.61%				2		4.545%		0.019%				45		45		(1)				0.0765%		0.0838%		0.0875%		0.0765%		0.0802%		4.76%		0.4046%				Suburban Splendor		High Society		Suburban Periphery I		4.7619%				Crossroads		American Quilt		Small Towns		-3.9216%				45		Rural Bypasses		7		6		8		5		7		33				0		0.000%		0.000%				7		7		(0)				0.0128%		0.0109%		0.0146%		0.0091%		0.0128%		0.0000%		0.0601%																																																																																																																																				45		Suburban Splendor		High Society		Suburban Periphery I		4.76%		0.40%		4.76%				30		Prosperous Empty Nesters		Senior Styles		Suburban Periphery I		-18.98%		1.13%		-18.98%				31		Retirement Communities		Senior Styles		Metro Cities II		25.00%		0.11%		25.00%

		46		Up and Coming Families		Family Portrait		Suburban Periphery I		982		1011		1029		955		1017		4994		43338		999		2.30%				35		3.441%		0.326%				1,007		1,000		(7)				1.7896%		1.8424%		1.8752%		1.7404%		1.8533%		3.56%		9.1008%				Up and Coming Families		Family Portrait		Suburban Periphery I		3.5642%				Crossroads		American Quilt		Suburban Periphery II		-3.9216%				46		Metro Renters		6		4		7		4		4		25				-2		-50.000%		-0.019%				6		5		(1)				0.0109%		0.0073%		0.0128%		0.0073%		0.0073%		-33.3333%		0.0456%																																																																																																																																				46		Up and Coming Families		Family Portrait		Suburban Periphery I		3.56%		9.10%		3.56%				38		Senior Sun Seekers		Senior Styles		Small Towns		-20.83%		0.19%		-20.83%				41		Social Security Set		Senior Styles		Principal Urban Centers II		25.00%		0.08%		25.00%

		47		Urban Chic		Upscale Avenues		Metro Cities I		56		56		60		59		66		297		5526		59		1.07%				10		15.152%		0.093%				57		62		4				0.1021%		0.1021%		0.1093%		0.1075%		0.1203%		17.86%		0.5412%				Urban Chic		Upscale Avenues		Metro Cities I		17.8571%				Inner City Tenants		Global Roots		Metro Cities II		-4.3478%				47		Metro City Edge		4		5		6		3		6		24				2		33.333%		0.019%				5		5		- 0				0.0073%		0.0091%		0.0109%		0.0055%		0.0109%		50.0000%		0.0437%																																																																																																																																				47		Urban Chic		Upscale Avenues		Metro Cities I		17.86%		0.54%		17.86%				6		Cozy and Comfortable		Upscale Avenues		Suburban Periphery II		-23.65%		1.62%		-23.65%				20		Metro City Edge		Metropolis		Urban Outskirts II		50.00%		0.04%		50.00%

		48		Wealthy Seaboard Suburbs		High Society		Metro Cities I		0		0		0		1		0		1		0		0		0.00%				0		0.000%		0.000%				- 0		0		0				0.0000%		0.0000%		0.0000%		0.0018%		0.0000%		0.00%		0.0018%				Wealthy Seaboard Suburbs		High Society		Metro Cities I		0.0000%				College Towns		Scholars & Patriots		Urban Outskirts II		-5.3571%				48				3		2		3		2		4		14				1		25.000%		0.009%				3		3		0				0.0055%		0.0036%		0.0055%		0.0036%		0.0073%		33.3333%		0.0255%																																																																																																																																				48		Wealthy Seaboard Suburbs		High Society		Metro Cities I		0.00%		0.00%		0.00%				18		Laptops and Lattes		Solo Acts		Principal Urban Centers I		-31.52%		0.71%		-31.52%				28		Pacific Heights		Upscale Avenues		Principal Urban Centers I				0.00%

		49		Young and Restless		Solo Acts		Metro Cities II		22		20		20		20		21		103		3116		21		0.66%				-1		-4.762%		-0.009%				21		20		(0)				0.0401%		0.0364%		0.0364%		0.0364%		0.0383%		-4.55%		0.1877%				Young and Restless		Solo Acts		Metro Cities II		-4.5455%				Southern Satellites		Factories and Farms		Rural II		-5.9406%				49		Wealthy Seaboard Suburbs		0		0		0		1		0		1				0		0.000%		0.000%				- 0		0		0				0.0000%		0.0000%		0.0000%		0.0018%		0.0000%		0.0000%		0.0018%																																																																																																																																				49		Young and Restless		Solo Acts		Metro Cities II		-4.55%		0.19%		-4.55%				21		Metro Renters		Solo Acts		Principal Urban Centers I		-33.33%		0.05%		-33.33%				48		Wealthy Seaboard Suburbs		High Society		Metro Cities I				0.00%

		50																																																																																50		Pacific Heights		0		0		0		0		1		1				1		100.000%		0.009%				- 0		0		0				0.0000%		0.0000%		0.0000%		0.0000%		0.0018%		0.0000%		0.0018%

		51																																																																																51

		52																																																																																52

		53																																																																																53

		54																																																																																54

		55																																																																																55

		56																																																																																56

		57																																																																																57

		58																																																																																58

		59																																																																																59

		60																																																																																60

		61																																																																																61

		62																																																																																62

		63																																																																																63

		64																																																																																64

		65																																																																																65

		66																																																																																66

		67																																																																																67

		68																																																																																68

		69																																																																																69

		Total								11444		11150		10940		10600		10740		54874		513515																																																												Total
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2004 less 2000 / Sum of all Licenses

NBT4OD6:
% of lic for year / sum of all licenses

NBT4OD6:
2004 less 2000 / All Lic for row

NBT4OD6:
2004 less 2000 / Sum of all Licenses

NBT4OD6:
% of lic for year / sum of all licenses



13 & 14-Churn

		American Quilt		American Quilt		American Quilt		American Quilt		American Quilt

		Factories and Farms		Factories and Farms		Factories and Farms		Factories and Farms		Factories and Farms

		Family Portrait		Family Portrait		Family Portrait		Family Portrait		Family Portrait

		Global Roots		Global Roots		Global Roots		Global Roots		Global Roots

		High Hopes		High Hopes		High Hopes		High Hopes		High Hopes

		High Society		High Society		High Society		High Society		High Society

		Metropolis		Metropolis		Metropolis		Metropolis		Metropolis

		Scholars & Patriots		Scholars & Patriots		Scholars & Patriots		Scholars & Patriots		Scholars & Patriots

		Senior Styles		Senior Styles		Senior Styles		Senior Styles		Senior Styles

		Solo Acts		Solo Acts		Solo Acts		Solo Acts		Solo Acts

		Traditional Living		Traditional Living		Traditional Living		Traditional Living		Traditional Living

		Upscale Avenues		Upscale Avenues		Upscale Avenues		Upscale Avenues		Upscale Avenues



3229

3103

3013

2979

3037

1890

1808

1778

1776

1795

1414

1406

1441

1340

1391

158

152

146

150

141

602

615

592

552

567

792

784

806

750

752

111

127

112

89

96

192

207

201

184

198

838

794

785

755

745

164

159

150

146

142

800

758

739

713

714

1254

1237

1177

1166

1162



15-Seqments Buying

		0		0		0		0		0

		0		0		0		0		0

		0		0		0		0		0

		0		0		0		0		0

		0		0		0		0		0

		0		0		0		0		0

		0		0		0		0		0

		0		0		0		0		0

		0		0		0		0		0

		0		0		0		0		0

		0		0		0		0		0

		0		0		0		0		0





16-Revenue Trends

		Resident																		Table 9: Licenses Sales Marketshare by Urbanization Group

		Category Number		Category		SumOfDocument_type00		SumOfDocument_type04		SumOfLicenses		Percent 2000		Percent 2004		% Change in Licenses				Category		Market Share		% Change in Market Share

		1		Rural		5499		5206		26275		48.05%		48.47%		0.88%				Rural		47.88%		0.42%

		2		Small Towns		777		672		3636		6.79%		6.26%		-7.84%				Small Towns		6.63%		-0.52%

		3		Suburban Periphery		2827		2692		13792		24.70%		25.07%		1.47%				Suburban Periphery		25.13%		0.37%

		4		Urban Outskirts		1172		1093		5585		10.24%		10.18%		-0.63%				Urban Outskirts		10.18%		-0.06%

		5		Metro Cities		1063		999		5128		9.29%		9.30%		0.14%				Metro Cities		9.35%		0.01%

		6		Principal Urban Centers		106		78		458		0.93%		0.73%		-21.59%				Principal Urban Centers		0.83%		-0.18%

		Total				11444		10740		54874





17-Seg Rev Chg

		Purchasing Frequecies: Gender Differences (Resident)																		Box Inset

		Licenses		F		M								Male		Female		Total				# of Years				Male				Female

		1		3040		4461								4461		3040		7501				1				59.5%				40.5%

		2		1348		2584								2584		1348		3932				2				65.7%				34.3%

		3		832		1913								1913		832		2745				3				69.7%				30.3%

		4		528		1924								1924		528		2452				4				78.5%				21.5%

		5		657		3639								3639		657		4296				5				84.7%				15.3%





		Resident				Table 12: License Purchasing Frequency

		Licenses		CountOfNewID

		1		7501				1 of 5 years:		35.8%

		2		3932				2 of 5 years:		18.8%

		3		2745				3 of 5 years:		13.1%

		4		2452				4 of 5 years:		11.7%

		5		4296				5 of 5 years:		20.5%

				20926





		Resident		Rep13 - Resident License Xtab																Non-Resident																		Total		Licenses		% Grand Total																								Combo Analysis		Licenses		% Grand Total								higher the better						Resident		Rep13 - Resident License LifeMode Crosstab																Non-Resident																		LifeMode Totals																														Combo Analysis																		Resident																Non-Resident																LifeMode Totals				to all Licenses																								Combo Analysis																		Table 13 & 14 Data: Segments Likely to Buy Frequently (resident) - from here copy/paste values and sort elsewhere										Table 13 space for copy/paste values						sort desc.				Table 14 space for copy/paste values				sort desc

