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What We'll Cover®
e RBFF's Purpose

e How We Drive Participation
— State Initiatives
— Anglers’ Legacy
— Education Initiatives
— Improved Communication
— Fishing/Boating Ad Campaign
e RBFF Going Forward
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e Continue to build consumer awareness of
recreational boating and fishing

e Convert awareness into participation

e Infuse “protect the legacy” into the consumer
messages

e Advance customer relationships

e Build consensus within industries we serve
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How We Drive Partieipation

e States Initiative

— Targets lapsed anglers
 Anglers’ Legacy

— Targets avid anglers

e Education Initiatives
— Target new anglers

e Improved Communication
e Fishing/Boating Ad Campaign
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“’S’ftes" Initiz

Ve

Goal: Increase fishing
license sales

Result: Will launch
program in 30 states
to increase fishing
license sales

You're invited 10 find out how.
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States Initiéti Y

* A how-to guide to Increase  eprpqyefichin g
fishing license sales

e Targeted to lapsed anglers
e Seed money to implement _,
® Marketing eXpe rtise Give him a few tales to tell—for a lifetime.

Catch a little time. Together.
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“States Initiative —

e Database development

e Direct mall
variations/strategies

 Evaluation | | S——

moments with your

friends and family.
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States Initiative

e 30 States Participate

e Mail to 50,000 in each
» 25% Response Rate T el oty
e 375,000 Lapsed Anglers ), N ~ Share some rect

: moments with your
Re new : - friends and family.
e $15.14 per license & '

e $5.67 Million for States =
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Anglers’ LegaC

Goal: Secure 50,000 pledges by March 2008
Result: 16,237 pledges on Oct. 5, 2007
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Anglers’ LegaC

e

Goal: Generate 125,000 trial experiences
Result:  Pledges led to 64,079 experiences

Ambassadors

e Take 4.5 people fishing
e Buy 3.2 fishing licenses

e Buy $120 in fishing tackle and
equipment
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Education-tritiatives= T —

Goal: Generate 65,500 trial
experiences

Results: - 8,700 trial experiences
through PhyshEd grants

- 28,795 trial experiences
through NRPA grants

- Developing diversity
outreach strategy

W == RECREATIONAL

Q BOATING & FISHING
Sl FOUNDATION 11



e —

Imroved Comm

Results: -Launched new Take Me Fishing Web
site in April
-Re-launched NewsWaves March 2007
-Ramped up internal communications

-Placed 50+ stories with trade press
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NewsWaves

July 2007
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Improved-Communieation™

Results: -Achieved 82 active Anglers’ Legacy
partners

-Added 12 new strategic partners

L

THE

QPORTSMAN

CHANNEL

®
ALL HUNTING. ALL FISHING. ALL THE TIME. OUTDOOR
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Fishing/Boatifnt

Goal: Increase
brand awareness

Results: Exploring
a joint campaign
with Grow
Boating, Inc.

BOAT FISH LIVE.

boatfishlive.org

e ol RECREATIONAL
J&((_ { BOATING & FISHING
Sl FOUNDATION 14




'FRIENDS DON'T LET FRlEN [k
HISS FISHING TRIPS
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BOAT FISH.LIVE.
boatfishlive.org
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Fishing/Boatin ampargTT
—

THE MIDDLE OF NOWHERE | 5=

JUST HAPPENS TO BE

THE CENTER OF
THE UNWERSE

BBAT FISH I.WE

g, boatfishlive.org
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RBFF Going FOTware=———"""==

e Continue to build consumer
awareness of recreational

boating and fishing Discover Share Protect
e Convert awareness into - K_/
participation ~

e Infuse “protect the legacy” into
consumer messages

e Advance customer relationships

e Build consensus within
Industries we serve
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