		TAPESTDESC		CountOfNewID1		1		2		3		4		5		State Base				TAPESTDESC		CountOfNewID		1		2		3		4		5		State Base				TAPESTDESC		1		Percent		2		Percent		3		Percent		4		Percent		5		Percent		Total		Percent				TAPESTDESC		1 & 2		% Tot		% 1/2 to Tap total		4 & 5		% Tot		% 4/5 to Tap Total		Ranking				LifeMode Groups		State Base		CountOfNewID		1		2		3		4		5				LifeMode Groups		State Base		CountOfNewID		1		2		3		4		5				LifeMode Groups		1		Percent		2		Percent		3		Percent		4		Percent		5		Percent		Total		Percent		% to Base				LifeMode Groups		1 & 2		% Tot		% 1/2 to Tot		4 & 5		% Tot		% 4/5 to LifeMode Total		Ranking				Urban Group		CountOfNewID		1		2		3		4		5				Urban Group		CountOfNewID		1		2		3		4		5				Urban Group		1		Percent		2		Percent		3		Percent		4		Percent		5		Percent		Total		Tot Percent				LifeMode Groups		1 & 2		% Tot		% 1/2 to Tot		4 & 5		% Tot		% 4/5 to LifeMode Total		Ranking				Rank		Tapestry Segment		Bought 1 or 2 years only, out of 5 years		Bought 4 or 5 years, out of 5 years				Rank		Tapestry Segment		Bought 1 or 2 years only, out of 5 years		Bought 4 or 5 years, out of 5 years				Rank		Tapestry Segment		Bought 1 or 2 years only, out of 5 years		Bought 4 or 5 years, out of 5 years

		Aspiring Young Families		838		166		94		63		46		69		14543				Aspiring Young Families		838		285		72		23		17		3		14543				Aspiring Young Families		451		0.63%		166		0.23%		86		0.12%		63		0.09%		72		0.10%		1676		2.33%				Aspiring Young Families		617		0.86%		36.81%		135		0.19%		8.05%		18				American Quilt		119012		5698		1953		1050		752		663		1280				American Quilt		119012		1680		1169		276		128		61		46				American Quilt		3122		4.34%		1326		1.84%		880		1.22%		724		1.01%		1326		1.84%		7378		10.26%		6.20%				American Quilt		4448		6.19%		60.29%		2050		2.85%		27.79%		1				Metro Cities I		1110		397		227		157		121		208				Metro Cities I		2822		2102		385		161		86		88				Metro Cities I		2499		3.48%		612		0.85%		318		0.44%		207		0.29%		296		0.41%		3932		5.47%				Metro Cities I		3111		4.33%		79.12%		503		0.70%		12.79%		10				18		Aspiring Young Families		36.81%		8.05%				9		City Commons		0.00%		50.00%				30		City Strivers		50.00%		0.00%

		Boomburbs		659		75		27		20		21		36		4306				Boomburbs		659		373		58		24		13		12		4306				Boomburbs		448		0.62%		85		0.12%		44		0.06%		34		0.05%		48		0.07%		1318		1.83%				Boomburbs		533		0.74%		40.44%		82		0.11%		6.22%		15				Factories and Farms		72876		3332		1150		586		409		437		750				Factories and Farms		72876		818		567		122		64		33		32				Factories and Farms		1717		2.39%		708		0.98%		473		0.66%		470		0.65%		782		1.09%		4150		5.77%		5.69%				Factories and Farms		2425		3.37%		58.43%		1252		1.74%		30.17%		3				Metro Cities II		978		409		204		134		92		139				Metro Cities II		1252		911		193		85		41		22				Metro Cities II		1320		1.84%		397		0.55%		219		0.30%		133		0.18%		161		0.22%		2230		3.10%				Metro Cities II		1717		2.39%		77.00%		294		0.41%		13.18%		8				15		Boomburbs		40.44%		6.22%				7		Prairie Living		27.66%		16.27%				52		Family Foundations		50.00%		0.00%

		City Commons		1												0				City Commons		1								1				0				City Commons		0		0.00%		0		0.00%		0		0.00%		1		0.00%		0		0.00%		2		0.00%				City Commons		0		0.00%		0.00%		1		0.00%		50.00%		9				Family Portrait		59958		2668		913		540		381		314		520				Family Portrait		59958		1335		1002		177		77		41		38				Family Portrait		1915		2.66%		717		1.00%		458		0.64%		355		0.49%		558		0.78%		4003		5.57%		6.68%				Family Portrait		2632		3.66%		65.75%		913		1.27%		22.81%		2				Principal Urban Centers I		166		65		28		27		17		29				Principal Urban Centers I		688		540		83		34		13		18				Principal Urban Centers I		605		0.84%		111		0.15%		61		0.08%		30		0.04%		47		0.07%		854		1.19%				Principal Urban Centers I		716		1.00%		83.84%		77		0.11%		9.02%		11				9		City Commons		0.00%		50.00%				13		Rooted Rural		28.11%		15.39%				43		High Rise Renters		50.00%		0.00%

		City Dimensions		120		37		11		10		8		6		2570				City Dimensions		120		37		5		3		2		1		2570				City Dimensions		74		0.10%		16		0.02%		13		0.02%		10		0.01%		7		0.01%		240		0.33%				City Dimensions		90		0.13%		37.50%		17		0.02%		7.08%		33				Global Roots		12668		310		124		68		34		35		49				Global Roots		12668		447		359		54		26		5		3				Global Roots		483		0.67%		122		0.17%		60		0.08%		40		0.06%		52		0.07%		757		1.05%		5.98%				Global Roots		605		0.84%		79.92%		92		0.13%		12.15%		11				Principal Urban Centers II		17		8				4		2		3				Principal Urban Centers II		102		82		12		5		2		1				Principal Urban Centers II		90		0.13%		12		0.02%		9		0.01%		4		0.01%		4		0.01%		119		0.17%				Principal Urban Centers II		102		0.14%		85.71%		8		0.01%		6.72%		7				33		City Dimensions		37.50%		7.08%				1		Rural Resort Dwellers		29.84%		14.58%				47		Modest Income Homes		50.00%		0.00%

		City Lights		22												0				City Lights		22		17		2		1				2		0				City Lights		17		0.02%		2		0.00%		1		0.00%		0		0.00%		2		0.00%		44		0.06%				City Lights		19		0.03%		43.18%		2		0.00%		4.55%		56				High Hopes		42140		1219		484		249		173		138		175				High Hopes		42140		699		483		126		41		33		16				High Hopes		967		1.34%		375		0.52%		214		0.30%		171		0.24%		191		0.27%		1918		2.67%		4.55%				High Hopes		1342		1.87%		69.97%		362		0.50%		18.87%		8				Rural I		6259		2161		1120		788		755		1435				Rural I		2548		1743		410		198		102		95				Rural I		3904		5.43%		1530		2.13%		986		1.37%		857		1.19%		1530		2.13%		8807		12.25%				Rural I		5434		7.56%		61.70%		2387		3.32%		27.10%		1				56		City Lights		43.18%		4.55%				5		Salt of the Earth		30.24%		14.42%				64		Unclassified		50.00%		0.00%

		City Strivers		3												0				City Strivers		3		1		2								0				City Strivers		1		0.00%		2		0.00%		0		0.00%		0		0.00%		0		0.00%		6		0.01%				City Strivers		3		0.00%		50.00%		0		0.00%		0.00%		30				High Society		33543		1497		552		289		188		150		318				High Society		33543		4002		2925		587		217		146		127				High Society		3477		4.84%		876		1.22%		405		0.56%		296		0.41%		445		0.62%		5499		7.65%		16.39%				High Society		4353		6.05%		79.16%		741		1.03%		13.48%		5				Rural II		3402		1137		615		436		430		784				Rural II		672		462		103		55		30		22				Rural II		1599		2.22%		718		1.00%		491		0.68%		460		0.64%		806		1.12%		4074		5.67%				Rural II		2317		3.22%		56.87%		1266		1.76%		31.08%		3				30		City Strivers		50.00%		0.00%				6		Heartland Communities		29.93%		14.11%				65		Urban Melting Pot		50.00%		0.00%

		College Towns		335		78		36		25		19		14		8236				College Towns		335		116		27		8		9		3		8236				College Towns		194		0.27%		63		0.09%		33		0.05%		28		0.04%		17		0.02%		670		0.93%				College Towns		257		0.36%		38.36%		45		0.06%		6.72%		45				Metropolis		6845		214		85		35		32		26		36				Metropolis		6845		376		267		55		27		13		14				Metropolis		352		0.49%		90		0.13%		59		0.08%		39		0.05%		50		0.07%		590		0.82%		8.62%				Metropolis		442		0.61%		74.92%		89		0.12%		15.08%		9				Small Towns		1374		484		246		194		172		278				Small Towns		518		369		83		37		14		15				Small Towns		853		1.19%		329		0.46%		231		0.32%		186		0.26%		293		0.41%		1892		2.63%				Small Towns		1182		1.64%		62.47%		479		0.67%		25.32%		4				45		College Towns		38.36%		6.72%				16		Southern Satellites		31.56%		13.51%				- 0		Urban Rows		50.00%		0.00%

		Connoisseurs		504		9		7		4		1		7		827				Connoisseurs		504		357		58		33		12		16		827				Connoisseurs		366		0.51%		65		0.09%		37		0.05%		13		0.02%		23		0.03%		1008		1.40%				Connoisseurs		431		0.60%		42.76%		36		0.05%		3.57%		40				Scholars & Patriots		14750		479		227		113		63		40		36				Scholars & Patriots		14750		301		218		49		18		11		5				Scholars & Patriots		445		0.62%		162		0.23%		81		0.11%		51		0.07%		41		0.06%		780		1.08%		5.29%				Scholars & Patriots		607		0.84%		77.82%		92		0.13%		11.79%		12				Suburban Periphery I		3783		1353		748		509		416		757				Suburban Periphery I		4209		3026		659		226		161		137				Suburban Periphery I		4379		6.09%		1407		1.96%		735		1.02%		577		0.80%		894		1.24%		7992		11.11%				Suburban Periphery I		5786		8.05%		72.40%		1471		2.05%		18.41%		2				40		Connoisseurs		42.76%		3.57%				37		Home Town		30.32%		13.27%				60		Las Casas		47.62%		0.00%

		Cozy and Comfortable		760		138		63		40		47		63		7452				Cozy and Comfortable		760		286		63		32		16		12		7452				Cozy and Comfortable		424		0.59%		126		0.18%		72		0.10%		63		0.09%		75		0.10%		1520		2.11%				Cozy and Comfortable		550		0.76%		36.18%		138		0.19%		9.08%		12				Senior Styles		40678		1494		550		259		200		176		309				Senior Styles		40678		1428		1031		209		82		59		47				Senior Styles		1581		2.20%		468		0.65%		282		0.39%		235		0.33%		356		0.50%		2922		4.06%		7.18%				Senior Styles		2049		2.85%		70.12%		591		0.82%		20.23%		6				Suburban Periphery II		1565		594		302		205		166		298				Suburban Periphery II		1163		832		156		87		47		41				Suburban Periphery II		1426		1.98%		458		0.64%		292		0.41%		213		0.30%		339		0.47%		2728		3.79%				Suburban Periphery II		1884		2.62%		69.06%		552		0.77%		20.23%		5				12		Cozy and Comfortable		36.18%		9.08%				11		Midland Crowd		31.13%		13.16%				59		International Marketplace		47.37%		0.88%

		Crossroads		720		193		95		81		70		99		13345				Crossroads		720		120		33		21		2		6		13345				Crossroads		313		0.44%		128		0.18%		102		0.14%		72		0.10%		105		0.15%		1440		2.00%				Crossroads		441		0.61%		30.63%		177		0.25%		12.29%		31				Solo Acts		11466		316		136		49		48		32		51				Solo Acts		11466		878		659		120		51		23		25				Solo Acts		795		1.11%		169		0.24%		99		0.14%		55		0.08%		76		0.11%		1194		1.66%		10.41%				Solo Acts		964		1.34%		80.74%		131		0.18%		10.97%		10				Urban Outskirts I		1863		718		371		233		234		307				Urban Outskirts I		1546		1136		220		96		50		44				Urban Outskirts I		1854		2.58%		591		0.82%		329		0.46%		284		0.39%		351		0.49%		3409		4.74%				Urban Outskirts I		2445		3.40%		71.72%		635		0.88%		18.63%		6				31		Crossroads		30.63%		12.29%				3		Green Acres		31.60%		12.81%				55		NeWest Residents		47.14%		0.00%

		Dorms to Diplomas		302		83		42		26		15		22		4996				Dorms to Diplomas		302		80		20		10		2		2		4996				Dorms to Diplomas		163		0.23%		62		0.09%		36		0.05%		17		0.02%		24		0.03%		604		0.84%				Dorms to Diplomas		225		0.31%		37.25%		41		0.06%		6.79%		54				Traditional Living		43330		1441		515		294		187		165		280				Traditional Living		43330		1092		780		154		84		40		34				Traditional Living		1295		1.80%		448		0.62%		271		0.38%		205		0.29%		314		0.44%		2533		3.52%		5.85%				Traditional Living		1743		2.42%		68.81%		519		0.72%		20.49%		7				Urban Outskirts II		401		169		71		57		47		57				Urban Outskirts II		348		244		57		23		19		5				Urban Outskirts II		413		0.57%		128		0.18%		80		0.11%		66		0.09%		62		0.09%		749		1.04%				Urban Outskirts II		541		0.75%		72.23%		128		0.18%		17.09%		9				54		Dorms to Diplomas		37.25%		6.79%				31		Crossroads		30.63%		12.29%				46		Urban Villages		46.77%		0.81%

		Enterprising Professionals		275		11		2		2		1		5		1117				Enterprising Professionals		275		189		38		15		8		4		1117				Enterprising Professionals		200		0.28%		40		0.06%		17		0.02%		9		0.01%		9		0.01%		550		0.76%				Enterprising Professionals		240		0.33%		43.64%		18		0.03%		3.27%		41				Upscale Avenues		56249		2250		806		400		277		276		491				Upscale Avenues		56249		2812		1987		432		192		100		101				Upscale Avenues		2793		3.88%		832		1.16%		469		0.65%		376		0.52%		592		0.82%		5062		7.04%		9.00%				Upscale Avenues		3625		5.04%		71.61%		968		1.35%		19.12%		4																																																																																		41		Enterprising Professionals		43.64%		3.27%				2		Up and Coming Families		32.32%		11.82%				61		Pacific Heights		46.72%		0.82%

		Exurbanites		1562		231		117		75		62		135		14556				Exurbanites		1562		660		149		56		46		31		14556				Exurbanites		891		1.24%		266		0.37%		131		0.18%		108		0.15%		166		0.23%		3124		4.34%				Exurbanites		1157		1.61%		37.04%		274		0.38%		8.77%		23																																																																																																																																																																						23		Exurbanites		37.04%		8.77%				25		Rustbelt Traditions		33.09%		11.81%				50		Trendsetters		45.65%		1.63%

		Family Foundations		8												0				Family Foundations		8		7		1								0				Family Foundations		7		0.01%		1		0.00%		0		0.00%		0		0.00%		0		0.00%		16		0.02%				Family Foundations		8		0.01%		50.00%		0		0.00%		0.00%		52																																																																																																																																																																						52		Family Foundations		50.00%		0.00%				36		Metro City Edge		30.56%		11.11%				51		Wealthy Seaboard Suburbs		45.30%		2.99%

		Great Expectations		1080		318		155		110		92		106		27597				Great Expectations		1080		198		54		18		16		13		27597				Great Expectations		516		0.72%		209		0.29%		128		0.18%		108		0.15%		119		0.17%		2160		3.00%				Great Expectations		725		1.01%		33.56%		227		0.32%		10.51%		29																																																																																																																																																																						29		Great Expectations		33.56%		10.51%				21		Rustbelt Retirees		34.54%		11.04%				49		Metro Renters		44.61%		2.70%

		Green Acres		2416		491		243		185		184		349		30647				Green Acres		2416		641		152		85		40		46		30647				Green Acres		1132		1.57%		395		0.55%		270		0.38%		224		0.31%		395		0.55%		4832		6.72%				Green Acres		1527		2.12%		31.60%		619		0.86%		12.81%		3																																																																																																																																																																						3		Green Acres		31.60%		12.81%				20		Milk and Cookies		33.30%		11.00%				38		Top Rung		44.39%		3.14%

		Heartland Communities		999		277		145		107		95		173		16686				Heartland Communities		999		143		33		12		8		6		16686				Heartland Communities		420		0.58%		178		0.25%		119		0.17%		103		0.14%		179		0.25%		1998		2.78%				Heartland Communities		598		0.83%		29.93%		282		0.39%		14.11%		6																																																																																																																																																																						6		Heartland Communities		29.93%		14.11%				17		Midlife Junction		33.26%		10.89%				53		Pleasant-ville		44.10%		3.11%

		High Rise Renters		1												0				High Rise Renters		1		1										0				High Rise Renters		1		0.00%		0		0.00%		0		0.00%		0		0.00%		0		0.00%		2		0.00%				High Rise Renters		1		0.00%		50.00%		0		0.00%		0.00%		43																																																																																																																																																																						43		High Rise Renters		50.00%		0.00%				63		Southwestern Families		35.61%		10.61%				57		Military Proximity		43.71%		2.10%

		Home Town		343		103		49		41		29		61		7683				Home Town		343		52		4		3				1		7683				Home Town		155		0.22%		53		0.07%		44		0.06%		29		0.04%		62		0.09%		686		0.95%				Home Town		208		0.29%		30.32%		91		0.13%		13.27%		37																																																																																																																																																																						37		Home Town		30.32%		13.27%				29		Great Expectations		33.56%		10.51%				41		Enterprising Professionals		43.64%		3.27%

		In Style		763		110		57		39		33		55		11507				In Style		763		340		76		20		13		20		11507				In Style		450		0.63%		133		0.18%		59		0.08%		46		0.06%		75		0.10%		1526		2.12%				In Style		583		0.81%		38.20%		121		0.17%		7.93%		24																																																																																																																																																																						24		In Style		38.20%		7.93%				19		Simple Living		33.75%		10.16%				56		City Lights		43.18%		4.55%

		Industrious Urban Fringe		256		44		27		12		21		28		4263				Industrious Urban Fringe		256		104		16		4						4263				Industrious Urban Fringe		148		0.21%		43		0.06%		16		0.02%		21		0.03%		28		0.04%		512		0.71%				Industrious Urban Fringe		191		0.27%		37.30%		49		0.07%		9.57%		42																																																																																																																																																																						42		Industrious Urban Fringe		37.30%		9.57%				42		Industrious Urban Fringe		37.30%		9.57%				40		Connoisseurs		42.76%		3.57%

		Inner City Tenants		263		43		30		12		6		15		5835				Inner City Tenants		263		121		18		14		3		1		5835				Inner City Tenants		164		0.23%		48		0.07%		26		0.04%		9		0.01%		16		0.02%		526		0.73%				Inner City Tenants		212		0.29%		40.30%		25		0.03%		4.75%		35																																																																																																																																																																						35		Inner City Tenants		40.30%		4.75%				12		Cozy and Comfortable		36.18%		9.08%				28		Silver and Gold		42.44%		5.12%

		International Marketplace		57												0				International Marketplace		57		45		9		2				1		0				International Marketplace		45		0.06%		9		0.01%		2		0.00%		0		0.00%		1		0.00%		114		0.16%				International Marketplace		54		0.08%		47.37%		1		0.00%		0.88%		59																																																																																																																																																																						59		International Marketplace		47.37%		0.88%				23		Exurbanites		37.04%		8.77%				26		Suburban Splendor		42.12%		4.92%

		Laptops and Lattes		352		54		25		27		16		28		1085				Laptops and Lattes		352		153		26		9		5		9		1085				Laptops and Lattes		207		0.29%		51		0.07%		36		0.05%		21		0.03%		37		0.05%		704		0.98%				Laptops and Lattes		258		0.36%		36.65%		58		0.08%		8.24%		58																																																																																																																																																																						58		Laptops and Lattes		36.65%		8.24%				4		Sophisticated Squires		37.47%		8.28%				48		Urban Chic		42.01%		4.87%

		Las Casas		21												0				Las Casas		21		18		2		1						0				Las Casas		18		0.03%		2		0.00%		1		0.00%		0		0.00%		0		0.00%		42		0.06%				Las Casas		20		0.03%		47.62%		0		0.00%		0.00%		60																																																																																																																																																																						60		Las Casas		47.62%		0.00%				58		Laptops and Lattes		36.65%		8.24%				62		Rural Bypasses		41.89%		8.11%

		Main Street, USA		512		51		31		17		22		27		6366				Main Street, USA		512		267		50		32		9		6		6366				Main Street, USA		318		0.44%		81		0.11%		49		0.07%		31		0.04%		33		0.05%		1024		1.42%				Main Street, USA		399		0.55%		38.96%		64		0.09%		6.25%		10																																																																																																																																																																						10		Main Street, USA		38.96%		6.25%				62		Rural Bypasses		41.89%		8.11%				39		Senior Sun Seekers		41.33%		5.78%

		Metro City Edge		18		3				1		2		2		589				Metro City Edge		18		8				2						589				Metro City Edge		11		0.02%		0		0.00%		3		0.00%		2		0.00%		2		0.00%		36		0.05%				Metro City Edge		11		0.02%		30.56%		4		0.01%		11.11%		36																																																																																																																																																																						36		Metro City Edge		30.56%		11.11%				27		Prosperous Empty Nesters		37.81%		8.07%				44		Young and Restless		40.93%		5.77%

		Metro Renters		204		10		3				1		1		1143				Metro Renters		204		150		19		11		5		4		1143				Metro Renters		160		0.22%		22		0.03%		11		0.02%		6		0.01%		5		0.01%		408		0.57%				Metro Renters		182		0.25%		44.61%		11		0.02%		2.70%		49																																																																																																																																																																						49		Metro Renters		44.61%		2.70%				18		Aspiring Young Families		36.81%		8.05%				14		Retirement Communities		40.85%		5.56%

		Metropolitans		536		82		35		31		24		34		6256				Metropolitans		536		233		48		24		13		12		6256				Metropolitans		315		0.44%		83		0.12%		55		0.08%		37		0.05%		46		0.06%		1072		1.49%				Metropolitans		398		0.55%		37.13%		83		0.12%		7.74%		22																																																																																																																																																																						22		Metropolitans		37.13%		7.74%				24		In Style		38.20%		7.93%				15		Boomburbs		40.44%		6.22%

		Midland Crowd		3240		913		472		316		287		512		57711				Midland Crowd		3240		509		123		54		32		22		57711				Midland Crowd		1422		1.98%		595		0.83%		370		0.51%		319		0.44%		534		0.74%		6480		9.01%				Midland Crowd		2017		2.81%		31.13%		853		1.19%		13.16%		11																																																																																																																																																																						11		Midland Crowd		31.13%		13.16%				22		Metropolitans		37.13%		7.74%				35		Inner City Tenants		40.30%		4.75%

		Midlife Junction		1111		234		132		96		65		143		19893				Midlife Junction		1111		312		61		34		19		15		19893				Midlife Junction		546		0.76%		193		0.27%		130		0.18%		84		0.12%		158		0.22%		2222		3.09%				Midlife Junction		739		1.03%		33.26%		242		0.34%		10.89%		17																																																																																																																																																																						17		Midlife Junction		33.26%		10.89%				33		City Dimensions		37.50%		7.08%				32		Old and Newcomers		39.97%		5.22%

		Military Proximity		143		66		35		12		6				1518				Military Proximity		143		22		2								1518				Military Proximity		88		0.12%		37		0.05%		12		0.02%		6		0.01%		0		0.00%		286		0.40%				Military Proximity		125		0.17%		43.71%		6		0.01%		2.10%		57																																																																																																																																																																						57		Military Proximity		43.71%		2.10%				54		Dorms to Diplomas		37.25%		6.79%				34		The Elders		39.81%		4.63%

		Milk and Cookies		1150		239		148		109		84		143		14993				Milk and Cookies		1150		327		52		22		15		11		14993				Milk and Cookies		566		0.79%		200		0.28%		131		0.18%		99		0.14%		154		0.21%		2300		3.20%				Milk and Cookies		766		1.07%		33.30%		253		0.35%		11.00%		20																																																																																																																																																																						20		Milk and Cookies		33.30%		11.00%				45		College Towns		38.36%		6.72%				10		Main Street, USA		38.96%		6.25%

		Modest Income Homes		10												0				Modest Income Homes		10		7		3								0				Modest Income Homes		7		0.01%		3		0.00%		0		0.00%		0		0.00%		0		0.00%		20		0.03%				Modest Income Homes		10		0.01%		50.00%		0		0.00%		0.00%		47																																																																																																																																																																						47		Modest Income Homes		50.00%		0.00%				10		Main Street, USA		38.96%		6.25%				8		Social Security Set		38.60%		6.14%

		NeWest Residents		35												0				NeWest Residents		35		29		4		2						0				NeWest Residents		29		0.04%		4		0.01%		2		0.00%		0		0.00%		0		0.00%		70		0.10%				NeWest Residents		33		0.05%		47.14%		0		0.00%		0.00%		55																																																																																																																																																																						55		NeWest Residents		47.14%		0.00%				15		Boomburbs		40.44%		6.22%				45		College Towns		38.36%		6.72%

		Old and Newcomers		364		53		14		16		10		15		6122				Old and Newcomers		364		183		41		19		7		6		6122				Old and Newcomers		236		0.33%		55		0.08%		35		0.05%		17		0.02%		21		0.03%		728		1.01%				Old and Newcomers		291		0.40%		39.97%		38		0.05%		5.22%		32																																																																																																																																																																						32		Old and Newcomers		39.97%		5.22%				8		Social Security Set		38.60%		6.14%				24		In Style		38.20%		7.93%

		Pacific Heights		61		1										0				Pacific Heights		61		49		7		3		1				0				Pacific Heights		50		0.07%		7		0.01%		3		0.00%		1		0.00%		0		0.00%		122		0.17%				Pacific Heights		57		0.08%		46.72%		1		0.00%		0.82%		61																																																																																																																																																																						61		Pacific Heights		46.72%		0.82%				39		Senior Sun Seekers		41.33%		5.78%				27		Prosperous Empty Nesters		37.81%		8.07%

		Pleasant-ville		161												0				Pleasant-ville		161		116		26		9		5		5		0				Pleasant-ville		116		0.16%		26		0.04%		9		0.01%		5		0.01%		5		0.01%		322		0.45%				Pleasant-ville		142		0.20%		44.10%		10		0.01%		3.11%		53																																																																																																																																																																						53		Pleasant-ville		44.10%		3.11%				44		Young and Restless		40.93%		5.77%				33		City Dimensions		37.50%		7.08%

		Prairie Living		2084		597		302		219		237		407		37421				Prairie Living		2084		194		60		34		19		15		37421				Prairie Living		791		1.10%		362		0.50%		253		0.35%		256		0.36%		422		0.59%		4168		5.80%				Prairie Living		1153		1.60%		27.66%		678		0.94%		16.27%		7																																																																																																																																																																						7		Prairie Living		27.66%		16.27%				14		Retirement Communities		40.85%		5.56%				4		Sophisticated Squires		37.47%		8.28%

		Prosperous Empty Nesters		644		97		45		32		29		44		4688				Prosperous Empty Nesters		644		284		61		21		15		16		4688				Prosperous Empty Nesters		381		0.53%		106		0.15%		53		0.07%		44		0.06%		60		0.08%		1288		1.79%				Prosperous Empty Nesters		487		0.68%		37.81%		104		0.14%		8.07%		27																																																																																																																																																																						27		Prosperous Empty Nesters		37.81%		8.07%				32		Old and Newcomers		39.97%		5.22%				42		Industrious Urban Fringe		37.30%		9.57%

		Retirement Communities		153		8		6		2		2		5		485				Retirement Communities		153		92		19		9		6		4		485				Retirement Communities		100		0.14%		25		0.03%		11		0.02%		8		0.01%		9		0.01%		306		0.43%				Retirement Communities		125		0.17%		40.85%		17		0.02%		5.56%		14																																																																																																																																																																						14		Retirement Communities		40.85%		5.56%				28		Silver and Gold		42.44%		5.12%				54		Dorms to Diplomas		37.25%		6.79%

		Rooted Rural		1446		394		234		173		142		289		23366				Rooted Rural		1446		160		25		15		8		6		23366				Rooted Rural		554		0.77%		259		0.36%		188		0.26%		150		0.21%		295		0.41%		2892		4.02%				Rooted Rural		813		1.13%		28.11%		445		0.62%		15.39%		13																																																																																																																																																																						13		Rooted Rural		28.11%		15.39%				26		Suburban Splendor		42.12%		4.92%				22		Metropolitans		37.13%		7.74%

		Rural Bypasses		37		5		1				4		2		220				Rural Bypasses		37		21		4								220				Rural Bypasses		26		0.04%		5		0.01%		0		0.00%		4		0.01%		2		0.00%		74		0.10%				Rural Bypasses		31		0.04%		41.89%		6		0.01%		8.11%		62																																																																																																																																																																						62		Rural Bypasses		41.89%		8.11%				48		Urban Chic		42.01%		4.87%				23		Exurbanites		37.04%		8.77%

		Rural Resort Dwellers		1972		453		249		182		164		380		24590				Rural Resort Dwellers		1972		380		95		38		19		12		24590				Rural Resort Dwellers		833		1.16%		344		0.48%		220		0.31%		183		0.25%		392		0.55%		3944		5.48%				Rural Resort Dwellers		1177		1.64%		29.84%		575		0.80%		14.58%		1																																																																																																																																																																						1		Rural Resort Dwellers		29.84%		14.58%				35		Inner City Tenants		40.30%		4.75%				18		Aspiring Young Families		36.81%		8.05%

		Rustbelt Retirees		317		53		23		16		19		31		3797				Rustbelt Retirees		317		122		21		12		10		10		3797				Rustbelt Retirees		175		0.24%		44		0.06%		28		0.04%		29		0.04%		41		0.06%		634		0.88%				Rustbelt Retirees		219		0.30%		34.54%		70		0.10%		11.04%		21																																																																																																																																																																						21		Rustbelt Retirees		34.54%		11.04%				34		The Elders		39.81%		4.63%				58		Laptops and Lattes		36.65%		8.24%

		Rustbelt Traditions		902		230		131		74		78		110		17071				Rustbelt Traditions		902		194		42		18		12		13		17071				Rustbelt Traditions		424		0.59%		173		0.24%		92		0.13%		90		0.13%		123		0.17%		1804		2.51%				Rustbelt Traditions		597		0.83%		33.09%		213		0.30%		11.81%		25																																																																																																																																																																						25		Rustbelt Traditions		33.09%		11.81%				56		City Lights		43.18%		4.55%				12		Cozy and Comfortable		36.18%		9.08%

		Salt of the Earth		1179		304		156		105		120		194		18832				Salt of the Earth		1179		213		40		21		11		15		18832				Salt of the Earth		517		0.72%		196		0.27%		126		0.18%		131		0.18%		209		0.29%		2358		3.28%				Salt of the Earth		713		0.99%		30.24%		340		0.47%		14.42%		5																																																																																																																																																																						5		Salt of the Earth		30.24%		14.42%				40		Connoisseurs		42.76%		3.57%				63		Southwestern Families		35.61%		10.61%

		Senior Sun Seekers		173		14		6		6		7		6		2966				Senior Sun Seekers		173		106		17		4		4		3		2966				Senior Sun Seekers		120		0.17%		23		0.03%		10		0.01%		11		0.02%		9		0.01%		346		0.48%				Senior Sun Seekers		143		0.20%		41.33%		20		0.03%		5.78%		39																																																																																																																																																																						39		Senior Sun Seekers		41.33%		5.78%				41		Enterprising Professionals		43.64%		3.27%				21		Rustbelt Retirees		34.54%		11.04%

		Silver and Gold		205		19		6		5		3		10		2024				Silver and Gold		205		124		25		5		5		3		2024				Silver and Gold		143		0.20%		31		0.04%		10		0.01%		8		0.01%		13		0.02%		410		0.57%				Silver and Gold		174		0.24%		42.44%		21		0.03%		5.12%		28																																																																																																																																																																						28		Silver and Gold		42.44%		5.12%				38		Top Rung		44.39%		3.14%				19		Simple Living		33.75%		10.16%

		Simple Living		320		74		28		28		19		37		9114				Simple Living		320		90		24		11		8		1		9114				Simple Living		164		0.23%		52		0.07%		39		0.05%		27		0.04%		38		0.05%		640		0.89%				Simple Living		216		0.30%		33.75%		65		0.09%		10.16%		19																																																																																																																																																																						19		Simple Living		33.75%		10.16%				53		Pleasant-ville		44.10%		3.11%				29		Great Expectations		33.56%		10.51%

		Social Security Set		57		8				4		2		3		918				Social Security Set		57		32		4		2		1		1		918				Social Security Set		40		0.06%		4		0.01%		6		0.01%		3		0.00%		4		0.01%		114		0.16%				Social Security Set		44		0.06%		38.60%		7		0.01%		6.14%		8																																																																																																																																																																						8		Social Security Set		38.60%		6.14%				51		Wealthy Seaboard Suburbs		45.30%		2.99%				20		Milk and Cookies		33.30%		11.00%

		Sophisticated Squires		1504		206		120		81		58		120		11096				Sophisticated Squires		1504		646		155		47		43		28		11096				Sophisticated Squires		852		1.18%		275		0.38%		128		0.18%		101		0.14%		148		0.21%		3008		4.18%				Sophisticated Squires		1127		1.57%		37.47%		249		0.35%		8.28%		4																																																																																																																																																																						4		Sophisticated Squires		37.47%		8.28%				49		Metro Renters		44.61%		2.70%				17		Midlife Junction		33.26%		10.89%

		Southern Satellites		507		141		78		44		47		86		8720				Southern Satellites		507		87		14		6		3		1		8720				Southern Satellites		228		0.32%		92		0.13%		50		0.07%		50		0.07%		87		0.12%		1014		1.41%				Southern Satellites		320		0.45%		31.56%		137		0.19%		13.51%		16																																																																																																																																																																						16		Southern Satellites		31.56%		13.51%				57		Military Proximity		43.71%		2.10%				25		Rustbelt Traditions		33.09%		11.81%

		Southwestern Families		66		14		7		3		7		4		1627				Southwestern Families		66		23		3		2		2		1		1627				Southwestern Families		37		0.05%		10		0.01%		5		0.01%		9		0.01%		5		0.01%		132		0.18%				Southwestern Families		47		0.07%		35.61%		14		0.02%		10.61%		63																																																																																																																																																																						63		Southwestern Families		35.61%		10.61%				50		Trendsetters		45.65%		1.63%				2		Up and Coming Families		32.32%		11.82%

		Suburban Splendor		590		30		18		8		8		20		2758				Suburban Splendor		590		375		74		27		16		14		2758				Suburban Splendor		405		0.56%		92		0.13%		35		0.05%		24		0.03%		34		0.05%		1180		1.64%				Suburban Splendor		497		0.69%		42.12%		58		0.08%		4.92%		26																																																																																																																																																																						26		Suburban Splendor		42.12%		4.92%				59		International Marketplace		47.37%		0.88%				3		Green Acres		31.60%		12.81%

		The Elders		54												0				The Elders		54		38		5		6		2		3		0				The Elders		38		0.05%		5		0.01%		6		0.01%		2		0.00%		3		0.00%		108		0.15%				The Elders		43		0.06%		39.81%		5		0.01%		4.63%		34																																																																																																																																																																						34		The Elders		39.81%		4.63%				61		Pacific Heights		46.72%		0.82%				16		Southern Satellites		31.56%		13.51%

		Top Rung		446												0				Top Rung		446		337		59		22		11		17		0				Top Rung		337		0.47%		59		0.08%		22		0.03%		11		0.02%		17		0.02%		892		1.24%				Top Rung		396		0.55%		44.39%		28		0.04%		3.14%		38																																																																																																																																																																						38		Top Rung		44.39%		3.14%				46		Urban Villages		46.77%		0.81%				11		Midland Crowd		31.13%		13.16%

		Trendsetters		92												0				Trendsetters		92		67		17		5		2		1		0				Trendsetters		67		0.09%		17		0.02%		5		0.01%		2		0.00%		1		0.00%		184		0.26%				Trendsetters		84		0.12%		45.65%		3		0.00%		1.63%		50																																																																																																																																																																						50		Trendsetters		45.65%		1.63%				30		City Strivers		50.00%		0.00%				31		Crossroads		30.63%		12.29%

		Unclassified		5												0				Unclassified		5		5										0				Unclassified		5		0.01%		0		0.00%		0		0.00%		0		0.00%		0		0.00%		10		0.01%				Unclassified		5		0.01%		50.00%		0		0.00%		0.00%		64																																																																																																																																																																						64		Unclassified		50.00%		0.00%				52		Family Foundations		50.00%		0.00%				36		Metro City Edge		30.56%		11.11%

		Up and Coming Families		2724		660		385		269		223		373		43338				Up and Coming Families		2724		597		119		50		23		25		43338				Up and Coming Families		1257		1.75%		504		0.70%		319		0.44%		246		0.34%		398		0.55%		5448		7.58%				Up and Coming Families		1761		2.45%		32.32%		644		0.90%		11.82%		2																																																																																																																																																																						2		Up and Coming Families		32.32%		11.82%				43		High Rise Renters		50.00%		0.00%				37		Home Town		30.32%		13.27%

		Urban Chic		626		55		35		11		11		19		5526				Urban Chic		626		366		70		28		17		14		5526				Urban Chic		421		0.59%		105		0.15%		39		0.05%		28		0.04%		33		0.05%		1252		1.74%				Urban Chic		526		0.73%		42.01%		61		0.08%		4.87%		48																																																																																																																																																																						48		Urban Chic		42.01%		4.87%				60		Las Casas		47.62%		0.00%				5		Salt of the Earth		30.24%		14.42%

		Urban Melting Pot		4												0				Urban Melting Pot		4		4										0				Urban Melting Pot		4		0.01%		0		0.00%		0		0.00%		0		0.00%		0		0.00%		8		0.01%				Urban Melting Pot		4		0.01%		50.00%		0		0.00%		0.00%		65																																																																																																																																																																						65		Urban Melting Pot		50.00%		0.00%				47		Modest Income Homes		50.00%		0.00%				6		Heartland Communities		29.93%		14.11%

		Urban Rows		1												0				Urban Rows		1		1										0				Urban Rows		1		0.00%		0		0.00%		0		0.00%		0		0.00%		0		0.00%		2		0.00%				Urban Rows		1		0.00%		50.00%		0		0.00%		0.00%		- 0																																																																																																																																																																						- 0		Urban Rows		50.00%		0.00%				55		NeWest Residents		47.14%		0.00%				1		Rural Resort Dwellers		29.84%		14.58%

		Urban Villages		62												0				Urban Villages		62		55		3		3				1		0				Urban Villages		55		0.08%		3		0.00%		3		0.00%		0		0.00%		1		0.00%		124		0.17%				Urban Villages		58		0.08%		46.77%		1		0.00%		0.81%		46																																																																																																																																																																						46		Urban Villages		46.77%		0.81%				64		Unclassified		50.00%		0.00%				13		Rooted Rural		28.11%		15.39%

		Wealthy Seaboard Suburbs		234		1										0				Wealthy Seaboard Suburbs		234		177		34		8		5		9		0				Wealthy Seaboard Suburbs		178		0.25%		34		0.05%		8		0.01%		5		0.01%		9		0.01%		468		0.65%				Wealthy Seaboard Suburbs		212		0.29%		45.30%		14		0.02%		2.99%		51																																																																																																																																																																						51		Wealthy Seaboard Suburbs		45.30%		2.99%				65		Urban Melting Pot		50.00%		0.00%				7		Prairie Living		27.66%		16.27%

		Young and Restless		182		19		7		5		5		7		3116				Young and Restless		182		106		17		7		4		5		3116				Young and Restless		125		0.17%		24		0.03%		12		0.02%		9		0.01%		12		0.02%		364		0.51%				Young and Restless		149		0.21%		40.93%		21		0.03%		5.77%		44																																																																																																																																																																						44		Young and Restless		40.93%		5.77%				- 0		Urban Rows		50.00%		0.00%				9		City Commons		0.00%		50.00%

								3932		2744		2452		4295		513515										2361		1007		565		488		513515						18496				6127				3665				2954				4711				71906

																																																																		> 25%

																																																																		TAPESTDESC		1 & 2		% Tot				4 & 5		% Tot		% 4/5 to Tap Total

																																																																		Rural Resort Dwellers		773		2.10%				555		1.51%		37.12%

																																																																		Up and Coming Families		1273		3.46%				681		1.85%		30.74%

																																																																		Green Acres		1652		4.49%				871		2.37%		30.64%

																																																																		Sophisticated Squires		1387		3.77%				708		1.92%		30.26%

																																																																		Salt of the Earth		1199		3.26%				537		1.46%		27.40%

																																																																		Heartland Communities		1104		3.00%				484		1.32%		27.36%

																																																																		Prairie Living		1411		3.83%				602		1.64%		26.77%

																																																																		Social Security Set		69		0.19%				28		0.08%		26.42%

																																																																		City Commons		11		0.03%				5		0.01%		26.32%

																																																																		Main Street, USA		821		2.23%				338		0.92%		25.92%

																																																																		Midland Crowd		597		1.62%				239		0.65%		25.89%

																																																																		Cozy and Comfortable		895		2.43%				380		1.03%		25.80%

																																																																		Rooted Rural		297		0.81%				116		0.32%		25.38%

																																																																		Retirement Communities		273		0.74%				107		0.29%		25.24%

																																																																		< 10%

																																																																		TAPESTDESC		1 & 2		% Tot				4 & 5		% Tot		% 4/5 to Tap Total

																																																																		Las Casas		8		0.02%				0		0.00%		0.00%

																																																																		Pacific Heights		8		0.02%				0		0.00%		0.00%

																																																																		Rural Bypasses		14		0.04%				0		0.00%		0.00%

																																																																		Southwestern Families		22		0.06%				0		0.00%		0.00%

																																																																		Unclassified		1		0.00%				0		0.00%		0.00%

																																																																		Urban Melting Pot		8		0.02%				0		0.00%		0.00%

																																																																		International Marketplace		31		0.08%				1		0.00%		3.03%

																																																																		Laptops and Lattes		63		0.17%				3		0.01%		4.23%

																																																																		Military Proximity		14		0.04%				1		0.00%		6.25%

																																																																		City Lights		24		0.07%				2		0.01%		6.90%

																																																																		Dorms to Diplomas		73		0.20%				7		0.02%		8.33%

																																																																		NeWest Residents		19		0.05%				2		0.01%		8.33%

																																																																		Pleasant-ville		138		0.38%				15		0.04%		9.04%

																																																																		Family Foundations		19		0.05%				2		0.01%		9.09%

																																																																		Wealthy Seaboard Suburbs		115		0.31%				13		0.04%		9.56%
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		Resident		Rep15 - Segments with Greater Propensity to Buy Licenses																				Table 15		copy/paste values-formats						sort desc

		TAPESTDESC		LifeMode Groups		CountOfDocument_type04		Tap State Base				Tapestry Segment		LifeMode Group		% of 2004 License Sales		% of State Population		Sales/Pop Ratio				Tapestry Segment		LifeMode Group		% of 2004 License Sales		% of State Population		Sales/Pop Ratio

		Aspiring Young Families		High Hopes		438		14543				Aspiring Young Families		High Hopes		2.09%		2.83%		0.74				Laptops and Lattes		Solo Acts		0.72%		0.21%		3.39

		Boomburbs		High Society		179		4306				Boomburbs		High Society		0.86%		0.84%		1.02				Military Proximity		Scholars & Patriots		0.57%		0.30%		1.92

		City Dimensions		Global Roots		72		2570				City Dimensions		Global Roots		0.34%		0.50%		0.69				Rural Resort Dwellers		American Quilt		6.83%		4.79%		1.43

		College Towns		Scholars & Patriots		172		8236				College Towns		Scholars & Patriots		0.82%		1.60%		0.51				Rural Bypasses		Factories and Farms		0.06%		0.04%		1.34

		Connoisseurs		High Society		28		827				Connoisseurs		High Society		0.13%		0.16%		0.83				Rooted Rural		American Quilt		5.89%		4.55%		1.29

		Cozy and Comfortable		Upscale Avenues		351		7452				Cozy and Comfortable		Upscale Avenues		1.68%		1.45%		1.16				Sophisticated Squires		High Society		2.80%		2.16%		1.29

		Crossroads		American Quilt		538		13345				Crossroads		American Quilt		2.57%		2.60%		0.99				Prosperous Empty Nesters		Senior Styles		1.18%		0.91%		1.29

		Dorms to Diplomas		Scholars & Patriots		188		4996				Dorms to Diplomas		Scholars & Patriots		0.90%		0.97%		0.92				Milk and Cookies		Family Portrait		3.46%		2.92%		1.18

		Enterprising Professionals		Upscale Avenues		21		1117				Enterprising Professionals		Upscale Avenues		0.10%		0.22%		0.46				Heartland Communities		Senior Styles		3.81%		3.25%		1.17

		Exurbanites		High Society		620		14556				Exurbanites		High Society		2.96%		2.83%		1.05				Retirement Communities		Senior Styles		0.11%		0.09%		1.16

		Great Expectations		High Hopes		781		27597				Great Expectations		High Hopes		3.73%		5.37%		0.69				Green Acres		Upscale Avenues		6.94%		5.97%		1.16

		Green Acres		Upscale Avenues		1452		30647				Green Acres		Upscale Avenues		6.94%		5.97%		1.16				Cozy and Comfortable		Upscale Avenues		1.68%		1.45%		1.16

		Heartland Communities		Senior Styles		797		16686				Heartland Communities		Senior Styles		3.81%		3.25%		1.17				Prairie Living		Factories and Farms		8.42%		7.29%		1.16

		Home Town		Factories and Farms		283		7683				Home Town		Factories and Farms		1.35%		1.50%		0.90				Salt of the Earth		Factories and Farms		4.20%		3.67%		1.15

		In Style		Upscale Avenues		294		11507				In Style		Upscale Avenues		1.41%		2.24%		0.63				Southern Satellites		Factories and Farms		1.89%		1.70%		1.11

		Industrious Urban Fringe		Global Roots		132		4263				Industrious Urban Fringe		Global Roots		0.63%		0.83%		0.76				Up and Coming Families		Family Portrait		9.13%		8.44%		1.08

		Inner City Tenants		Global Roots		106		5835				Inner City Tenants		Global Roots		0.51%		1.14%		0.45				Midland Crowd		American Quilt		11.95%		11.24%		1.06

		Laptops and Lattes		Solo Acts		150		1085				Laptops and Lattes		Solo Acts		0.72%		0.21%		3.39				Exurbanites		High Society		2.96%		2.83%		1.05

		Main Street, USA		Traditional Living		148		6366				Main Street, USA		Traditional Living		0.71%		1.24%		0.57				Boomburbs		High Society		0.86%		0.84%		1.02

		Metro City Edge		Metropolis		8		589				Metro City Edge		Metropolis		0.04%		0.11%		0.33				Crossroads		American Quilt		2.57%		2.60%		0.99

		Metro Renters		Solo Acts		15		1143				Metro Renters		Solo Acts		0.07%		0.22%		0.32				Dorms to Diplomas		Scholars & Patriots		0.90%		0.97%		0.92

		Metropolitans		Metropolis		206		6256				Metropolitans		Metropolis		0.98%		1.22%		0.81				Rustbelt Retirees		Senior Styles		0.68%		0.74%		0.92

		Midland Crowd		American Quilt		2500		57711				Midland Crowd		American Quilt		11.95%		11.24%		1.06				Home Town		Factories and Farms		1.35%		1.50%		0.90

		Midlife Junction		Traditional Living		670		19893				Midlife Junction		Traditional Living		3.20%		3.87%		0.83				Rustbelt Traditions		Traditional Living		2.98%		3.32%		0.90

		Military Proximity		Scholars & Patriots		119		1518				Military Proximity		Scholars & Patriots		0.57%		0.30%		1.92				Connoisseurs		High Society		0.13%		0.16%		0.83

		Milk and Cookies		Family Portrait		723		14993				Milk and Cookies		Family Portrait		3.46%		2.92%		1.18				Midlife Junction		Traditional Living		3.20%		3.87%		0.83

		Old and Newcomers		Solo Acts		108		6122				Old and Newcomers		Solo Acts		0.52%		1.19%		0.43				Metropolitans		Metropolis		0.98%		1.22%		0.81

		Pacific Heights		Upscale Avenues		1		0				Pacific Heights		Upscale Avenues		0.00%		0.00%		- 0				Industrious Urban Fringe		Global Roots		0.63%		0.83%		0.76

		Prairie Living		Factories and Farms		1762		37421				Prairie Living		Factories and Farms		8.42%		7.29%		1.16				Suburban Splendor		High Society		0.40%		0.54%		0.75

		Prosperous Empty Nesters		Senior Styles		247		4688				Prosperous Empty Nesters		Senior Styles		1.18%		0.91%		1.29				Aspiring Young Families		High Hopes		2.09%		2.83%		0.74

		Retirement Communities		Senior Styles		23		485				Retirement Communities		Senior Styles		0.11%		0.09%		1.16				Great Expectations		High Hopes		3.73%		5.37%		0.69

		Rooted Rural		American Quilt		1232		23366				Rooted Rural		American Quilt		5.89%		4.55%		1.29				City Dimensions		Global Roots		0.34%		0.50%		0.69

		Rural Bypasses		Factories and Farms		12		220				Rural Bypasses		Factories and Farms		0.06%		0.04%		1.34				In Style		Upscale Avenues		1.41%		2.24%		0.63

		Rural Resort Dwellers		American Quilt		1428		24590				Rural Resort Dwellers		American Quilt		6.83%		4.79%		1.43				Urban Chic		Upscale Avenues		0.63%		1.08%		0.58

		Rustbelt Retirees		Senior Styles		142		3797				Rustbelt Retirees		Senior Styles		0.68%		0.74%		0.92				Main Street, USA		Traditional Living		0.71%		1.24%		0.57

		Rustbelt Traditions		Traditional Living		623		17071				Rustbelt Traditions		Traditional Living		2.98%		3.32%		0.90				Southwestern Families		Family Portrait		0.17%		0.32%		0.53

		Salt of the Earth		Factories and Farms		879		18832				Salt of the Earth		Factories and Farms		4.20%		3.67%		1.15				Silver and Gold		Senior Styles		0.21%		0.39%		0.52

		Senior Sun Seekers		Senior Styles		39		2966				Senior Sun Seekers		Senior Styles		0.19%		0.58%		0.32				College Towns		Scholars & Patriots		0.82%		1.60%		0.51

		Silver and Gold		Senior Styles		43		2024				Silver and Gold		Senior Styles		0.21%		0.39%		0.52				Simple Living		Senior Styles		0.89%		1.77%		0.50

		Simple Living		Senior Styles		186		9114				Simple Living		Senior Styles		0.89%		1.77%		0.50				Enterprising Professionals		Upscale Avenues		0.10%		0.22%		0.46

		Social Security Set		Senior Styles		17		918				Social Security Set		Senior Styles		0.08%		0.18%		0.45				Social Security Set		Senior Styles		0.08%		0.18%		0.45

		Sophisticated Squires		High Society		585		11096				Sophisticated Squires		High Society		2.80%		2.16%		1.29				Inner City Tenants		Global Roots		0.51%		1.14%		0.45

		Southern Satellites		Factories and Farms		396		8720				Southern Satellites		Factories and Farms		1.89%		1.70%		1.11				Old and Newcomers		Solo Acts		0.52%		1.19%		0.43

		Southwestern Families		Family Portrait		35		1627				Southwestern Families		Family Portrait		0.17%		0.32%		0.53				Young and Restless		Solo Acts		0.21%		0.61%		0.34

		Suburban Splendor		High Society		84		2758				Suburban Splendor		High Society		0.40%		0.54%		0.75				Metro City Edge		Metropolis		0.04%		0.11%		0.33

		Up and Coming Families		Family Portrait		1910		43338				Up and Coming Families		Family Portrait		9.13%		8.44%		1.08				Senior Sun Seekers		Senior Styles		0.19%		0.58%		0.32

		Urban Chic		Upscale Avenues		131		5526				Urban Chic		Upscale Avenues		0.63%		1.08%		0.58				Metro Renters		Solo Acts		0.07%		0.22%		0.32

		Wealthy Seaboard Suburbs		High Society		1		0				Wealthy Seaboard Suburbs		High Society		0.00%		0.00%		- 0				Pacific Heights		Upscale Avenues		0.00%		0.00%		- 0

		Young and Restless		Solo Acts		43		3116				Young and Restless		Solo Acts		0.21%		0.61%		0.34				Wealthy Seaboard Suburbs		High Society		0.00%		0.00%		- 0

		Total				20918		513515





		Resident								Table 16

		reschange00_04		CountOfNewID		% Total				Resident Purchasing Behavior, 2000 vs 20004		%

		down		513		3.71%				Downgraded		3.71%

		drop		4733		34.24%				Dropped Out		34.24%

		new		3959		28.64%				New		28.64%

		same		3806		27.54%				Steady		27.54%

		up		810		5.86%				Upgraded		5.86%

		Total		13821





														did not buy in 00 or 04						total did buy		12343																				Table 17: Segments Ranked by Those With Highest Upgrading Volume		Upgrade		Copy/Paste Special numbers and formats								sort descending						Downgrade		Copy/Paste Special numbers and formats								sort ascending

				Resident Change				totals		54874		513515		20918		8575		1021		9799		1523				Calculated

		TAPESTRY		TAPESTDESC		LifeMode Groups		Urban Group		SumOfLicenses		Tap State Base		CountOfNewID1		<>		down		same		up				Segment		LifeMode Groups		Urban Groups		% 
Downgraded		% 
Upgraded		% Market Share, 
'00-'04		% Upgraded X Market Share Ratio				Segment		LifeMode Groups		Urban Groups		% 
Downgraded		% 
Upgraded		% Market Share, 
'00-'04		% Upgraded X Market Share Ratio				Segment		LifeMode Groups		Urban Groups		% 
Downgraded		% 
Upgraded		% Market Share, 
'00-'04		% Upgraded X Market Share Ratio

		02		Suburban Splendor		High Society		Suburban Periphery I		222		2758		84		32		3		44		5				Suburban Splendor		High Society		Suburban Periphery I		9.38%		15.63%		0.40%		0.06%				Prairie Living		Factories and Farms		Rural II		13.18%		23.21%		8.82%		2.05%				Connoisseurs		High Society		Metro Cities I		8.33%		0.00%		0.13%		0.00%

		03		Connoisseurs		High Society		Metro Cities I		74		827		28		12		1		15						Connoisseurs		High Society		Metro Cities I		8.33%		0.00%		0.13%		0.00%				Midland Crowd		American Quilt		Rural I		12.72%		16.28%		11.87%		1.93%				Wealthy Seaboard Suburbs		High Society		Metro Cities I		0.00%		0.00%		0.00%		0.00%

		04		Boomburbs		High Society		Urban Outskirts I		453		4306		179		80		4		79		16				Boomburbs		High Society		Urban Outskirts I		5.00%		20.00%		0.83%		0.17%				Rural Resort Dwellers		American Quilt		Rural I		13.50%		25.86%		7.39%		1.91%				Pacific Heights		Upscale Avenues		Principal Urban Centers I		0.00%		0.00%		0.00%		0.00%

		05		Wealthy Seaboard Suburbs		High Society		Metro Cities I		1		0		1		1										Wealthy Seaboard Suburbs		High Society		Metro Cities I		0.00%		0.00%		0.00%		0.00%				Up and Coming Families		Family Portrait		Suburban Periphery I		12.02%		19.29%		9.10%		1.76%				Enterprising Professionals		Upscale Avenues		Metro Cities I		0.00%		0.00%		0.09%		0.00%

		06		Sophisticated Squires		High Society		Suburban Periphery I		1521		11096		585		240		33		275		37				Sophisticated Squires		High Society		Suburban Periphery I		13.75%		15.42%		2.77%		0.43%				Rooted Rural		American Quilt		Rural II		15.54%		23.85%		6.19%		1.48%				Metro Renters		Solo Acts		Principal Urban Centers I		0.00%		0.00%		0.05%		0.00%

		07		Exurbanites		High Society		Suburban Periphery I		1613		14556		620		261		27		290		42				Exurbanites		High Society		Suburban Periphery I		10.34%		16.09%		2.94%		0.47%				Green Acres		Upscale Avenues		Rural I		12.09%		19.86%		7.31%		1.45%				Senior Sun Seekers		Senior Styles		Small Towns		12.50%		6.25%		0.19%		0.01%

		08		Laptops and Lattes		Solo Acts		Principal Urban Centers I		389		1085		150		58		4		79		9				Laptops and Lattes		Solo Acts		Principal Urban Centers I		6.90%		15.52%		0.71%		0.11%				Salt of the Earth		Factories and Farms		Rural I		10.53%		18.84%		4.34%		0.82%				Metro City Edge		Metropolis		Urban Outskirts II		0.00%		33.33%		0.04%		0.01%

		09		Urban Chic		Upscale Avenues		Metro Cities I		297		5526		131		57		7		62		5				Urban Chic		Upscale Avenues		Metro Cities I		12.28%		8.77%		0.54%		0.05%				Heartland Communities		Senior Styles		Small Towns		14.73%		20.06%		3.89%		0.78%				Social Security Set		Senior Styles		Principal Urban Centers II		0.00%		25.00%		0.08%		0.02%

		11		Pacific Heights		Upscale Avenues		Principal Urban Centers I		1		0		1		1										Pacific Heights		Upscale Avenues		Principal Urban Centers I		0.00%		0.00%		0.00%		0.00%				Midlife Junction		Traditional Living		Suburban Periphery II		13.31%		17.11%		3.21%		0.55%				Military Proximity		Scholars & Patriots		Suburban Periphery II		6.94%		5.56%		0.36%		0.02%

		12		Up and Coming Families		Family Portrait		Suburban Periphery I		4994		43338		1910		757		91		916		146				Up and Coming Families		Family Portrait		Suburban Periphery I		12.02%		19.29%		9.10%		1.76%				Milk and Cookies		Family Portrait		Metro Cities I		11.46%		15.28%		3.49%		0.53%				Retirement Communities		Senior Styles		Metro Cities II		33.33%		22.22%		0.11%		0.02%

		13		In Style		Upscale Avenues		Suburban Periphery I		748		11507		294		123		13		138		20				In Style		Upscale Avenues		Suburban Periphery I		10.57%		16.26%		1.36%		0.22%				Exurbanites		High Society		Suburban Periphery I		10.34%		16.09%		2.94%		0.47%				Rural Bypasses		Factories and Farms		Rural II		14.29%		42.86%		0.06%		0.03%

		14		Prosperous Empty Nesters		Senior Styles		Suburban Periphery I		619		4688		247		107		3		121		16				Prosperous Empty Nesters		Senior Styles		Suburban Periphery I		2.80%		14.95%		1.13%		0.17%				Great Expectations		High Hopes		Urban Outskirts I		10.57%		12.86%		3.38%		0.43%				City Dimensions		Global Roots		Metro Cities II		4.88%		9.76%		0.28%		0.03%

		15		Silver and Gold		Senior Styles		Suburban Periphery I		108		2024		43		25		2		11		5				Silver and Gold		Senior Styles		Suburban Periphery I		8.00%		20.00%		0.20%		0.04%				Sophisticated Squires		High Society		Suburban Periphery I		13.75%		15.42%		2.77%		0.43%				Young and Restless		Solo Acts		Metro Cities II		5.00%		20.00%		0.19%		0.04%

		16		Enterprising Professionals		Upscale Avenues		Metro Cities I		50		1117		21		12				9						Enterprising Professionals		Upscale Avenues		Metro Cities I		0.00%		0.00%		0.09%		0.00%				Rustbelt Traditions		Traditional Living		Urban Outskirts I		13.31%		14.45%		2.87%		0.41%				Silver and Gold		Senior Styles		Suburban Periphery I		8.00%		20.00%		0.20%		0.04%

		17		Green Acres		Upscale Avenues		Rural I		4013		30647		1452		579		70		688		115				Green Acres		Upscale Avenues		Rural I		12.09%		19.86%		7.31%		1.45%				Crossroads		American Quilt		Small Towns		11.52%		11.06%		2.55%		0.28%				Urban Chic		Upscale Avenues		Metro Cities I		12.28%		8.77%		0.54%		0.05%

		18		Cozy and Comfortable		Upscale Avenues		Suburban Periphery II		887		7452		351		161		16		147		27				Cozy and Comfortable		Upscale Avenues		Suburban Periphery II		9.94%		16.77%		1.62%		0.27%				Southern Satellites		Factories and Farms		Rural II		14.29%		14.29%		1.91%		0.27%				Southwestern Families		Family Portrait		Urban Outskirts II		0.00%		31.25%		0.15%		0.05%

		19		Milk and Cookies		Family Portrait		Metro Cities I		1913		14993		723		288		33		358		44				Milk and Cookies		Family Portrait		Metro Cities I		11.46%		15.28%		3.49%		0.53%				Cozy and Comfortable		Upscale Avenues		Suburban Periphery II		9.94%		16.77%		1.62%		0.27%				Old and Newcomers		Solo Acts		Metro Cities II		9.09%		10.91%		0.44%		0.05%

		22		Metropolitans		Metropolis		Metro Cities I		511		6256		206		84		9		101		12				Metropolitans		Metropolis		Metro Cities I		10.71%		14.29%		0.93%		0.13%				Home Town		Factories and Farms		Suburban Periphery II		16.96%		18.75%		1.36%		0.25%				Inner City Tenants		Global Roots		Metro Cities II		12.24%		14.29%		0.43%		0.06%

		24		Main Street, USA		Traditional Living		Urban Outskirts I		387		6366		148		59		4		76		9				Main Street, USA		Traditional Living		Urban Outskirts I		6.78%		15.25%		0.71%		0.11%				In Style		Upscale Avenues		Suburban Periphery I		10.57%		16.26%		1.36%		0.22%				Suburban Splendor		High Society		Suburban Periphery I		9.38%		15.63%		0.40%		0.06%

		25		Salt of the Earth		Factories and Farms		Rural I		2381		18832		879		361		38		412		68				Salt of the Earth		Factories and Farms		Rural I		10.53%		18.84%		4.34%		0.82%				Aspiring Young Families		High Hopes		Metro Cities II		9.44%		10.00%		1.95%		0.20%				Industrious Urban Fringe		Global Roots		Urban Outskirts I		18.18%		12.73%		0.65%		0.08%

		26		Midland Crowd		American Quilt		Rural I		6513		57711		2500		1038		132		1161		169				Midland Crowd		American Quilt		Rural I		12.72%		16.28%		11.87%		1.93%				Prosperous Empty Nesters		Senior Styles		Suburban Periphery I		2.80%		14.95%		1.13%		0.17%				Dorms to Diplomas		Scholars & Patriots		Metro Cities II		3.13%		11.46%		0.76%		0.09%

		27		Metro Renters		Solo Acts		Principal Urban Centers I		25		1143		15		11				4						Metro Renters		Solo Acts		Principal Urban Centers I		0.00%		0.00%		0.05%		0.00%				Boomburbs		High Society		Urban Outskirts I		5.00%		20.00%		0.83%		0.17%				College Towns		Scholars & Patriots		Urban Outskirts II		6.98%		13.95%		0.68%		0.09%

		28		Aspiring Young Families		High Hopes		Metro Cities II		1072		14543		438		180		17		223		18				Aspiring Young Families		High Hopes		Metro Cities II		9.44%		10.00%		1.95%		0.20%				Rustbelt Retirees		Senior Styles		Suburban Periphery II		13.33%		20.00%		0.69%		0.14%				Main Street, USA		Traditional Living		Urban Outskirts I		6.78%		15.25%		0.71%		0.11%

		29		Rustbelt Retirees		Senior Styles		Suburban Periphery II		378		3797		142		60		8		62		12				Rustbelt Retirees		Senior Styles		Suburban Periphery II		13.33%		20.00%		0.69%		0.14%				Metropolitans		Metropolis		Metro Cities I		10.71%		14.29%		0.93%		0.13%				Laptops and Lattes		Solo Acts		Principal Urban Centers I		6.90%		15.52%		0.71%		0.11%

		30		Retirement Communities		Senior Styles		Metro Cities II		59		485		23		9		3		9		2				Retirement Communities		Senior Styles		Metro Cities II		33.33%		22.22%		0.11%		0.02%				Simple Living		Senior Styles		Urban Outskirts II		7.87%		13.48%		0.87%		0.12%				Simple Living		Senior Styles		Urban Outskirts II		7.87%		13.48%		0.87%		0.12%

		31		Rural Resort Dwellers		American Quilt		Rural I		4053		24590		1428		526		71		695		136				Rural Resort Dwellers		American Quilt		Rural I		13.50%		25.86%		7.39%		1.91%				Laptops and Lattes		Solo Acts		Principal Urban Centers I		6.90%		15.52%		0.71%		0.11%				Metropolitans		Metropolis		Metro Cities I		10.71%		14.29%		0.93%		0.13%

		32		Rustbelt Traditions		Traditional Living		Urban Outskirts I		1576		17071		623		263		35		287		38				Rustbelt Traditions		Traditional Living		Urban Outskirts I		13.31%		14.45%		2.87%		0.41%				Main Street, USA		Traditional Living		Urban Outskirts I		6.78%		15.25%		0.71%		0.11%				Rustbelt Retirees		Senior Styles		Suburban Periphery II		13.33%		20.00%		0.69%		0.14%

		33		Midlife Junction		Traditional Living		Suburban Periphery II		1761		19893		670		263		35		327		45				Midlife Junction		Traditional Living		Suburban Periphery II		13.31%		17.11%		3.21%		0.55%				College Towns		Scholars & Patriots		Urban Outskirts II		6.98%		13.95%		0.68%		0.09%				Boomburbs		High Society		Urban Outskirts I		5.00%		20.00%		0.83%		0.17%

		36		Old and Newcomers		Solo Acts		Metro Cities II		244		6122		108		55		5		42		6				Old and Newcomers		Solo Acts		Metro Cities II		9.09%		10.91%		0.44%		0.05%				Dorms to Diplomas		Scholars & Patriots		Metro Cities II		3.13%		11.46%		0.76%		0.09%				Prosperous Empty Nesters		Senior Styles		Suburban Periphery I		2.80%		14.95%		1.13%		0.17%

		37		Prairie Living		Factories and Farms		Rural II		4841		37421		1762		698		92		810		162				Prairie Living		Factories and Farms		Rural II		13.18%		23.21%		8.82%		2.05%				Industrious Urban Fringe		Global Roots		Urban Outskirts I		18.18%		12.73%		0.65%		0.08%				Aspiring Young Families		High Hopes		Metro Cities II		9.44%		10.00%		1.95%		0.20%

		38		Industrious Urban Fringe		Global Roots		Urban Outskirts I		358		4263		132		55		10		60		7				Industrious Urban Fringe		Global Roots		Urban Outskirts I		18.18%		12.73%		0.65%		0.08%				Suburban Splendor		High Society		Suburban Periphery I		9.38%		15.63%		0.40%		0.06%				In Style		Upscale Avenues		Suburban Periphery I		10.57%		16.26%		1.36%		0.22%

		39		Young and Restless		Solo Acts		Metro Cities II		103		3116		43		20		1		18		4				Young and Restless		Solo Acts		Metro Cities II		5.00%		20.00%		0.19%		0.04%				Inner City Tenants		Global Roots		Metro Cities II		12.24%		14.29%		0.43%		0.06%				Home Town		Factories and Farms		Suburban Periphery II		16.96%		18.75%		1.36%		0.25%

		40		Military Proximity		Scholars & Patriots		Suburban Periphery II		196		1518		119		72		5		38		4				Military Proximity		Scholars & Patriots		Suburban Periphery II		6.94%		5.56%		0.36%		0.02%				Old and Newcomers		Solo Acts		Metro Cities II		9.09%		10.91%		0.44%		0.05%				Cozy and Comfortable		Upscale Avenues		Suburban Periphery II		9.94%		16.77%		1.62%		0.27%

		41		Crossroads		American Quilt		Small Towns		1401		13345		538		217		25		272		24				Crossroads		American Quilt		Small Towns		11.52%		11.06%		2.55%		0.28%				Southwestern Families		Family Portrait		Urban Outskirts II		0.00%		31.25%		0.15%		0.05%				Southern Satellites		Factories and Farms		Rural II		14.29%		14.29%		1.91%		0.27%

		42		Southern Satellites		Factories and Farms		Rural II		1047		8720		396		161		23		189		23				Southern Satellites		Factories and Farms		Rural II		14.29%		14.29%		1.91%		0.27%				Urban Chic		Upscale Avenues		Metro Cities I		12.28%		8.77%		0.54%		0.05%				Crossroads		American Quilt		Small Towns		11.52%		11.06%		2.55%		0.28%

		46		Rooted Rural		American Quilt		Rural II		3394		23366		1232		457		71		595		109				Rooted Rural		American Quilt		Rural II		15.54%		23.85%		6.19%		1.48%				Silver and Gold		Senior Styles		Suburban Periphery I		8.00%		20.00%		0.20%		0.04%				Rustbelt Traditions		Traditional Living		Urban Outskirts I		13.31%		14.45%		2.87%		0.41%

		48		Great Expectations		High Hopes		Urban Outskirts I		1856		27597		781		350		37		349		45				Great Expectations		High Hopes		Urban Outskirts I		10.57%		12.86%		3.38%		0.43%				Young and Restless		Solo Acts		Metro Cities II		5.00%		20.00%		0.19%		0.04%				Sophisticated Squires		High Society		Suburban Periphery I		13.75%		15.42%		2.77%		0.43%

		49		Senior Sun Seekers		Senior Styles		Small Towns		102		2966		39		16		2		20		1				Senior Sun Seekers		Senior Styles		Small Towns		12.50%		6.25%		0.19%		0.01%				City Dimensions		Global Roots		Metro Cities II		4.88%		9.76%		0.28%		0.03%				Great Expectations		High Hopes		Urban Outskirts I		10.57%		12.86%		3.38%		0.43%

		50		Heartland Communities		Senior Styles		Small Towns		2133		16686		797		319		47		367		64				Heartland Communities		Senior Styles		Small Towns		14.73%		20.06%		3.89%		0.78%				Rural Bypasses		Factories and Farms		Rural II		14.29%		42.86%		0.06%		0.03%				Exurbanites		High Society		Suburban Periphery I		10.34%		16.09%		2.94%		0.47%

		51		Metro City Edge		Metropolis		Urban Outskirts II		24		589		8		3				4		1				Metro City Edge		Metropolis		Urban Outskirts II		0.00%		33.33%		0.04%		0.01%				Retirement Communities		Senior Styles		Metro Cities II		33.33%		22.22%		0.11%		0.02%				Milk and Cookies		Family Portrait		Metro Cities I		11.46%		15.28%		3.49%		0.53%

		52		Inner City Tenants		Global Roots		Metro Cities II		238		5835		106		49		6		44		7				Inner City Tenants		Global Roots		Metro Cities II		12.24%		14.29%		0.43%		0.06%				Military Proximity		Scholars & Patriots		Suburban Periphery II		6.94%		5.56%		0.36%		0.02%				Midlife Junction		Traditional Living		Suburban Periphery II		13.31%		17.11%		3.21%		0.55%

		53		Home Town		Factories and Farms		Suburban Periphery II		745		7683		283		112		19		131		21				Home Town		Factories and Farms		Suburban Periphery II		16.96%		18.75%		1.36%		0.25%				Social Security Set		Senior Styles		Principal Urban Centers II		0.00%		25.00%		0.08%		0.02%				Heartland Communities		Senior Styles		Small Towns		14.73%		20.06%		3.89%		0.78%

		55		College Towns		Scholars & Patriots		Urban Outskirts II		371		8236		172		86		6		68		12				College Towns		Scholars & Patriots		Urban Outskirts II		6.98%		13.95%		0.68%		0.09%				Metro City Edge		Metropolis		Urban Outskirts II		0.00%		33.33%		0.04%		0.01%				Salt of the Earth		Factories and Farms		Rural I		10.53%		18.84%		4.34%		0.82%

		56		Rural Bypasses		Factories and Farms		Rural II		33		220		12		7		1		1		3				Rural Bypasses		Factories and Farms		Rural II		14.29%		42.86%		0.06%		0.03%				Senior Sun Seekers		Senior Styles		Small Towns		12.50%		6.25%		0.19%		0.01%				Green Acres		Upscale Avenues		Rural I		12.09%		19.86%		7.31%		1.45%

		57		Simple Living		Senior Styles		Urban Outskirts II		475		9114		186		89		7		78		12				Simple Living		Senior Styles		Urban Outskirts II		7.87%		13.48%		0.87%		0.12%				Connoisseurs		High Society		Metro Cities I		8.33%		0.00%		0.13%		0.00%				Rooted Rural		American Quilt		Rural II		15.54%		23.85%		6.19%		1.48%

		59		Southwestern Families		Family Portrait		Urban Outskirts II		85		1627		35		16				14		5				Southwestern Families		Family Portrait		Urban Outskirts II		0.00%		31.25%		0.15%		0.05%				Wealthy Seaboard Suburbs		High Society		Metro Cities I		0.00%		0.00%		0.00%		0.00%				Up and Coming Families		Family Portrait		Suburban Periphery I		12.02%		19.29%		9.10%		1.76%

		60		City Dimensions		Global Roots		Metro Cities II		151		2570		72		41		2		25		4				City Dimensions		Global Roots		Metro Cities II		4.88%		9.76%		0.28%		0.03%				Pacific Heights		Upscale Avenues		Principal Urban Centers I		0.00%		0.00%		0.00%		0.00%				Rural Resort Dwellers		American Quilt		Rural I		13.50%		25.86%		7.39%		1.91%

		63		Dorms to Diplomas		Scholars & Patriots		Metro Cities II		415		4996		188		96		3		78		11				Dorms to Diplomas		Scholars & Patriots		Metro Cities II		3.13%		11.46%		0.76%		0.09%				Enterprising Professionals		Upscale Avenues		Metro Cities I		0.00%		0.00%		0.09%		0.00%				Midland Crowd		American Quilt		Rural I		12.72%		16.28%		11.87%		1.93%

		65		Social Security Set		Senior Styles		Principal Urban Centers II		43		918		17		8				7		2				Social Security Set		Senior Styles		Principal Urban Centers II		0.00%		25.00%		0.08%		0.02%				Metro Renters		Solo Acts		Principal Urban Centers I		0.00%		0.00%		0.05%		0.00%				Prairie Living		Factories and Farms		Rural II		13.18%		23.21%		8.82%		2.05%






